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Everyday,  our  editorial  pages  take  a  stand 
for  individual  freedom.  We  believe  it  central  to  every 
discussion  of  public  policy. 

Individual  freedom— consistently  at  the  heart 
of  our  point  of  view. 
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Dear  Editor  or  Advertising  Director, 
Take  a  few  minutes  to^  ^ 
discover  an  easy 
way  to  make 
money  ... 


SPECIAL  ADVERTISING  PACKAGES 


BRIDES  &  BOUQUETS 
SPORTS  &  FITNESS 
SPRING  FASHIONS 
EASTER  MINI 
A  BETTER  YOU 
HOMES  &  GARDENS 
OUTDOOR  LIVING 
ENERGY  SAVERS 
BACK  TO  SCHOOL 


FALL  BRIDAL 
FALL  FASHIONS 
CAR  CARE 
FOTO  FILE 
SANTA  SPECIALS 
HOME  ENTERTAINMENT 
CHRISTMAS  MINI 
IN  THE  KITCHEN 


Easy-to-read  copy  will  lure  in  hard-to-get  advertisers  in 
your  community  —  those  who  won’t  sign  a  contract  or 
those  who  don’t  have  the  money  to  advertise  regularly. 

There’s  a  package  of  copy  to  put  together  a  special  sec¬ 
tion  for  every  special  interest  group  in  your  town  —  sports 
freaks,  women,  kids,  do-it-yourselfers,  car  nuts,  cooks, 
brides. 

Twenty-five  features  in  each  package  (500  to  600  words). 
Over  half  of  the  features  come  with  glossy  photos  or 
sketches. 

So,  find  out  how  you  can  make  some  extra  money  in  this 
year  of  tight  advertising  budgets. 

Call,  collect,  to  (714)  293-1818.  We’ll  have  information 
on  this  easy  way  to  make  money  in  the  mail  to  you  immedi¬ 
ately. 


COPLEY  NEWS  SERVICE 
P.O.  Box  190 
San  Diego,  Calif.  92112 
(714)  293-1818 


Black  Business:  A  Jive-part  series  published  in  The  Dallas  Morning  News 

TO  A  RESPONSIBLE  EDITORIAL  LEADER, 
MINORITY  CONCERNS 
ARE  OF  MAJOR  SIGNIHCANCL 


M  i  ditorial  leadership 
I  ’  requires  more 
■IL  ^  than  basic  report¬ 
age.  It  demands  the  kind  of 
in-depth  journalism  that 
illuminates  broader,  more 
complex  facets  of  the  life 
shared  by  a  community. 
That’s  why  The  Dallas 
Morning  News  began 
researching  black  business 
in  Dallas. 

In  the  ensuing  five-part 
series,  Black  Business,  we 


found  success  stories.  But 
more  importantly,  we 
examined  the  barriers  that 
prohibit  blacks  from  realiz¬ 
ing  their  business  goals.  Bar 
riers  that  can  be  overcome 
only  if  their  existence  is 
acknowledged. 


Reader  response  to  Black 
Business  was  overwhelm¬ 
ingly  positive.  People  wrote 
to  say  they  found  the  series 
“informative”  and  “provoc¬ 
ative,”  “constructive”  and 
“enlightening.” 

Black  Business  represents 
The  Dallas  Morning  News’ 
commitment  to  not  only 
informing  area  readers  of 
current  events,  but  making 
them  aware  of  those  events’ 
antecedents. 


BLACKCAmAU^,\^^eagim  seeks 


The  Voice  of  Texas. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


*  Major  meetings  in  bold  face 

JULY 

25>28— Association  for  Education  in  Journalism,  Ohio  Uni¬ 
versity,  Athens,  Ohio. 

28- 31 — CCNA  63rd  convention.  Hotel  Bessborough  and  Sher¬ 

aton  Cavalier,  Saskatoon,  Canada. 

AUGUST 

8- 12 — Texas  Daily  Newspaper  Association,  Horseshoe  Bay  Country 

Club,  Marble  Falls,  Texas. 

12- 14 — Mid-Atlantic  Newspaper  Advertising  Executives  Associa¬ 

tion,  Grove  Park  Inn,  Asheville,  N.C. 

18- 20 — Northeast  Newspaper  in  Education  Conference,  King's 

Grant  Hotel,  Danvers,  Mass. 

19- 21 — National  Association  of  Black  Journalists  7th  Annual  Con¬ 

vention,  Detroit. 

22-25 — New  England  Association  of  Circulation  Executives.  East- 
over  Resort,  Lenox,  Mass. 

29- 31 — New  York  State  Publishers  Association,  61st  Annual  Con¬ 

vention,  The  Gideon  Putnam,  Saratoga  Springs,  N.Y. 

SEPTEMBER 

9- 10 — New  York  Press  Association,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

9-11 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur 
III. 

16- 18 — Independent  Free  Papers  of  America  Annual  Confer¬ 

ence,  Marriott  Hotel,  St.  Louis,  Mo. 

17- 19 — Illinois  Newspaper  Production  Conference,  Ramada  Inn, 

Champaign,  III. 

19-23 — Lasers  in  Graphics,  Hyatt  Regency,  Miami,  Fla. 

22- 23 — National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 24 — National  News  Council,  1  Lincoln  Plaza,  N.Y. 

23-25 — Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 
tel,  Los  Angeles. 

23- 25 — Interstate  Advertising  Managers'  Fall  Conference,  Shera¬ 

ton  Hotel  (Station  Square),  Pittsburgh,  Pa. 

30- Oct.  2 — UPl  EDICON,  Fairmont  Hotel,  Denver,  Colo. 

OCTOBER 

1-3 — Ohio  Newspaper  Ad  Executives,  Quality  Inn, 

Columbus,  Ohio. 

3-6 — Graph  Expo  '82  East,  Philadelphia  Civic  Center, 

Philadelphia,  Pa. 

7-9 — Missouri  Press  Association  and  Trade  Show,  Sheraton,  St. 
Louis,  Mo. 

7-10— Cal  Western  Circulation  Managers'  Association.  Hyatt 

Regency,  Los  Angeles.  Calif. 

9- 12— Interstate  Circulation  Manager's  Association.  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10- 13 — INPA  Eastern  Region  Conference,  Marriott  Hotel,  Rochester, 

N.Y. 

10-14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 
tel,  Pittsburgh,  Pa. 

13- 15— Suburban  Newspapers  of  America  Ad  Conference, 

Seelbach  Hotel,  Louisville,  Ky. 

17-19 — Inland  Daily  Press  annual  meeting,  Drake  Hotel, 

Chicago,  Illinois. 

17-19 — Northern  States  Circulation  Managers,  Holiday  Motor 
Lodge,  Clear  Lake,  la. 

17-20— Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

24- 26 — Mid-Atlantic  Circulation  Managers  Association,  Radisson 

Plaza  Hotel,  Charlotte,  N.C. 

24-27 — Newspaper  Research  Council,  Alameda  Plaza.  Kansas 

City,  Mo. 

28-31 — National  Council  of  College  Publications  Advisors  and 
Associated  Collegiate  Press.  Chase  Park  Plaza  Hotel,  St.  Louis,  Mo. 
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Award  Winning 
Photos 


Photographer 

X  of  the  Year 

All  in  a  Day’s  Work 

Bo  Rader  is  24  and  comes  from  Kanas.  He 
likes  auto  racing  and  scuba  diving.  He  also  has 
a  great  talent  for  photography. 

Call  it  a  sixth  sense,  if  you  will,  for  seeing 
images  in  life  to  be  captured  on  film  -  and 
thus  translated  into  meaningful  experiences 
by  our  newspaper  readers. 

Rader  came  to  us  as  a  photographic  intern 
in  1980.  He  Uked  Jacksonville,  and  we  liked 
him.  After  ^aduation  from  Kaneis  State  Uni¬ 
versity,  he  joined  us  fulltime  last  September. 

And  now  a  few  short  months  later,  he  is 
Southern  Photographer  of  the  Year.  He  was 
chosen  over  270  photo^aphers  from  19  states. 
This  is  the  second  straight  year  for  one  of  our 
staff  members  to  win  this  award. 

Bo  Rader  considers  the  honor  simply  the 
product  of  his  daily  work.  We  try  to  provide 
an  atmosphere  that  encourages  photographers 
to  do  their  best  every  day  -  not  just  at  con¬ 
test  time. 

That  way,  the  real  winners  are  our  readers. 

JacksonvillcjQyj-J^jjl 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE,  FLA.  32202 
(904)359-4111 
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In  New  England, 

WE'RE  HIGH  ON 
TECHNOLOGY 

A  fiber  optic  system  for  a  Nevada  telephone  company,  missile  detection 
radars  for  helicopters,  multiple  access  terminals  for  private  satellite 
communications  networks,  flight  control  actuators  for  F-16  fighters — these 
are  just  a  few  of  the  products  of  New  England’s  high  technology  industry  that  is 
keeping  this  region’s  economy  buoyant  in  comparison  to  so  many  other 
sections  of  the  country. 


Federal  Reserve  figures  for  1981  show  that  New  England,  in  contrast  to  the  rest 
of  the  country,  had  a  notable  increase  in  new  car  and  real  estate  loans  over 
the  year.  Unemployment  in  each  of  the  New  England  states  is  below  the  national 
rate  of  8.5%,  for  a  regional  average  of  7.0,  and  Vermont  as  low  as  5.6%  by 
the  Fed’s  latest  published  figures. 

Newspapers  sell 
New  England. 

Sophisticated  high-tech  industries  with  their  trained  and  educated  personnel 
have  had  the  corollary  effect  of  dramatically  increasing  employment  in  the 
finance  and  service  industries  and,  consequently,  retail  sales.  New  England 
daily  newspapers,  with  home  coverage  exceeding  that  of  most  other  regions, 
can  claim  to  be  among  the  nation’s  most  effective  advertising  media. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT 

Bangor  Daily  News  (M)  Boston  Globe  (AD&S)  Bridgeport  Post-Telegram  (M&E) 

Maine  Sunday  Telegram  (S)  Boston  Herald  American  (M&S)  Bridgeport  Post  (S) 

Portland  Press  Herald  (M)  Cape  Cod  Times  (Hyannis)  (E&S)  Bristol  Press  (E) 

Portland  Express  (E)  The  Enterprise  (Brockton)  (E&S)  Hartford  Courant  (M&S) 

The  Daily  Transcript  (Dedham)  (E)  Manchester  Journal  Inquirer  (E) 

Gardner  News  (E)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  The  Gazette  (Haverhill)  (E)  Middletown  Press  (E) 

Lynn  Item  (E)  New  Britain  Herald  (E) 

Union  Leader  (M)  New  Bedford  Standard-Times  (E&S)  New  Haven  Joumal-Ck)urier  (M) 

Nashua  Telegraph  (E)  North  Adams  Transcript  (E)  New  Haven  Register  (E&S) 

New  Hampshire  Sunday  News  (S)  Pittsfield  Berkshire  Eagle  (M)  New  London  Day  (E&S) 

Salem  Evening  News  (E)  Norwich  Bulletin  (M&S) 

'  Springfield  Daily  News  (E)  Torrington  Register  (E) 

VERMONT  Springfield  Union  (M)  Waterbury  American  (E) 

Springfield  Republican  (S)  Waterbury  Republican  (M&S) 

Burlington  Free  Press  (M&S)  The  News  Tribune  (Waltham)  (E) 

Rutland  Herald  (M&S)  Qally  jipneg  and  Chronicle  (Woburn)  (E) 

Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


About  awards 


OVERALL  WINNER— L«s 
Angeles  Times  business  writer 
Kent  MacDougall  won  top 
honors  in  the  first  annual  Com¬ 
pton  Advertising  Journalism 
Awards  competition,  spon¬ 
sored  by  the  New  York  ad 
agency.  MacDougall’s  1981 
series  on  advertising  strategy 
was  the  winner  in  the  news¬ 
paper  division  and  was  judged 
top  overall  in  the  competition. 
MacDougall  was  presented  a 
crystal  trophy  from  Tiffany  & 
Co.  and  a  check  for  $1,500. 

AAacDougall 

‘First’  Protectors  .  .  .  Playboy  Foundation  has  conferred 
one  its  Hugh  Hefner  First  Amendment  Awards  on  Melody 
Sands,  editor  of  the  Athens  (Ohio)  News,  for  winning  access 
to  city  records  by  court  order  .  .  .The  Society  of  Profession¬ 
al  Journalists,  Sigma  Delta  Chi,  gave  four  citations  for  First 
Amendment  defenders:  Jean  Otto,  Milwaukee  Journal  edito¬ 
rial  page  editor;  Bill  Miller,  president  of  the  Illinois  Freedom 
of  Information  Council;  Bernie  Wynn,  political  editor  of  the 
Arizona  Republic;  and  Richmond  Newspapers  .  .  .  The 
SDX  Central  California  chapter  honored  Louise  White,  a 
stringer  for  Siskiyou  newspapers,  with  an  Fol  award  for 
exposing  102  secret  meetings  of  a  county  board.  She  said  she 
did  “what  any  good  reporter  anywhere  would  have  done.” 

4:  *  * 

Prizes  for  Columnists  .  .  .Top  awards  of  $  1 ,000  and  $500 
in  the  Jerry  Lewis/MDA  Writing  competition  went  to  weekly 
newspaper  columnists:  Dick  Harney,  Parke  County  Sentinel, 
of  Rockville,  Ind.,  and  Janice  Aitken,  Valley  News,  White 
River  Junction,  Vt.  They  wrote  “poignantly”  about  victims 
of  muscular  dystrophy.  A  third  prize  of  $250  went  to  Marine 
Corps  Cpl.  Eamie  Grafton  for  an  article  in  the  Pendleton 

Scout.  :|c  :tc  ;(c 

New  Category  .  .  .  Third  World  reporting  will  be  honored 
in  the  second  year  of  the  journalism  contest  sponsored  by  the 
National  Association  of  Black  Journalists.  Tom  Johnson, 
former  New  York  Times  correspondent,  will  judge  the  entries. 
Contest  chairman  Ben  Johnson,  Detroit  Free  Press,  says  the 
NABJ  awards  announcement  will  be  a  feature  of  the  annual 
convention,  August  19-22,  in  Detroit.  Pam  Johnson,  publisher 
of  the  Ithaca  (N.Y.)  Journal,  co-chairs  the  print  category. 
Ovie  Carter,  Chicago  Tribune,  will  judge  the  photo  entries. 

4c  *  # 

Special  Honors  .  .  .  New  York  Daily  News  reporters  A1 
Miele  (civil  service)  and  Jim  Duddy  (police  HQ)  received  the 
DARDEE  award  from  the  Retired  Detectives  of  the  Police 
Department.  The  News  gives  $  1 ,000  each  month  to  the  family 
of  an  heroic  policeman  .  .  .  New  York  Chapter  of  the  Public 
Relations  Society  of  New  York  voted  to  give  the  Walter  Carty 
Award  for  public  service  to  former  News  editor  Michael  J. 
O’Neill  for  broadening  the  coverage  of  the  newspaper  in 
community  service  areas  .  .  .  Floyd  Arpan,  professor  emer¬ 
itus  at  Indiana  University,  received  the  Distinguished  Service 
for  International  Journalism  Award  from  the  Association  for 
Education  in  Journalism  .  .  .  For  the  fourth  time  William  E. 
Branen,  Burlington  Standard  Press,  was  named  Publisher  of 
the  Year  in  the  Wisconsin  Newspaper  Association  contests, 
and  David  E.  Schuette,  West  Bend  News,  won  the  honor  in 
the  daily  division  for  the  second  year  in  a  row  .  .  .Newspap¬ 
er  Purchasing  Management  Association  presented  the  Tho¬ 
mas  A.  Corcoran  Award  to  Richard  J.  Lauth,  Pittsburgh  Press 
Co. 

4 


Writing  guide 


By  Ethel  Grodzins  Romm 
Under  stress  #32 

With  their  facial  expressions  as  well  as  their  voices,  speak¬ 
ers  can  easily  make  a  sentence  mean  the  opposite  of  what  the 
words  say.  Reagan  is  a  great  president  can  be  said  with 
enthusiasm  or  irony.  Reporters  avoid  using  obviously  loaded 
words  like  great  without  attribution.  But  some  days,  it  seems 
as  if  almost  any  word  we  write  can  be  misinterpreted. 

Even  masters  like  Art  Buchwald  and  Russell  Baker  are 
misunderstood.  Some  readers  take  them  literally  and  com¬ 
plain  to  the  editor  that  the  truth  is  not  in  them.  At  the  bottom 
of  Buchwald’s  piece,  one  paper  has  added:  Art  Buchwald 
writes  a  syndicated  humor  column.  If  such  as  they  can  be 
misread,  let  the  rest  of  us  be  wary.  Irony  is  not  for  amateurs. 
Report  in  an  even  tone,  never  sarcastic,  never  enthusiastic, 
never  shrill,  never  strident,  never  zealous.  Just  facts,  soberly 
stated. 

Columnists  (and  ad  writers)  can  be  more  expressive  with 
language  because  readers  expect  a  point  of  view  and  a  subjec¬ 
tive  style  from  them.  Thus  R.  Emmett  Tyrell,  Jr.,  can  clear  his 
throat  in  print  to  stress  his  meaning  here: 

The  present  government  [of  El  Salvador]  is  compara¬ 
tively  moderate  .  .  .  overseeing  the  most  thorough 
land  reform  program  in  Latin  American  history — a 
program  far  more  extensive  than  that  of  revolutionary 
Nicaragua  (where  elections  are,  ahem,  postponed). 

That  ahem  says  that  Tyrell  thinks  the  elections  are  cancel¬ 
led,  not  postponed. 

Here’s  an  example  from  that  master,  Ellen  Goodman: 

.  .  .  as  a  former  high  official  of  the  Mormon  Church, 
[Judge  Marion  Callister]  had  already  decided  against 
the  ERA  for  the  church,  but  he  could  still  decide  the 
case  objectively  for  the  state.  Women’s  groups  had 
expressed,  uh,  doubts. 

Those  useful  asides  make  visible  an  audible  message  and 
are,  alas,  out  of  bounds  to  us  when  writing  straight  news 
stories. 

In  straight  reporting,  we  can’t  use  ahem,  uh,  or  alas  yet  we 
must  help  readers  to  understand  us.  Suppose  our  sentence 
reads  simply: 

In  Nicaragua,  the  elections  have  been  postponed.  But  no 
sentence  is  as  simple  as  it  appears.  It  can  be  said  many  ways, 
each  with  a  different  meaning.  The  context  should  tell  the 
reader  what  we  mean  so  that  the  passage  makes  sense.  Below, 

I  have  added  the  context  within  parentheses  and  have  also 
added  italics  to  show  how  the  sentence  would  then  sound.  But 
it  must  sound  right  without  those  italics  because  italics  are 
rarely  used  in  news  stories. 

•  In  Nicaragua  the  elections  have  been  postponed  (but  in  El 
Salvador  they  will  take  place). 

•  In  Nicaragua  the  elections  have  been  postponed  (but  the 
killings  go  on). 

•  In  Nicaragua  the  elections  have  been  postponed  (but  they 
will  certainly  take  place  next  month)  or  (although  the 
government  promised  they  would  take  place). 

•  In  Nicaragua  the  elections  have  been  postponed  (perhaps 
indefinitely). 

Sometimes  we  think  we’ve  been  perfectly  clear  in  a  simple 
sentence  like  the  one  above  but  an  editor  skews  our  whole 
meaning  by  changing  or  adding  a  word  or  phrase.  That  editor 
has  heard  a  different  stress  from  the  one  we  did.  We  are 
surprised  to  learn  that  if  we  can  be  misunderstood,  we  will  be. 
Ahem  is  not  easily  replaced. 

Print  is  silent,  with  no  clues  (except  rarely  used  italics,  bold 
face  or  all-caps)  about  interpretation.  Yet  inside  every  sent¬ 
ence  we  each  hear  an  emphasis  and  a  tone  of  voice.  The 
writer’s  job  is  to  phrase  the  sentence  so  that  the  reader  stress¬ 
es  the  very  words  the  writer  intended. 
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Take  command  of  your  newspaper 
production  with  a  low-cost  system 
interfaced  to  your  typesetter 

From  Mycro-Tek:  the  affordable  new  MC  500  LC5 


You  can  take  advantage 
of  computerized 
typesetting  and 
Mycro-Tek’s  unrivaled 
success  in  providing 
quality  equipment, 
efficient  service  and  ■ 

creative  leadership 
to  the  newspaper 
industry! 

Designed  for  your 
weekly  or  small  daily 
newspaper,  the 
MC  500  LCS  has 
features  normally 
,  found  only  on 
expensive  “large 
newspaper"  systems. 

The  most  desirable 
editing,  storage  and 
front-end  typesetting 
features  are  included  in 
this  new  MC  500  LCS 
micro-computer  system. 

Editing.  Preview 
copy  before  typesetting  to 
reduce  paper  waste.  No  more 
correction  lines  to  set!  Measure  copy  depth  and 
headline  width  in  your  typefaces.  Move,  copy, 
insert  or  delete  single  characters,  words, 
sentences  or  paragraphs  of  copy  at  will. 
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Third  party  restraint 

No  matter  how  sympathetic  one  may  be  to  the  wishes  of  the 
Mobil  Oil  Corporation  to  keep  its  corporate  secrets  from  ooz¬ 
ing  out  at  the  libel  trial  involving  its  president  and  the 
Washington  Post  the  request  of  this  company  as  a  third  party 
to  seal  court  records  from  press  and  public,  which  was 
granted  by  the  U.S.  District  Court,  sets  a  dangerous  prece¬ 
dent. 

The  Reporters  Committee  for  Freedom  of  the  Press  and 
four  reporters  for  newspapers  and  magazines  have  taken  the 
lead  in  Federal  Court  filing  suit  to  overturn  the  judge’s  res¬ 
training  order. 

The  judge’s  ruling  prior  to  start  of  the  libel  trial  July  7  is 
one  of  the  most  sweeping  give-aways  of  the  public’s  right  to 
open  court  proceedings  that  has  ever  been  granted. 

It  (1)  automatically  seals  all  libel  trial  transcripts  for  24 
hours;  (2)  allows  Mobil  to  permanently  seal  those  portions  of 
the  trial  transcript  which  Mobil  believes  will  disclose  con¬ 
fidential  or  sensitive  corporate  information;  (3)  gives  Mobil 
the  right  to  permanently  seal  sensitive  corporate  documents 
introduced  as  evidence  into  the  trial  and  seen  by  the  jury; 
and  (4)  can  institute  a  permanent  secrecy  ban  on  all  public 
and  press  access  to  “sensitive  Mobil  documents  and  to  deposi¬ 
tions  of  Mobil  executives  subpoenaed  by  the  Washington  Post 
and  submitted  as  exhibits  with  pretrial  motions  acted  upon 
by  the  judge.” 

In  brief,  the  judge  has  given  Mobil  the  right  to  edit  the 
record  of  the  case  to  suit  itself  deleting  permanently  from  the 
record  anything  it  wants  to  whether  the  jury  has  seen  it  or 
not  and  whether  witnesses  to  the  trial  (public  and  press)  have 
heard  it  or  not. 

If  any  judge  had  taken  upon  himself  the  privilege  of  editing 
the  transcript  of  a  civil  trial  over  which  he  had  presided 
deleting  what  he  believed  might  be  harmful  to  a  third  party  it 
is  doubtful  he  would  get  away  with  it.  In  this  case,  the  judge 
has  gone  way  beyond  that  and  given  the  editing  (or  censor¬ 
ing)  privilege  to  someone  else. 

He  should  be  overruled. 


FTC  withdraws 

“It  is  absurd  for  the  Federal  Trade  Commission  to  de¬ 
cide  what  a  newspaper  can  charge  its  advertising  customers 
and  what  discounts  it  may  allow  for  frequency  and  volume 
when  no  such  regulation,  or  attempted  regulation,  applies  to 
any  other  advertising  medium  with  which  newspapers  com¬ 
pete,”  E&P  said  Oct  17,1981. 

That’s  exactly  what  FTC  said  in  dropping  the  case  last 
week:  “It  was  never  the  Commission’s  intention  and  would  be 
inappropriate  now  to  leave  the  Los  Angeles  Times  as  the  only 
seller  of  advertising  space  subject  to  the  Robinson-Patman 
Act.” 
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Letters 


PRESS ‘N  TIMES. . .  don  Fitzgerald 


FOR  THE  RECORD 

I  write  with  some  reservation  but  also 
out  of  importance  for  what  I  think  is  a 
rather  grave  error. 

The  June  19,  1982  issue  of  Editor  & 
Publisher  on  page  15  carried  an 
extremely  damaging  and  damning  refer¬ 
ence  to  our  town.  It  shouldn’t  go 
unchallenged.  This  was  under  the  story 
about  “Censored  Stories  in  1981.”  item 
two,  subtitled  “Investigation  at  Greens¬ 
boro,”  referred  to  the  November  3,  1979 
shootout  between  the  Ku  Klux  Klan  and 
the  Communist  Worker’s  Party.  Your 
story  credited  the  Institute  for  Southern 
Studies  as  revealing  the  men  charged  with 
the  brutal  killings  were  acquitted  with  the 
support  of  local  officials.  No  one  has  ever 
legitimately  charged  or  proven  that  any¬ 
one  was  killed  with  the  support  of  local 
officials.  The  statement  attributed  to  the 
Institute  is  just  frankly  not  true  so  far  as  1 
know.  You  might  have  said  the  Institute 
claimed  such  charges  but  to  have  said  the 
Institute  “revealed”  lends  one  heck  of  a 
lot  of  credibility  that  frankly  isn’t  there. 

I  know  how  these  things  sometimes 
happen  but  I  really  think  somebody  at 
your  shop  was  extremely  negligent  in  lett¬ 
ing  such  an  unproven  allegation  be 
printed  as  a  flat  statement  of  fact.  1  am 
familiar  personally  or  by  reputation  with 
many  of  the  jurors  the  story  cited.  It  also 
gives  me  pause  that  people  like  Ben 
Bagdikian  or  Hodding  Carter  would  allow 
such  things  to  go  through  without  serious 
questions. 

Ned  Cline 

(Cline  is  managing  editor,  Greensboro 
(N.C.)  Daily  News.) 


REDUNDANCIES 

I  must  quibble  a  bit  with  Ethel  Grod- 
zins  Romm’s  “Writing  Guide”  advice 
about  redundancies. 

While  “Jewish  rabbi”  is  obviously  sil¬ 
ly,  “Hindu  swami”  is,  I  suspect,  a  serv¬ 
ice  to  readers  who  are  unaware  that  Hin¬ 
du  religious  leaders  are  swamis  (in  fact, 
swami  has  taken  on  a  generic  meaning 
that  adds  to  the  confusion). 

I  also  question  whether  “obvious  fact” 
is  always  redundant.  Fuzzy  matters  of 
public  policy  may  offer  up  somewhat  fuz¬ 
zy  “facts,”  while  “obvious  facts”  are 
clear-cut  and  not  subject  to  question. 

Also,  “personal  doctor”  does  not 
strike  me  as  redundant  at  all,  in  these 
days  of  clinic  medicine  and  joint  office 
operations. 

Redundancy  should  be  avoided,  but 
precision  should  be  encouraged. 

Laurence  Cohen 
(Cohen  is  a  reporter  for  Hartford  (Conn.) 
Courant.) 
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“Great  rationale,”  he  said. . .  “Destinctive  and 
interesting,”  he  added.  “Well  balanced  and 
objective. . .  original  and  honest-  even  brilliant,” 
he  added.  “Too  bad  your  editorial  is  NOT  the 
position  of  this  newspaper,”  he  concluded. 


NO  BEARING  Short  takes 


I  found  your  June  12  article,  “New  DPI 
owners  refuse  to  reveal  financial  sources,” 
interesting  but  misguided.  Following  fi¬ 
nancial  tracks  for  any  business  always 
makes  interesting  copy  and  United  Press 
International  is  no  exception. 

However,  the  religious  beliefs  embraced 
by  Douglas  Ruhe  and  William  Geissler 
have  no  bearing  on  your  story.  As  long  as 
UPl  offers  an  honest,  accurate  and  timely 
report,  then  it  is  none  of  my  business  what 
religion  Ruhe  and  Geissler  practice. 
Would  this  story  have  been  written  in  the 
same  fashion  had  Ruhe  and  Geissler  been 
Orthodox  Jews? 

Philip  A.  Sherman 
(Sherman  is  managing  editor,  Cadillac 
(Mich.)  Evening  News). 


Headline:  Gay  Leads  in  Bullriding — 
Big  Springs  (Tex.)  Herald. 

♦  ♦  ♦ 


Headline:  Late-night  Walker  Raped  by 
Freeway — San  Clemente  (Calif.)  Sun- 
Post. 


First  Christian  Church,  S.S.  9:45  a.m.; 
morning  whorship  1 1  a.m.  Nursery  pro¬ 
vided. — Plattsburg  (Mo.)  Leader. 


Headline:  Nashville’s  Fair:  Sophisti¬ 
cated  It  Isn’t — Wall  Street  Journal. 


WOODWARD 

Assistant  Managing  Editor  Bob  Woodward,  a 
natural  choice  to  lead  The  Washington  Post's 
new  investigative  reporting  and  special  proj¬ 
ects  team.  Eight  hand-picked  reporters  and  a 
distinguished  young  editor. 
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A 

SPECIAL 
MESSAGE 
TO  OUR 
FRIENDS: 

THANK 

YOU! 


On  August  17, 1977, 

the  Federal  Trade  Commission  filed 
charges  against  the  Los  Angeles  Times, 
alleging  that  the  newspaper’s  retail 
advertising  rates  illegally  discriminate  in 
favor  of  high -volume  advertisers. 

The  action,  though  aimed  at  The  Times 
specifically,  was  a  challenge  to  the 
advertising  rate  structures  of  all 
communications  industries. 

On  July  7, 1982, 

the  FTC  unanimously  voted  to  dismiss  the 
charges  and  close  the  case. 

In  announcing  its  decision,  the 
Commission  commented  that  print  and 
broadcast  media,  retailers,  trade 
associations  and  academics  had 
responded  overwhelmingly  in  support  of 
The  Times  and  against  the  great  injury 
that  could  be  done  to  the 
communications  field  and  large  and  small 
advertisers  alike. 

We  are  gratified  that  the  Commission  has 
resolved  this  five-year,  costly  proceeding 
in  our  favor  .  . .  and  we  are  indebted  to 
the  many  friends  of  The  Times,  in  and 
out  of  the  newspaper  business,  whose 
thoughtful  comment  and  support 
contributed  so  significantly  to  this 
decision. 

In  today’s  competitive  climate,  all  media 
must  be  able  to  compete  vigorously  and 
fairly  without  unjustified  government 
regulation.  The  threat  to  competition 
embodied  in  this  case  is  now  removed. 
Advertisers  and  the  public  as  a  whole 
will  continue  to  benefit  from  a  free  and 
competitive  market.  The  public’s  interest 
and  that  of  a  strong,  independent  press 
has  been  served. 


TOM  JOHNSON 

Publisher  and 
Chief  Executive 
Officer 


VANCE  STICKELL 

Executive  Vice  President, 
Marketing 

ROBERT  C.  LOBDELL 

Vice  President  and 
General  Counsel 
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Telecommunications  bill 
dropped  by  Rep.  Wirth 


In  a  surprising  move  (July  20),  Rep. 
Timothy  Wirth  (D-Colo.)  abandoned  his 
efforts  to  pass  H.R.  5158. 

The  bill,  which  was  supported  by 
American  Newspaper  Publishers 
Association,  was  written  to  toughen  the 
terms  of  the  antitrust  settlement  reached 
in  January  between  American  Telephone 
and  Telegraph  Co.  and  Justice 
Department. 

Wirth,  who  is  chairman  of  the  House 
telecommunications  subcommittee,  said 
with  only  27  legislative  days  to  complete 
work  on  “the  most  significant  telecom¬ 
munications  bill  since  the  1930’s,”  there 
was  no  way  to  get  a  strong,  com¬ 
prehensive  bill  passed. 

“The  only  way  to  pass  legislation  now 
would  be  to  accept  an  agreement  dictated 
by  AT&T,”  he  said. 

Rather  than  do  that,  Wirth  chose  to 
abandon  his  efforts  until  the  next  legisla¬ 
tive  session,  assuming  that  he  is  re¬ 
elected.  All  members  of  the  House  are  up 
for  re-election  this  November. 

In  a  statement  read  to  the  House 
Energy  and  Commerce  Committee, 
Wirth  blasted  AT&T  for  working  against 
passage  of  the  legislation  and  vowed  to 
keep  up  the  fight. 

Fear  and  distortion 

“In  my  eight  years  in  this  body,  I  have 
seen  nothing  like  the  campaign  of  fear  and 
distortion  that  AT&T  has  waged  to  fight 
this  bill,”  Wirth  said. 

“In  the  short  run  AT&T  has  won  a 
tactical  victory  by  stopping  this  bill  this 
year,”  Wirth  said.  “But  AT&T’s  victory 
is  a  major  setback  for  the  American  peo¬ 
ple  and  for  a  telecommunications 
industry  that  is  one  of  the  fastest  growing 
and  most  productive  segments  of  our  eco¬ 
nomy.  AT&T  is  preventing  Congress 
from  making  the  decisions  that  are  ours  to 
make.” 

Pledging  to  continue  the  fight,  Wirth 
said,  “Let  me  make  it  very  clear  that  our 
commitment  to  these  issues  remains  as 
strong  as  ever,  and  we  recognize  our 
responsibility  to  make  telecommunica¬ 
tions  policy. 

“The  effort  to  derail  this  bill  will  not 
stop  the  process  from  going  forward,” 
Wirth  added.  “In  the  end.  Congress  must 
and  will  set  telecommunications  policy. 
The  fact  remains  that  no  matter  how 
strong  AT&T  is,  no  matter  how  many 
millions  they  spend,  the  issues  are  clear 
and  the  needs  are  there. 

“I  want  to  thank  the  many  organiza¬ 


tions  and  interested  parties  who  have 
supported  our  efforts,”  Wirth  said.  “You 
all  should  know  the  fight  will  go  on.” 

Without  legislation  from  Congress  this 
year  prescribing  new  rules  for  the  tele¬ 
communications  industry,  the  industry 
could  possibly  be  shaped  and  governed 
by  the  consent  decree  reached  in  January 
between  AT&T  and  the  Justice 
Department.  That  plan  still  awaits  final 
approval  by  U.S.  District  Judge  Harold 
Greene. 

Wirth  has  contended  that  the  AT&T — 
Justice  Department  agreement  did  not 
adequately  protect  telephone  customers 
from  sharply  higher  rates. 

Wirth’s  bill  would  have  also  protected 
the  newspaper  industry  by  preventing 
AT&T  from  entering  the  electronic 
publishing  business  via  any  facility  it 
owns  or  controls.  At  the  same  time,  the 
legislation  would  have  given  local 
operating  companies,  including  newspa¬ 
pers,  greater  opportunities  to  enter  the 
telecommunications  business  than  the 
settlement  permits. 

AT&T  reportedly  spent  as  much  as  $2 
million  to  lobby  against  the  Wirth  bill  and 
conducted  a  massive  letter  writing  cam¬ 
paign  against  its  passage.  Wirth,  whose 
subcommittee  unanimously  adopted  the 
bill,  15-0,  last  March,  felt  the  bill  had  a 
chance  for  passage,  but  a  series  of 
delaying  tactics  by  AT&T  lobbyists 
caused  time  to  run  out. 

A  spokesman  for  the  American  News¬ 
paper  Publishers  Association,  which  lob¬ 
bied  for  the  Wirth  bill,  said  the  organiza¬ 
tion  would  “access  the  entire  situation” 
before  releasing  a  statement. 

Woefully  inadequate 

Wirth  said  the  need  for  a  telecom¬ 
munications  bill  increased  with  the 
AT&T  consent  decree  with  the  Justice 
Department  in  January.  While  calling  it  a 
“positive  first  step,”  Wirth  said  it  is  “by 
itself  woefully  inadequate  as  the  measure 
of  telecommunications  policy  in  this 
country.” 

“From  the  day  the  settlement  was 
announced,  everyone  knew  it  was  a  great 
deal  for  AT&T,  and  that  it  would  increase 
local  rates,”  he  said. 

“Until  the  settlement,  AT&T  was  the 
leader  in  advocating  that  Congress — not 
the  FCC,  and  not  the  courts — should  set 
telecommunications  policy,”  Wirth  said. 
“What  has  followed  the  settlement  is  an 
unprecedented  attempt  by  AT&T  to 
block  Congress  from  setting  that  policy. 


Every  Saturday  since  1884 


After  all.  Bell  got  a  very  good  deal  from 
the  Justice  Department.” 

Wirth  said  he  has  been  willing  to  com¬ 
promise  in  both  language  and  substance, 
but  that  AT&T  has  refused  to  budge. 

“Let  nobody  be  misled,”  Wirth  said. 
“The  kind  of  bill  which  AT&T  would  find 
acceptable  is  a  bill  which  only  serves  their 
interests  and  no  others.  Even  a  so-called 
‘short  bill’  would  leave  the  ratepayers 
and  the  local  companies  that  service  them 
without  real  protection.” 

Reporters  to  appeal 
libel  case  restraints 

The  Reporters  Committee  for  Freedom 
of  the  Press  and  four  news  reporters  were 
planning  to  go  the  U.S.  Court  of  Appeals 
in  Washington,  D.C.  this  week  in  an 
attempt  to  overturn  a  Federal  Court 
judge's  order  which  allows  the  Mobil  Oil 
Corporation  to  seal  certain  documents 
introduced  as  evidence  in  a  libel  trial 
involving  its  president  and  the  Washington 
Post  (E&P,  July  17). 

Federal  Court  Judge  Oliver  Gasch, 
after  listening  to  arguments  presented  by 
Jack  Landau  of  the  Reporters  Com¬ 
mittee,  reversed  a  portion  of  his  restrain¬ 
ing  order,  but  would  not  lift  all  restraints. 

Judge  Gasch  reversed  his  earlier  ruling 
and  will  now  permit  trial  transcripts  to  be 
released  without  delay  following  each 
day's  proceedings.  Judge  Gasch  had  ear¬ 
lier  ruled  that  the  trial  transcripts  would 
be  kept  secret  from  the  press  and  public 
for  24  hours  to  permit  Mobil  to  delete 
trade  secret  information. 

But  Judge  Gasch  would  not  reverse  the 
remainder  of  his  earlier  ruling  which  gives 
Mobil  the  right  to  permanently  seal  sensi¬ 
tive  corporate  documents  introduced  as 
evidence  into  the  trial.  The  judge  would 
also  not  order  the  release  to  the  public 
and  press  of  all  depositions  of  Mobil 
executives. 

Mobil  is  not  a  party  to  the  $50  million 
libel  suit  that  was  brought  by  its  president 
William  Tavoulareas  against  the  Wash¬ 
ington  Post. 

Landau  filed  papers  challenging 
Gasch's  pretrial  restraint  on  July  12  and 
appeared  before  Gasch  on  July  16  to  oral¬ 
ly  argue  the  matter.  Landau  said  the  pub¬ 
lic’s  right  to  know  outweighs  Mobil’s 
right  to  secrecy  for  competitive  purposes 
since  the  documents  were  introduced  as 
evidence  during  the  trial  and  the  jury  had 
seen  them. 

Judge  Gasch  said  he  would  conduct  a 
hearing  30  days  after  the  end  of  the  libel 
trial  to  determine  whether  his  ruling  was 
Constitutional.  Landau  said  such  a  hear¬ 
ing  would  be  pointless  because  it  would 
be  after  the  fact. 
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“We’re  number  one” 


Polish  needed  to  brighten 
tarnished  newspaper  image 


The  failure  of  the  Washington  Star, 
Philadelphia  Bulletin  and  Cleveland 
Press,  coupled  with  reports  of  financial 
strife  at  dailies  in  New  York,  Boston, 
Baltimore  and  Los  Angeles,  gives  the 
newspaper  business  an  image  problem, 
which  has  leaders  of  the  business  con¬ 
cerned. 

Edward  W.  Estlow,  president  of  the  E. 
W.  Scripps  Co.,  opened  the  International 
Newspaper  Advertising  and  Marketing 
Executives  annual  Summer  Sales  Con¬ 
ference  in  Coronado,  Calif.,  this  week 
with  a  call  to  “rev  up  the  motor”  and 
“convey  the  excitement”  of  the  good 
things  that  are  happening  in  the  news¬ 
paper  business. 

“There  are  more  newspapers  today 
than  at  any  other  time  since  World  War 
II,”  said  Estlow.  “We’re  big.  We  employ 
432,000  people.  That’s  bigger  than  the 
steel  or  automobile  plants.  We’re  number 
one.” 

He  continued:  “On  any  given  week 
day,  nearly  7  out  of  every  10  adults  read  a 
newspaper — which  means  we  have  a 
readership  of  over  108  million  adults.” 

Readers  will  spend  $7  billion  in  1982  to 
purchase  newspapers,  Estlow  said. 
Advertisers,  he  said,  invested  $17.4  bil¬ 
lion  in  newspapers  last  year,  a  12% 
increase  over  1980. 

In  the  future,  he  said,  newspapers  “will 
continue  to  be  a  revenue  driven 
industry.”  He  is  looking  for  technology- 
related  cost  savings. 

“Cost  savings  aggressively  addressed 
newspaper  profitability  to  a  greater 
extent  than  have  revenue  increases”  in 
recent  years,  Estlow  said.  “In  the  tech¬ 
nological  area,  there  are  still  additional 
new  process  opportunities  that  will 
improve  operational  costs,  and, 
importantly,  improve  the  quality  of  our 
print  products.  Few  of  these 
improvements  will  be  realized 
immediately,  but  they  are  coming  and  will 
be  cost  justified.” 

Leo  Bogart,  executive  vicepresident 
and  general  manager  of  Newspaper 
Advertising  Bureau,  echoed  Estlow’s 
sentiments. 

“Especially  after  the  death  of  several 
great  newspapers,  and  with  the  heavily 
publicized  troubles  that  others  are  hav¬ 
ing,  it’s  vital  for  us  to  be  counteracting 
advertisers’  impressions  that  newspapers 
are  what  the  TvB  once  called  ‘a  media 
anachronism,’  that  we’re  hanging  on  by 
our  finger  nails,”  Bogart  said. 

The  NAB  is  projecting  a  9%  increase  in 
newspaper  advertising  investments  in 
1982,  bureau  president  Craig  Standen  re- 
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ported.  He  said  1981  was  “the  biggest 
newspaper  advertising  year  in  history.” 

Standen  said  “The  outlook  for  news¬ 
paper  advertising  depends  on  an  eco¬ 
nomy,  which  we  believe  is  beginning  to 
head  upward.  We  are  optimistic  about  the 
second  half,  particularly  when  we  com¬ 
pare  it  with  last  year’s  figures.” 

One  area  in  which  the  bureau  is  not 
very  optimistic  is  in  classified.  “We  can’t 
definitively  predict  when  the  classified 
turnaround  will  happen.  There  are  too 
many  variables,  and  they  vary  region  to 
region,”  Standen  said. 

Frank  Savino,  vicepresident  marketing 
for  Hackensack  (N.J.)  Record,  reported 
on  the  progress  of  the  American  News¬ 
paper  Publishers  Association  working 
committee  on  Standard  Advertising 
Units. 

Savino  said  the  committee  is 
recommending  that  all  newspapers  adopt 
a  new  system  of  standardization,  called 
Newspaper  Advertising  Units. 

Under  the  system,  participating  broad¬ 
sheet  newspapers  would  convert  to  a  13 
inch  width  make-up;  convert  advertising 
columns  from  nine  and  eight  to  six;  make 
each  column  exactly  2  1/16  inches  in 
width;  and  measure  all  advertising  in 
inches,  not  lines;  so  a  unit  would  measure 
exactly  1  inch  deep  by  2  1/16  inches  wide. 
A  separate  system  would  have  to  be 
developed  for  tabloid  newspapers,  since 
the  broadsheet  units  would  force  tabs  into 
four  column  formats,  thereby  creating 
excessive  waste  space. 

Savino  explained:  “The  width  conver¬ 
sion  is  really  a  simple  process  for  most 
any  paper;  it  is  not  expensive.  Of  course, 
the  wider  your  web,  the  more  white  space 
you  have  around  your  page.  The  trend  in 
the  industry,  however,  is  to  more  narrow 
web  widths.  The  conversion  from  nine  or 
eight  columns  down  to  six  is  really  a 
marketing  opportunity  to  prove  to  your 
advertiser  that  they  will  get  a  better  look¬ 
ing  ad,  on  a  better  looking  page,  in  a  bet¬ 
ter  looking  newspaper,  plus,  the  big  fac¬ 
tor  is  newsprint  savings.” 

He  cautioned:  “Don’t  make  this  move 
and  couple  it  with  a  rate  increase,  it  could 
be  a  disaster.” 

Savino  said  the  units  would  fit  in  papers 
with  different  cut-off  lengths — there 
would  be  6  equal  units  on  a  13  inch  page 
and  between  126  and  135  units  to  a  page 
depending  on  page  depth  and  cut-off. 
This  makes  modularity  impossible — a 
half  page  won’t  be  the  same  in  unit 
measurement  in  papers  with  different  cut¬ 
offs.  The  working  committee  is  studying 
ways  to  avoid  that  problem. 


P&G  sues  to  stop 
spread  of  stories 

Procter  &  Gamble  Company  has  filed 
libel  suits  against  four  additional 
individuals  for  circulating  “false  and 
malicious”  statements  about  the  com¬ 
pany  and  calling  for  a  boycott  of  P&G 
products. 

The  actions  are  the  latest  in  a  series  of 
steps  initiated  by  P&G  to  stop  the  spread 
of  stories  associating  the  company  and  its 
“moon  and  stars”  trademark  with  satan- 
ism  and  devil  worship.  The  company  filed 
suits  against  a  Pensacola,  Florida,  couple 
and  an  Atlanta,  Georgia  man  on  July  1. 

Suits  were  filed  against  Guy  Sharpe  of 
Atlanta,  Georgia;  Elma  Ed  Pruitt  of  Clo¬ 
vis,  New  Mexico;  and  Sherman  and  Mar¬ 
garet  McCord  of  Tullahoma,  Tennessee. 
All  four  are  charged  with  “libeling  the 
character”  of  Procter  &  Gamble  by  mak¬ 
ing  statements  or  distributing  literature 
which  stated  that  P&G  supported  satan- 
ism  and  that  its  trademark  is  a  symbol  of 
satanism  or  devil  worship.  They  also  en¬ 
couraged  others  to  stop  buying  P&G  pro¬ 
ducts,  the  company  said.  The  suits  were 
filed  in  Federal  District  Courts  in  Atlanta, 
Georgia;  Albuquerque,  New  Mexico;  and 
Greenville,  Tennessee. 

Former  U.S.  Attorney  Griffin  Bell  of 
the  Atlanta  law  firm  of  King  &  Spalding 
will  represent  Procter  &  Gamble  in  the 
law  suit.  Charles  Larrabee  of  the  Albu¬ 
querque  law  firm  of  Rodey,  Dickason, 
Sloan,  Akin  &  Robb  will  handle  the  New 
Mexico  suit.  Richard  Speight  of  the 
Nashville  law  firm  of  Speight  &  Parker 
will  represent  the  company  in  the  Tennes¬ 
see  suit. 

The  company  received  more  than 
15,000  calls  about  the  rumor  in  June  and 
more  than  12,000  in  April  and  May.  P&G 
said  calls  have  dropped  off  since  the  first 
lawsuits  were  filed,  but  the  company  is 
still  receiving  200-300  calls  per  day  on  the 
rumor.  The  company  said  it  is  continuing 
to  investigate  leads  of  individuals 
responsible  for  spreading  the  rumors  and 
additional  lawsuits  are  possible. 

Deaths 


William  R.  Tamplin,  64,  publisher 
and  editor,  Marco  Island  (Fla.)  Eagle, 
which  he  founded  in  1%8  with  Raymond 
Henle,  and  sold  in  1973  to  the  New  York 
Times  Co.;  July  17. 

Arthur  F.  Slaton,  63,  owner  and 
publisher,  weekly  Moulton  (Ala.)  Adver¬ 
tiser  since  1946,  and  before  that,  a  linoty¬ 
pe  operator  with  daily  papers  in  Washing¬ 
ton,  la.,  and  Lebanon,  Tenn.;  July  14. 

:((  * 

Herbert  P.  Haas,  88,  retired  assis¬ 
tant  to  the  publisher  and  business  mana¬ 
ger,  Capital  Newspapers  in  Albany,  N.Y. 
during  a  career  that  spanned  47  years  with 
Hearst  Corp.;  July  15. 
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News  World  offers 
pro-Moon  coverage 

The  day  after  Unification  Church  head 
Rev.  Sun  Myung  Moon  was  sentenced  to 
18  months  in  jail  and  fined  for  income  tax 
evasion,  his  New  York  City  daily  news- 
paper.News  World,  came  to  his  defense 
with  a  front  page  editorial  and  several 
pro-Moon  news  accounts. 

The  editorial  ran  across  the  top  of  the 
front  page  and  was  entitled:  “Rev.  Moon 
trial  violates  Constitution.”  Other  news 
articles  were  headlined:  “Attorneys  vow 
to  win  appeal  for  Rev.  Moon,”  “Will  suc¬ 
ceed  on  appeal,  says  U.nification  Church 
statement,”  “Defense  (attorney)  lists 
U.S.  (prosecutors’)  errors,”  and  “Tribe 
(Moon’s  attorney)  showed  Rev.  Moon  as 
unique,  sincere  man.” 

Officials  of  the  News  World  have  repe¬ 
atedly  stated  that  the  newspaper, 
although  founded  by  Moon,  is  not  in  any 
way  connected  with  his  Unification 
Church.  The  editorial  and  news  coverage 
staunchly  defended  Moon  and  the 
church. 

One  article,  nearly  a  half  broadsheet 
page  in  size,  carried  excerpts  of  pro- 
Moon  remarks  made  by  Moon’s  attorney 
Laurence  Tribe  prior  to  the  sentencing. 
No  space  was  given  to  arguments  pre¬ 
sented  by  government  attorneys,  nor 
were  any  of  the  prosecuting  attorneys  in¬ 
terviewed  following  the  sentencing. 

Multi-Ad  buys 
co-op  ad  firm 

Multi-Ad  Services,  Inc.,  has  purchased 
ReCAS  of  Lafayette,  Indiana. 

“The  acquisition  of  ReCAS  provides 
the  growth  and  expertise  needed  to  allow 
us  to  expand  our  services  and  extend  the 
market  availability  of  ReCAS,”  said  Roy 
M.  Endres,  vicepresident  of  marketing 
for  Multi-Ad  Services. 

ReCAS  (Retail  Cooperative  Advertis¬ 
ing  System)  has  developed  a  computer- 
based,  two-way  systm  for  providing  in¬ 
formation  about  co-op  advertising  dollars 
to  newspapers  and  retailers.  According  to 
company  officials,  ReCAS  has  the 
world’s  largest  co-op  data  base. 

Currently  being  tested  in  a  variety  of 
fields,  the  ReCAS  system  is  a  monthly 
updated  microfiche  containing  detailed 
co-op  plan  information.  Multi- Ad  and  Re¬ 
CAS  had  been  involved  in  a  cooperative 
venture,  Kwikee/ReCAS,  earlier  this 
year. 

Kwikee/ReCAS  was  designed  to  supp¬ 
ly  hardware/home  center  retailers  with 
information  on  manufacturers’  co-op 
advertising  programs.  Multi-Ad  and  Re¬ 
CAS  have  also  been  test  marketing  a  ver¬ 
sion  of  the  ReCAS  system  at  newspapers 
throughout  Indiana. 

The  ReCAS  operation  was  moved  to 
Multi-Ad’s  headquarters  July  1. 
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Soaring  expenses  reduce 
profits  of  typicai  daiiy 

Publishers  of  20,000  circulation  newspapers  have  been  quietly  recording  a 
22%  growth  rate  since  1959. 

On  the  other  side  of  the  ledger,  they  have  watched  their  expenses  climb  20% 
during  the  same  time  period. 

The  averages  are  the  result  of  a  study  released  by  the  Chicago-based  Inland 
Daily  Press  Association  and  titled,  “The  Constant  Dollar  Newspaper.” 

Based  on  data  from  the  Inland’s  annual  Cost  and  Revenue  Study,  the  survey 
traces  profitability,  advertising  and  circulation  revenue,  and  newsprint  and 
labor  expenses  from  1959  through  1980.  To  better  measure  what  has  happened  to 
the  typical  20,000  daily  during  the  past  two  decades,  dollars  reported  for  the 
years  after  1959  were  deflated  by  the  cost  of  living  index  back  to  1959. 

Inland  said  it  chose  the  20,000  newspapers  because  70%  of  the  nation’s  dailies 
have  50,000  or  less  circulation,  while  53%  have  under  25,000  circulation. 

“If  one  is  going  to  examine  the  nation’s  daily  newspapers,  that  inquiry  should 
be  directed  toward  the  typical  newspaper —  one  of  20,000  circulation — not 
toward  the  giants,”  the  study  concluded. 

Findings  from  the  project  authored  by  John  M.  Lavine,  publisher-editor  of  the 
Lavine  newspaper  group,  Chippewa  Falls,  Wise.,  and  B.E.  Wright,  formerly 
executive  editor  of  Lindsay-Schaub  Newspapers,  indicate  that: 

From  1959  to  1980,  total  expenses  for  the  average  20,000  daily  grew  in 
constant  dollars  from  $830,000  to  $1 ,004,000  or  at  a  20%  rate.  Revenues  during 
the  same  period  climbed  from  $955,000  in  1959  to  $1,166,000  in  1980  or  22%. 

The  paper’s  operating  margin  moved  from  13%  in  1959  to  13.9%  in  1980, 
reaching  a  peak  of  16.6%  in  1978. 

Against  this  backdrop,  the  results  of  1980  were  negative  and  constituted  the 
largest  single  annual  decline  in  the  last  21  years. 

During  the  1959-1980  period,  advertising  revenues  were  the  primary  con¬ 
tributor  to  the  growth  of  the  typical  20,000  daily. 

Local  advertising  revenues  were  stable  during  the  1970s,  classified  showed  an 
upward  trend,  preprint  peaked  in  the  early  1970s — reaching  a  plateau  in  1979- 
1980,  while  national  linage  showed  steady  gains  from  1976  through  1980. 

Local  ad  rates  in  1980,  were  at  a  22-year  low,  while  classified  rates  declined 
from  $1.32  per  column  inch  in  1959  to  $1.03  in  1980.  At  the  same  time,  classified 
column  inches  increased  from  89,000  in  1959  to  165,000  in  1980.  Unfortunately, 
much  of  this  growth  resulted  from  the  development  of  classified  display 
advertising  which  encouraged  the  transfer  of  space  from  local  display  to  classi¬ 
fied. 

In  1959,  the  typical  newspaper  of  20,000  circulation  collected  reader  revenues 
of  $243,000 — or  $12.15  per  subscriber  a  year.  In  1980  that  amount  in  constant 
dollars  was  $246,0(X)  or  $12.30  per  subscriber. 

Circulation  revenues  peaked  in  1976,  recording  an  annual  total  in  constant 
dollars  of  $284,000  or  $13.20  per  subscriber. 

The  study  suggests  that  circulation  expenses  may  have  risen  faster  than  the 
rate  of  inflation.  Some  publishers  also  may  have  justified  their  loss  of  circulation 
revenue  by  the  addition  of  new  revenue  from  new  products  such  as  shoppers  and 
preprinted  sections. 

In  1959  the  normal  20,000-newspaper  was  labor  intensive.  The  revenue  dollar 
was  distributed  48.20  to  payroll,  13.30  to  newsprint,  13.00  to  operating  profit, 
and  25.50  to  all  other  costs  of  operation. 

By  1980,  distribution  of  the  same  revenue  dollar  had  changed  to  36.90  to 
payroll,  14.50  to  newsprint,  13.90  to  operating  profit,  and  34.70  to  all  other  costs. 

The  study  showed  that  technological  change  has  been  a  success  story.  The 
gains  made  in  the  mechanical  area,  have  not  produced  equivalent  improvements 
in  profitability,  because  many  functions  were  simply  shifted  to  other  expense 
centers  within  the  newspaper. 

In  deflated  dollars  total  payroll  for  the  20,000  circulation  daily  was  $460,000  in 
1959  and  $430,000  in  1980.  Total  page  numbers,  increased  from  6,650  in  1959  to 
9,480  in  1980. 


Cable  newspaper  network 
aims  for  January  debut 


By  Andrew  Radolf 

Look  out  Ted  Turner.  Newspapers  are 
going  to  have  a  cable  news  network  of 
their  own. 

Cable  Newspapers  Corporation  of 
Epping,  New  Hampshire,  is  putting 
together  a  news  network  with  newspa¬ 
pers  which  either  own  or  lease  a  cable 
channel,  or  have  a  low  power  television 
station,  as  its  local  affiliates. 

Dennis  Avila,  publisher  of  Production 
News,  is  CNC’s  president.  CNC  is  a 
separate  company  from  Production  News 
but  the  two  firms  share  the  same  the 
building. 

CNC  plans  to  move  to  a  production 
center  in  Manchester,  N.H.,  in  the  fall. 

CNC’s  news  will  not  be  text,  but 
videotaped  broadcasts  in  which  the  news¬ 
papers  will  do  local  stories  and  feed  them 
to  the  network. 

Nationwide  bureaus 

CNC  plans  to  start  with  three  hours  of 
programming  daily  in  January,  1983,  and 
build  to  15  hours  a  day  by  June. 

The  company  is  establishing  eight 
national  bureaus,  and  one  in  London.  The 
U.S.  bureaus  will  be  in  New  York,  Bos¬ 
ton,  Los  Angeles,  Chicago,  Atlanta, 
Washington  D.C.,  Dallas,  and  San  Fran¬ 
cisco  or  Sacramento. 

Each  of  the  bureaus  will  have  between 

11  and  21  persons,  “basically  a  small 
news  team  and  a  bureau  chief,"  said 
Robert  Engberg,  vicepresident  of  affiliate 
sales  and  support.  Before  joining  CNC  he 
worked  for  Compugraphic  and  One  Sys¬ 
tems. 

Want  200  newspapers 

Engberg  said  CNC  expects  to  have  80 
newspapers  signed  up  for  the  network  for 
start-up,  and  hopes  eventually  to  have 
between  150  and  200  newspapers  as  affili¬ 
ates. 

The  newspaper  affiliates  will  contri¬ 
bute  videoteaped  news  stories  which  will 
be  used  as  local  news  in  their  markets  and 
be  available  for  national  distribution 
through  CNC’s  bureaus. 

Engberg  said  1 1  newspapers  have 
Joined  the  network  so  far.  Five  of  the 
newspapers  are  part  of  the  Western 
Newspapers  group  in  Arizona  which  in¬ 
cludes  Yuma  Daily  Sun,  Prescott 
Courier,  and  Kingman  Daily  Miner. 

Another  five  are  part  of  the  Richard 
Mellon  Scaife  group  including  Sac¬ 
ramento  Union  and  Greensburg  (Pa.)  Tri¬ 
bune-Review. 

The  eleventh  newspaper  is  Clinton  (la.) 
Herald. 

Michael  Jones,  executive  vicepresi¬ 
dent  of  the  Scaife  Group,  said  CNC  “has 
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a  great  many  advantages  to  the  rather 
novice  type  approach  most  newspapers 
would  take.  Very  few  newspapers  would 
be  able  to  put  15  hours  of  programming 
on.” 

Jones  said  the  Greensburg  Tribune- 
Review  decided  to  do  videotaped  news 
instead  of  text  because  “it’s  more  attrac¬ 
tive  to  cable  operators.” 

Other  newspapers  CNC  is  negotiating 
with  are  Washington  Post,  Oakland  Tri¬ 
bune,  and  dailies  belonging  to  Knight- 
Ridder  Newspapers,  Harte-Hanks  Com¬ 
munications,  and  Newhouse,  according 
to  Engberg. 

He  said  projections  call  for  CNC  to 
break  even  after  18  months  of  operation. 

Venture  capital 

Initial  financing  for  CNC  came  from  a 
group  of  venture  capitalists  headed  by 
Clem  Lambert,  a  senior  partner  with 
Lambert,  Patterson  &  Co.,  a  accounting 
firm  in  Framingham,  Mass. 

Lambert  is  negotiating  wth  Merrill 
Lynch  for  “secondary  capital”  which 
will  be  contingent  on  CNC  having  signed 
up  the  80  newspapers  needed  to  get  the 
network  started,  Engberg  said. 

CNC  expends  to  spend  $18  million  in 
its  first  year  of  operation. 

Newspapers  joining  CNC’s  network 
pay  a  “standard,  one-time  fee  of 
$25,000,”  Engberg  said.  Part  of  that  fee  is 
used  to  fund  CNC’s  training  school  where 
it  teaches  newspaper  people  how  to  oper¬ 
ate  video  and  television  equipment. 

The  only  cost  to  newspapers  for  the 
training  are  travel  expenses  to  New 
Hampshire. 

6  levels  of  membership 

CNC  has  “six  levels”  of  membership, 
based  on  circulation.  Level  one  is  for 
newspapers  with  10,000  or  under  circula¬ 
tion.  Level  six  is  for  papers  with  100,000 
or  more  circulation. 

Fees  for  CNC’s  national  programming 
range  from  $16  per  hour  for  level  one  pa¬ 
pers  to  $60  per  hour  for  level  six.  Those 
charges  translate  into  yearly  program¬ 
ming  fees  of  $75,000  for  level  one  affili¬ 
ates  and  $325,000  for  level  six.  When  the 
network  is  in  operation,  the  l/12th  of  the 
programming  fees  will  be  paid  monthly  to 
CNC. 

Sharing  revenues 

The  network  will  make  available  four 
minutes  per  hour  for  local  ads,  Engberg 
said.  CNC  will  sell  national  ads  and  will 
share  the  revenues  with  affiliates. 

Fifty  percent  of  the  national  ad  re¬ 
venues  will  go  into  the  “rebate  pool” 
which  will  have  a  total  of  300  shares. 

The  revenues  a  newspaper  receives  are 
based  on  how  many  shares  it  has  in  the 


rebate  pool.  Level  one  newspapers  will 
each  have  one  share.  Level  six  newspa¬ 
pers  will  get  six  shares. 

There  are  three  other  sources  of  re¬ 
venues  available  to  newspapers  in  CNC. 

The  network  plans  to  do  national  clas¬ 
sified  ads  to  “give  newspapers  a  jump  on 
AT&T’s  electronic  Yellow  Pages,”  En¬ 
gberg  said.  Revenues  from  the  classifieds 
will  be  split  50/50  between  affiliates  and 
CNC. 

A  plan  called  Ad  Net  will  give  papers 
revenues  from  national  ads  being  placed 
on  local  ad  minutes  when  all  the  national 
time  for  a  program  is  sold  out.  A  similar 
plan  called  Ad  Share  will  give  papers  re¬ 
venues  from  regional  ads  being  sold  on 
local  time. 

Newspapers  can  tap  still  another 
source  of  revenue  by  producing  commer¬ 
cials  for  local  retailers. 

Joining  the  network  will  “allow  news¬ 
papers  to  bring  in  a  source  of  revenues 
without  increasing  their  use  of  consum¬ 
ables — newsprint,  ink,  and  things  like 
that,”  Engberg  commented. 

Need  a  tv  studio 

Newspapers  joining  the  network  which 
do  not  already  have  television  studies  will 
need  put  one  in  place. 

The  costs  of  constructing  and  equip¬ 
ping  a  studio  range  from  a  minimum  of 
$40,000,  Engberg  said,  to  a  “high”  of  $1 .5 
million.  He  said  a  “basic  studio”  includ¬ 
ing  equipment  and  space  is  most  likely  to 
cost  $75,0(X). 

Engberg  said  CNC  will  put  together  a 
studio  “package”  for  newspapers  which 
they  can  either  buy  outright  from  the  ven¬ 
dors  or  arrange  to  lease  through  the  net¬ 
work. 

“You  don’t  have  to  start  with  a  fixed 
amount  of  studio,”  he  said.  “You  can 
grow  gradually.” 

Mixed  bag  of  news  and  entertainment 

Programming  on  CNC  will  feature 
news  and  entertainment. 

About  one-third  of  the  programs  will  be 
news  from  the  international  and  national 
bureaus  and  local  newspapers. 

CNC  intends  to  distribute  three  hours 
of  national  and  internationi  news  daily  to 
its  affiiates.  It  will  also  distribute  20  mi¬ 
nutes  of  “new  blocks”  which  can  be 
added  to  local  news  programming. 

The  morning  CNC  news  will  be  offered 
in  a  format  similar  to  Today  and  Good 
Morning  America.  World  Edition,  an 
hour-long  program  beginning  at  6:30 
p.m.,  will  have  a  standard  evening  news 
format. 

The  network  also  plans  hourly  news 
updates.  Affiliates  have  the  option  of 
adding  their  own  local  updates. 

The  main  local  news  slots  will  be  a  half 
hour  at  noon  and  a  half  hour  at  6  PM. 
There  are  also  options  to  run  a  half  hour 
local  news  program  in  the  early  morning 
and  a  half  hour  late  news  wrap  up  at  II 
p.m. 

(Continued  on  page  27) 
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Plane  crash 
sends  T-P/SI 
into  action 

By  Fritz  Harsdorff 

The  fiery  crash  of  Pan  Am  flight  759 
near  New  Orleans  International  Airport 
July  9  left  154  dead  and  triggered  an  in¬ 
tense  coverage  effort  by  the  staff  of  the 
Times-PicayunelStates  Item. 

The  crash,  second  worst  in  U.S.  avia¬ 
tion  history,  shattered  the  Friday  after¬ 
noon  routine  of  the  TP/Sl  newsroom  and 
set  in  motion  a  fact-finding  operation 
which  would  last  for  days. 

First  hint  of  the  disaster  was  picked  up 
by  reporter  Kim  Chatelain  from  the 
police  radio  in  the  newspaper’s  East  Jef¬ 
ferson  bureau  just  after  4  p.m. 

Chatelain  was  on  the  phone  setting  up 
an  interview  with  the  new  mayor  of  Ken¬ 
ner,  a  small  city  adjacent  to  the  airport. 
He  barely  heard  part  of  a  police  transmis¬ 
sion:  “Plane  down  .  .  .  Taylor  Street.” 
Chatelain  asked  reporter  Don  Lewis  to 
monitor  the  radio  while  he  finished  his 
conversation  with  Mayor  Anton  Brous¬ 
sard.  A  few  seconds  later  he  heard  Lewis 
exclaim;  “My  God,  eight  houses  on  fire!” 
At  the  same  time,  through  the  phone  at 
his  ear,  he  heard  the  mayor’s  secretary 
scream  news  of  the  crash  to  Broussard. 
The  mayor  gave  Chatelain  the  location  of 
the  crash  before  hanging  up. 

Bureau  chief  James  Gill  dispatched  re¬ 
porters  Lewis,  Bridget  O’Brian  and 
Robert  Rhoden  to  the  scene.  Bureau 
photographer  Don  Stout,  cruising  in  the 
area,  heard  the  alert  from  the  police  radio 
in  his  car,  informed  photo  editor  Robert 
Hart  by  radio,  and  sped  through  heavy 
traffic  toward  Taylor  Street.  Stout  ex¬ 
pected  to  cover  the  crash  of  a  light  plane. 


Fritz  Harsdorff  is  an  associate  editor  at 
the  New  Orleans  Times-Picayune  and 
States  Item.) 


DPI  PHOTO  by  David  Leeson  of  Police 
chaplain  administering  the  last  rites  to  a 
crash  victim. 
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But  the  unthinkable  had  happened. 

The  Boeing  727-200,  fully  loaded  with 
fuel  and  145  passengers  and  crew,  had 
lifted  off  the  airport’s  east-west  runway  in 
a  light  rainfall.  It  struck  a  tree  at  a  height 
of  53  feet  just  east  of  the  runway,  slam¬ 
med  through  more  trees,  then  tumbled 
along  the  ground  for  four  blocks,  des¬ 
troying  or  damaging  15  houses  and  killing 
eight  people  on  the  ground.  The  death  toll 
on  the  plane  rose  to  146  when  a  coroner 
recorded  a  fetus  as  a  victim. 

In  the  TP/SI  newsroom,  metro  editor 
Jack  Davis  got  the  word.  But  it  was  a 
half-hour  before  it  became  clear  that  the 
Las  Vegas-bound  jetliner  was  down  and 


burning  in  Kenner’s  Roosevelt  subdivi¬ 
sion. 

Stout  had  reached  the  scene  within  five 
minutes  but  because  of  the  heat  from 
fires,  could  drive-  no  closer  than  a  half¬ 
block  from  the  wreckage.  Rain  was  now 
coming  down  in  torrents.  Residents  of  the 
neighborhood  were  running  frantically  in 
the  streets  and  only  two  policemen  had 
reached  the  scene.  A  lone  fire  truck  pull¬ 
ed  up  but  stood  by  helplessly  because  it 
had  no  foam  aboard.  Stout,  by  now  aware 
there  were  no  survivors  from  the  jet,  was 
shooting  pictures  and  would  ultimately 
return  to  the  office  with  five  rolls  of  film 
(Continued  on  page  25) 
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How  to  make 
Number  1  on 


By  Lou  Hagopian 
Chairman 
N.W.  Ayer 

As  a  reader,  a  concerned  citizen,  a  con¬ 
sumer  of  your  product,  I  want  newspa¬ 
pers  to  be  healthy  and  prosper. 

Believe  me. 

But  you  have  every  reason  to  be  skep¬ 
tical  about  my  business  commitment  to 
newspapers.  Look  at  the  record. 

Distant  third 

The  number  one  medium  isn't  newspa¬ 
pers  on  Madison  Avenue.  At  Ayer, 
newspapers  are  a  distant  third,  after  tv 
and  magazines,  in  terms  of  where  we 
place  our  client’s  money.  And  newspa¬ 
pers  rank  a  distant  third  at  some  of  the 
other  places  where  you  want  to  do  better, 
like  Ogilvy  and  J.  Walter  and  BBDO. 

Over  the  past  two  decades,  newspaper 
circulation  has  been  just  a  little  better 
than  flat,  but  the  share  of  our  client’s 
budgets  that  go  into  newspapers  has  been 
cut  in  half,  to  about  10%. 

Not  good.  But  1  came  here  promising 
not  to  bury  newspapers.  And  if  1  can  do 
anything  here  today,  it’s  try  to  help,  just  a 
little,  from  the  perspective  of  a  pretty 
good  customer  who’d  like  to  be  a  better 
one.  Let  me  presume  to  report  on  some  of 
the  pluses  and  the  minuses  that  newspa¬ 
pers  hold  for  those  of  us  who  place  large 
amounts  of  advertising,  and  let  me  pre¬ 
sume  as  your  grateful  guest  to  offer  a  few 
suggestions  on  how  you  might  serve  the 
interest  of  my  colleagues  and  my  clients 
just  a  little  bit  better. 

Hit  the  numbers 

You’ve  got  big  numbers,  and  often 
when  we  need  saturation  coverage  of  an 
area,  newspapers  have  it.  That’s  excel¬ 
lent.  Hit  the  sales  point  hard.  But  I  also 
sense  a  preoccupation  with  the  numbers 
among  people  who  sell  newspaper  adver¬ 
tising,  a  preoccupation  that’s  so  strong  it 
may  be  self-defeating. 

Mass  audiences,  and  that  means  num¬ 
bers,  are  not  the  paramount  concern  they 
used  to  be  before  the  country  became 
segmented  into  special-interest  markets. 
Newspapers  recognize  the  diversity  of 
their  readers  by  presenting  an  editorial 
product  that  has  some  elements  that 
appeal  to  all  facets  of  this  diverse  audi¬ 
ence. 

I’d  suggest  that  you  give  us  more  in¬ 
formation  about  the  diversity,  the  charac¬ 
teristics  of  the  different  groups  that  com¬ 
prise  your  circulation.  And  tell  us  how 

(Excerpts  from  a  speech  delivered  at  the 
International  Newspaper  Advertising  and 
Marketing  Executives  summer  sales  con¬ 
ference,  July  20.) 


newspaper 
Mad.  Ave. 


Lou  Hagopian 


they  react  to  your  editorial  product. 
Show  us  if  you’ve  got  quality,  not  just 
numbers.  There  isn’t  a  magazine  rep  who 
can’t  give  us  detailed  information,  well 
beyond  demographics,  of  the  various  ele¬ 
ments  of  his  audience  and  how  they  think 
and  how  they  react  to  different  articles 
and  other  features.  Tell  us  what  people 
think,  like  and  dislike  about  your  paper. 
Our  media  department  might  be  more  in¬ 
terested  in  your  sending  them  an  antholo¬ 
gy  of  crank  letters  to  the  editor — which 
demonstrate  reader  reaction — than  in  the 
latest  statistics  on  new  car  purchasers  in 
your  area. 

Dull  media  job 

The  emphasis  on  numbers  and  detail 
makes  our  job  of  buying  newspapers  very 
tough.  I’ll  illustrate  with  one  heartless 
and  unvarnished  fact  of  managing  a  large 
advertising  agency.  And  that  is  this.  If  we 
assign  a  bright  young  man  or  woman  in 
our  media  department  full-time  to  an 
account  that  uses  newspapers  exclusive¬ 
ly,  we’re  going  to  lose  that  bright  young 
person  in  a  year.  The  newspaper  media 
job  is  dull,  as  the  job  of  writing  and  illus¬ 
trating  newspaper  advertising  is  per¬ 
ceived  as  dull  by  creative  people. 

What  do  we  at  Ayer  do  about  this?  We 
don’t  have  many  media  people  who  con¬ 
centrate  all  their  efforts  on  newspapers. 
We  spread  the  burden  and  the  benefits. 
They  deal  with  other  media  as  well.  And 
our  creative  people  write  for  broadcast 
and  magazines  as  well  as  newspapers. 

What  can  you  do  about  a  situation  like 
this? 

Work  with  us  to  attempt  to  simplify  the 
agency’s  job  in  buying  newspapers  and 
maybe  make  it  a  bit  more  profitable  for 


us.  Standardized  Advertising  Units  and 
Newsplan  are  helps.  So  are  the  standard¬ 
ized  rate  cards  pioneered  by  this  associa¬ 
tion.  But  even  with  computers — still  the 
numbers  business — making  a  200-market 
buy  in  newspapers  is  a  chore,  an  impor¬ 
tant  one,  but  often  not  a  satisfying  work 
experience,  nor  one  that  is  particularly 
profitable. 

That  media  planner  we  want  to  keep 
isn’t  going  to  develop  his  negotiating 
skills  in  the  newspaper  medium  the  way 
he  will  by  dealing  with  tv.  Again,  it’s  all  a 
matter  of  numbers.  We  face  fixed  rates 
with  newspapers  and  pay  premium  rates 
as  national  advertisers.  Even  though 
newspapers  offer  Newsplan  volume  dis¬ 
counts  to  all  national  advertisers,  the  cost 
is  still  higher  than  local  rates. 

Hire  women  sales 

We’d  like  to  see  individual  newspapers 
change  their  marketing  priorities.  There’s 
more  competitive  selling  of  one  newspa¬ 
per  over  another  or  one  newspaper  mar¬ 
ket  against  another  than  we  care  to  hear 
about.  How  many  newspaper  fatalities 
can  be  attributed,  in  large  measure,  to  the 
sniping  of  competitors,  and  how  many  of 
the  survivors  will  suffer  eventually  from 
our  perception  of  newspapers — in  a  time 
of  trial  for  the  entire  medium — as  forever 
cutting  down  their  competitors  and,  thus, 
themselves.  And  one  bit  of  incidental 
advice:  I  believe  there  is  an  increasing 
need  for  women  to  hold  important  posi¬ 
tions  in  selling  newspaper  advertising. 
Don’t  ask  me  why  women  do  so  well  in 
selling  magazine  space  and  broadcast 
time.  It’s  just  fact  of  business  that  women 
space  representatives,  like  women  who 
are  publishers  and  editors,  are  very 
effective.  Maybe  its’  because  they  are 
just  as  competitive  as  men,  but  a  little 
nicer  about  it. 

Lead  from  your  strengths  in  selling  the 
newspaper  medium.  You’re  unbeatable 
when  it  comes  to  couponing  and  tv  sup¬ 
port.  Newspapers  have  great  attributes 
for  new  product  introductions.  You  are 
the  retail  medium.  And  much  of  your 
competition  fades  for  certain  categories 
of  advertising,  like  tobacco,  liquor,  finan¬ 
cial  and  many  food  products.  But  the 
media  pie  is  big.  Recognize  that  others 
have  their  strengths,  too,  and  can  share  it. 

Finally,  help  us  to  base  our  buying  de¬ 
cisions  on  your  greatest  assets,  which  are 
the  quality  of  your  products  and  the  peo¬ 
ple  who  make  them. 

At  home  or  the  office  I  can  watch  any 
network  tv  show.  1  can  get  radio  wher¬ 
ever  I  go.  If  I’m  not  on  the  comp  list  for  a 
magazine,  it’s  downstairs  at  the  news¬ 
stand.  But  1  never  see  some  of  the  finest 
newspapers  that  are  published  in  this 
country,  unless  there’s  a  strike  in  New 
York.  Then  I  get  a  look  at  some  of  the 
out-of-town  papers.  In  the  national 
advertising  agencies,  we  have  little  or  no 
idea  of  the  great  things  vou  are  doing  with 

(Continued  on  page  17) 
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Belden  reports  results 
of  TMC  product  survey 

A  survey  of  140  Belden  Associates’  newspaper  clients  indi¬ 
cates  that  a  majority  (61%)  now  offer  Total  Market  Coverage 
or  TMC  products,  with  Wednesday  the  preferred  day  for 
distribution. 

Among  client  papers  offering  TMC,  four  out  of  ten  (43%) 
have  started  their  programs  since  May  of  1981. 

Results  of  the  survey  were  reported  at  the  annual  Belden 
client  seminar  held  in  Dallas,  Texas,  where  the  firm  is  head¬ 
quartered.  Approximately  40  newspaper  executives,  all  users 
of  Belden  research  services,  met  for  a  three-day  program 
concentrating  heavily  on  TMC  planning,  implementation  and 
research. 

“Our  annual  client  seminar  focused  on  TMC  this  year 
because  that  is  one  of  the  hottest  issues  facing  the  newspaper 
industry,”  said  Deanne  Termini,  Belden  senior  vicepresi¬ 
dent.  “In  advance  of  the  seminar,  we  polled  all  Belden  news¬ 
paper  clients  to  find  out  what  they  were  doing  about  TMC. 
The  questionnaires  were  mailed  the  third  week  of  May  and  ten 
days  later  we  had  received  a  50%  response,  from  69  news¬ 
papers. 

“The  responding  papers  were  well-balanced  by  circulation 
size,  including  large,  medium  and  smaller  papers.  We  have 
found  that  our  results  correspond  closely  with  a  poll  of  mem¬ 
bers  taken  by  the  International  Newspaper  Advertising  and 
Marketing  Executives. 

Among  the  Belden  findings: 

— Two-thirds  of  TMC  products  (67%)  are  published  week¬ 
ly;  only  19%  are  published  more  frequently. 

—  A  majority  (57%)  report  using  carrier  distribution,  but 
nearly  4  out  of  10  (36%)  are  using  mail. 

—  Approximately  6  out  of  10  newspapers  (57%)  report 
marriage  or  shared  mail  activity  in  their  markets.  (This  com¬ 
pares  with  an  INAME  measurement  of  63%. ) 


—  Belden  clients  report  the  following  primary  users  of 
marriage  mail  in  their  markets; 


Sears 

(56%) 

K  Mart 

(31%) 

Montgomery  Ward 

(15%) 

Kroger 

(10%) 

Lumber  companies 

(20%) 

Other  department  stores 

(18%) 

Other  food  stores 

(15%) 

—  Besides  Wednesday,  preferred  for  distribution  by  67%  of 

newspapers  with  TMC  products,  two  other  days  are  popular: 
Thursday  (26%)  and  Sunday  (10%). 

In  response  to  the  question,  “How  has  your  newspaper 
responded  to  the  involvement  of  major  accounts  with  mar¬ 
riage  mailings?,”  these  were  the  answers  given: 


Started  TMC  program . 26% 

Lowered/adjusted  rates . : . 26 

Began  new  direct  mail  options . 18 

Started  a  marriage  mail  program . 15 

Began  new  zoning  options . 15 

Built  non-subscriber  lists . 10 

Began  new  insert  options . 5 

Other  responses . 15 

Have  not  reacted . 5 

*Total . 135% 


*Note:  Adds  to  more  than  total  because  some  papers  gave 
more  than  one  answer. 

Six  out  of  10  papers  (62%)  rate  their  TMC  programs  “excel¬ 
lent”  or  “good”  in  terms  of  “advertising  revenue,”  and  65% 
give  their  programs  successful  ratings  “overall”;  14%  say  it’s 
“too  early  to  tell.” 

Among  newspapers  responding  to  the  survey,  1  out  of  5 
(20%)  said  they  formerly  had  TMC  products  which  are  no 
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longer  published.  Reasons  for  termination  of  a  TMC  program 


were: 

Advertising  support  dwindled . 28% 

Delivery  problems . 21 

Not  profitable . 14 

Advo-System . 7 

Discontinued  after  suit  by  competitor . 7 

Bad  timing  in  terms  of  advertising  budgets . 7 

No  need  for  extra  expense  to  cover  remainder 

of  market . 7 

Changes  in  layout,  title,  content . 7 

Other  answers . 14 

♦Total . 112% 


♦Note:  Some  newspapers  gave  more  than  one  answer. 

As  part  of  the  Belden  seminar  activities,  participating  ex¬ 
ecutives  were  organized  into  groups  to  develop  recommenda¬ 
tions  for  newspapers  considering  a  TMC  program. 

“We  wanted  recommendations  from  our  clients  on  how  the 
TMC  developmental  process  should  be  structured,”  said  Ter¬ 
mini.  “Out  of  these  discussions,  which  included  four  task 
forces  of  about  ten  people  each,  we  evolved  a  management 
plan  for  implementing  TMC.” 

This  management  plan,  which  Belden  is  now  recommend¬ 
ing  to  clients,  contains  the  following  steps: 

A.  Management  Statement  of  Commitment 

1 .  TMC  is  becoming  essential  concept  for  metro  dailies  in 
the  1980s. 

2.  It  is  working  across  the  country.  Advertisers  mention  it 
frequently.  Some  demand  it. 

3.  TMC  is  an  additional  revenue  source. 

4.  It  opens  new  avenues,  such  as  reaching  hard  core  non¬ 
readers  or  non-subscribers  with  an  alternative  product. 

(Continued  on  page  16) 
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(Continued  from  page  15) 

The  news/editorial  role  is  important  in  reaching  this 
market  segment,  alongside  advertising  content. 

5.  A  sense  or  urgency  must  be  assumed  in  responding  to 
the  challenge. 

B.  Appoint  a  TMC  Task  Force: 

1.  With  a  developmental  budget. 

2.  With  input  from  all  departments. 

3.  With  an  assignment  to  make  recommendations  to  your 
publisher  within  thirty  days  of  formation. 

4.  Providing  expense/investment  estimated  for  each  de¬ 
partment  in  terms  of  time,  personnel,  and  money,  and 
revenue  projections. 

C.  Summary  of  Duties  for  Task  Force  Members: 

1.  Accounting  Department: 

a.  Estimate  potential  impact  of  TMC  on  the  corporate 
bottom  line. 

b.  Recommend  whether  the  TMC  effort  should  be  a 
separate  company  or  an  internal  product  of  the  daily 
newspaper. 

2.  Advertising  Department: 

a.  Conduct  study  of  current  rates  impacting  on  TMC 
decision. 

b.  Assess  competitive  print  enviroment  for  TMC  re¬ 
venues,  including  direct  mail,  doorknob  hangers,  and 
other  means  of  saturation  print  advertising. 

c.  Evalute  potential  response  from  advertisers. 

d.  Recommend  training  and  incentives  programs  for 
TMC  sales  representatives. 

3.  Circulation  Department 

a.  Evaluate  alternative  delivery  systems — carrier  ver¬ 
sus  mail. 

b.  Estimate  current  circulation  coverage  (paid  subscrip¬ 
tions)  in  zones  targeted  for  TMC. 

c.  Assist  in  establishing  monitoring  systems  to  verify 
delivery  of  TMC  product,  consumer  response  to  pro¬ 
duct. 

4.  Data  Processing  Department 

a.  Establish  timetable  for  preparation  of  subscriber- 


non-subscriber  lists  (if  TMC  is  to  be  distributed  by 
mail). 

b.  Establish  liaison  with  outside  sources  of  addresses. 

c.  Develop  procedures  for  list  updating  and  mainte¬ 
nance. 

d.  Recommend  future  applications  of  address  lists  for 
other  revenue-producing  purposes  or  for  internal  analy¬ 
ses  (of  subscribers  and  non-subscribers,  recent  stops, 
etc.),  working  with  other  departments. 

5.  News/Editorial 

a.  Design  an  attractive  news/editorial  wrap,  with  quality 
content  and  graphics.  Zone  the  wrap  to  each  TMC  area. 

b.  Tailor  content  to  appeal  to  non-readers,  heavy  on  soft 
news  and  features,  but  also  keep  traditional  readers  in 
mind. 

6.  Production  Department 

a.  Recommend  whether  to  print  the  TMC  product  in- 
house  or  outside. 

b.  If  printed  inside,  develop  scheme  for  fitting  within 
overall  printing  schedule. 

c.  Solve  labeling,  inserting,  mailing  logistics,  working 
with  Data  Processing. 

7.  Research  Department 

a.  Provide  basic  market  data  on  zones,  from  1980  Cen¬ 
sus,  market  research  surveys  and  other  sources. 

b.  Study  planning  procedures  of  other,  comparable 
newspapers — what  can  be  learned  from  other  markets? 

c.  Help  to  select  target  TMC  zones  in  order  of  priority. 

d.  Serve  as  primary  contact  with  outside  research  com¬ 
panies  in  surveys  of  residents  within  selected  TMC 
zones,  or  design  and  conduct  surveys  in-house. 

e.  Direct  weekly  monitoring  activities  of  receipt  of  TMC 
products  (through  telephone  surveys  or  other  means), 
satisfaction  with  news/editorial  and  advertising  con¬ 
tent,  response  to  advertising,  other  factors  bearing  on 
success  of  TMC  effort. 

“This  is  by  no  means  an  exhaustive  list  of  the  steps  in¬ 
volved  in  planning  for  TMC,”  said  Termini.  “We  prepared 
these  recommendations  as  a  general  framework  or  checklist 
within  which  newspapers  could  mobilize  efforts  to  address 
the  TMC  challenge.” 


Dailies  with  TMC  products 
that  responded  to  survey 


Alexandria  Town  Talk —  “Red  River  Journal/ 
Review  Advertiser” 

Anniston  Star — “Valley  Sun” 

Atlanta  Journal  and  Constitution — “Reach” 
Baltimore  News  American — “News  American 
Advertiser” 

Binghamton  Press  and  Sun  Bulletin — “The  Adver¬ 
tiser” 

Birmingham  News  and  Post-Herald — 
“Birmingham  News  Today” 

The  Daily  Pantagraph  (Bloomington.  III.) — “The 
Pantagraph  Messenger” 

Bradenton  Herald — “Suncoast  Today” 

News  and  Courier  and  Evening  Post  (Charleston, 
S.C.) — pre-print  mailings 
Columbus  (Ga.)  Enquirer  and  Ledger — “Good 
Neighbors” 

Columbus  (Oh.)  Dispatch  and  Citizen  Journal — 
“Midweek  Extra” 

Commercial  Appeal  and  Memphis  Press- 
Scimitar — “Memphis  Appeal” 

Courier- Journal  and  Louisville  Times — “Indiana 
Weekly” 

Daily  Californian  (El  Cajon) — “East  County  Buy¬ 
er's  Guide 

El  Paso  Times  and  Herald-Post — “EZ-Zips” 
Florida  Times-Union  and  Jacksonville  Journal — 
“Selected  Market  Coverage” 

Fort  Lauderdale  News  and  Sun  Sentinel — “West 
Advertiser/South  Advertiser” 

Fort  Worth  Star  Telegram 
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Galveston  Daily  News — “TMC” 

Huntington  Advertiser  and  Herald-Dispatch — 
“Putnam  County  Neighbors” 

Kansas  City  Star  and  Times — “Midweek” 
Arkansas  Democrat  (Little  Rock,  Ark.) — 
“Democrat” 

Modesto  Bee — “Wednesday's” 

Newburgh  (N.Y.)  Evening  News — “Midweek” 
New  Orleans  Times-Picayune/States-ltem — “East 
Bank  Advertiser/West  Bank  Advertiser” 

Newsday  (Long  Island) 

Sentinel  (Orlando,  Fla.) — “Sentinel  Bonus” 
Paducah  (Ky.)  Sun — “Highlights” 

Pensacola  Journal  and  News — inserts  to  non¬ 
subscribers 

Peoria  Journal  Star — insert  package 
Oregonian  and  Oregon  Journal  (Portland) — 
“FOODday” 

News  and  Observer  and  Raleigh  Times — “AD- 
PAK” 

Richmond  Times-Dispatch  and  News  Leader — 
“Good  Neighbors” 

Sacramento  Bee — “Shopper's  Guide" 

St.  Louis  Post-Dispatch — “Weekday  Bargains” 
St.  Paul  Dispatch  and  Pioneer  Press — total  pre¬ 
print  penetration 

San  Jose  Mercury  and  News — “The  Mercury 
News  North  County  Weekly” 

Somerset  (Pa.)  Daily  American — “Somerset 
County  Shopper” 

Spokesman-Review  and  Chronicle  (Spokane, 


Wash.) — “Metro” 

Tampa  Tribune  and  Times — “Tampa  Bay  Star” 
Waco  Tribune-Herald — “Tribune-Herald  Sam¬ 
pler” 

Wichita  Eagle-Beacon — TMC  and  selective  mar¬ 
ket  coverage  to  be  available  July  I,  1982 

Papers  without  TMC 

Allentown  Call-Chronicle 
Atlantic  City  Press 

Charleston  Gazette  and  Daily  Mail  (W.  Va.) 

Chicago  Sun-Times 

Rocky  Mountain  News  (Denver) 

Des  Moines  Register 
Erie  Times-News 
Greenwich  (Conn.)  Time 
Harrisburg  Patriot  and  News 
Houston  Chronicle 
Indianapolis  Star  and  Tribune 
Lawrence  Eagle  Tribune 
Los  Angeles  Herald  Examiner 
Milwaukee  Journal 
Nashville  Banner  and  Tennessean 
Star-Ledger  (Newark,  N.J.) 

Home  News  (New  Brunswick,  N.J.) 

New  Haven  Register  and  Journal  Courier 
Pittsburgh  Press  Company 
Rochester  Democrat  &  Chronicle  and  Times- 
Union 

San  Antonio  Light 

South  Bend  Tribune 

Springfield  (Mo.)  Newspapers,  Inc. 

Syracuse  Post-Standard  and  Herald-Journal  and 
Herald  American 
Toledo  Blade 

Winston-Salem  Journal  and  The  Sentinel 
York  (Pa.)  Daily  Record 
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photography  and  layout  and  lifestyle  sec¬ 
tions  and  ROP  color  and  regional  maga¬ 
zines  in  cities  like  Milwaukee  and  Min¬ 
neapolis  and  Houston  and  Eugene. 

Each  of  your  products  is  unique,  but 
we  don’t  know  it.  Each  of  them  has  an 
immediacy  and  impact  and  excitement 
that  makes  it  a  specially  attractive  en¬ 
vironment  for  our  ads.  But  we  don’t  see 
it.  Help  us  to  be  more  involved  with  your 
papers.  Please,  don’t  put  me  on  the  free 
lists  for  everyday,  but  once  in  a  while 
send  an  issue  to  the  people  in  the  agencies 
and  the  clients’  advertising  departments, 
with  a  buck  slip  about  some  editorial 
achievement  you’d  like  to  share. 

Your  editor  and  your  writers  and  your 


columnists  can  get  the  business  and 
advertising  community  involved  with 
newspapers.  Their  mission  is  to  involve 
readers  with  the  paper,  why  not  major 
advertisers,  too?  This  is  something  the 
networks  and  the  national  magazines  do 
well.  In  New  York  and  Chicago,  advertis¬ 
ing  people  go  to  meetings  where  maga¬ 
zine  editors  and  tv  commentators  talk  on 
issues  of  the  day.  From  time  to  time,  we’d 
like  to  learn  from  the  people  who  make 
your  product.  They  are  eminent  journal¬ 
ists,  too,  and  they  can  tell  us  what  people 
are  thinking  and  doing  in  Kansas  and 
California,  which  are,  after  all,  prettv  im¬ 
portant  places  for  anyone  concerned 
about  the  country  or  with  the  more  insu¬ 
lar  interest  of  reaching  customers  in  Kan¬ 
sas  and  California.  Your  editors  can  do  a 
selling  job  for  newspapers  and  they  can 
certainly  do  it  without  selling  out  editorial 
integrity. 

As  an  advertiser,  then,  my  suggestion 


is  that  you  involve  us,  not  merely  with  the 
numbers,  but  with  the  ideas  and  the  sub¬ 
stance  of  your  newspapers.  It  may  take 
some  time,  but  I  do  believe  we’ll  respond. 


Can't  take  a  joke 

Journalists  on  the  Scottish  Sunday 
Mail  and  Scottish  Daily  Record  have  pro¬ 
tested  about  a  series  of  Irish  jokes  used  in 
the  Sunday  publication.  They  held  a  spe¬ 
cial  National  Union  of  Journalists’  meet¬ 
ing  to  disassociate  themselves  from  a 
series  of  Irish  “jokes”  published  in  the 
Sunday  Mail.  The  journalists  said  that  the 
stereotyping  of  Irish  people  as  stupid  was 
insulting  to  many  readers,  and  said  it 
breached  the  N.U.J.  code  of  conduct. 


PEOPLE  MAGAZINE 

July  5,  1982 


Cathy  Guisewite’s  CATHY: 
A  charming,  warm  and. 
witty  look  at  the 
most-popular  single 
woman  of  the  ’80s! 

Now  in.  250  papers 
and  growing 
at  a  record 


I  WOM'T  BE  IK)  TOOAM, 
(VIR.  P1MKLEM.  I  OOM’T 
THIMK  I  5H0UV.0  6E 

allowed  wear,  a  car. 


imiversal  Press  Syndicate 

4400  Johnson  Drive 
Fairway,  Kansas  66205 
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Cathy  Guisewite 


0 

^  Vy 

-.1 

b  ^ 

EDITOR  &  PUBLISHER  for  July  24,  1982 


17 


i,nen 
abett 
wayta 
reprodu 

enlarge  ^ 
reduce 
enhance  i 
stretch  i 
squeeze  | 
reverse 
convert  ( 

qndcpst  i 
'justify  4 


Autokon  34r©© 


TALK 

ABOUT 

REPRODUCTION 

aT  1  systems  ai 

]  ,  J  fas.t 


l|  \  \  v f  //f A/ /  counting!  That  many 

I  /  n  Autokon  8400  laser  graphics 

I  systems  are  in  the  field  repro- 
ducing  electronically  — 
1  |1  I  J  faster,  more  economically, 

I  j  f  1  '  J  J  more  creatively  than  conven- 

i'yJL  j  u 

Every  year  at  least  100  new 
names  purchase  an  Autokon 
8400.  Quite  a  few  buy  their 
second  one.  And  every  year  we  make  small  changes  that  you  can’t 
see,  that  add  to  the  Autokon  system  capabilities. 
IF  YOU  DONT  HAVE  AN  AUTOKON  8400. .  .WHY  DONT  YOU? 


A  FLOP  IS  APIECE  OF 
CAKE) — . . . 


1 1  The  mode  control  lets 

J®  I  you  reproduce  the 

B  original  artwork,  a 

flopped  version,  a 
reverse  copy  or  a 
— V  flopped  reverse. . . 

all  with  the  turn 
of  a  knob. 
In  this  case,  cake  a  la  mode. 


PHOTOS  THAT 
REPRODUCE 
FASTER  Kl 
THAN  “  1 
RABBITS  ^ 


WOULD  YOU 
LIKE  TO  SEE  OUR 
ETCHINGS 


Feed  an  Autokon  a  daily 
diet  of  camera  work  and 
discover  a  totally  new  ap¬ 
proach  to  reproduction 
that’s  not  only  faster  than 
conventional  photo¬ 
graphic  methods  but 
more  creative.  And 
greater  productivity  is 
today’s  big  carrot. 


Something  in  ,  / 

a  mezzotint,  a  ^ 

halftone,  a  line  conversion,  or  a  large  dot 

screen?  An  Autokon  image  will  save  us  a 

thousand  words. 

Just  call  and  ask  for  our 
Autokon  8400  etchings  guru. 


WHO  ARE 
THESE 


□  Candidates  for  □  ECRM  reps  often 

the  next  Autokon  seen  hanging  out 

screen  test  at  trade  shows 

□  Famous  □  All  of  the  above 

anchormen  □  None  of  the  abovi 


anamorphically  as  well  as  proportionately. 


YOU  CAN  MAKE  AN  | 
ELEPHANT  THIS  SMALL 
‘  IN  SECONDS. 

AND  A  MOUSE 

™  THisrao 

REVERSE 

PSYCHOLOGY 


Name _ 

Company 


^QUESTION:  What’s  black  and 
white  and  always  green? 
ANSWER:  What  you  save  on 
reverses  with  an  Autokon  8400. 
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NEWSPEOPLE 


Phillip  Ritzenberg,  assistant  man¬ 
aging  editor  of  the  New  York  Daily  News, 
has  been  named  publisher  of  Jewish 
Week,  which  incorporates  ten  predeces¬ 
sor  newspapers  in  the  New  York  metro¬ 
politan  area.  David  C.  Gross  continues 
as  editor. 

Ritzenberg  was  on  the  editorial  staff  of 
the  Daily  News  15  years  and  earlier  was  a 
reporter  for  the  Cleveland  Press  and 
assistant  city  editor  of  the  New  York 
World  Telegram  and  Sun  and  feature  edi¬ 
tor  of  its  successor,  the  World  Journal 
Tribune. 

A  Fulbright  scholar  in  journalism  and 
graphic  design  at  the  Free  University  in 
Berlin,  Ritzenberg  was  one  of  the  found¬ 
ers  of  the  Society  of  Newspaper  Design 
and  is  now  serving  his  second  term  as 
president. 

♦  *  * 

Richard  W.  Cosgrove  was  appointed 
publisher  of  the  Clearwater  (Fla.)  Sun. 
Since  1977,  Cosgrove  has  served  as  pub¬ 
lisher  of  the  Coos  Bay  (Ore.)  World,  a 
daily  in  the  Scripps  League  Newspapers, 
Inc.  group.  He  succeeds  W.  Scott 
Trundle  at  the  Sun,  Trundle  now  being 
business  manager  of  the  Tampa  Tribune 
Company. 

In  his  new  position,  Cosgrove  is  presi¬ 
dent  and  publisher  of  Clearwater  News¬ 
papers,  Inc.,  a  subsidiary  of  Jefferson- 
Pilot  Publications,  Inc.  Earlier  in  his 
career,  Cosgrove  was  publisher  of  the 
Oregon  City  (Ore.)  Enterprise-Courier 
and  held  several  positions  in  sales  and 
management  for  three  Scripps  League 
newspapers. 

ili  Hi 

Joel  Blackwell  has  been  named 
deputy  Carolina  Living  editor/lifestyles 
for  the  Charlotte  Observer.  Blackwell 
moved  to  the  Observer  three  and  one-half 
years  ago  from  the  Miami  Herald. 

Also  in  the  reorganization  of  the 
department,  Cynthia  Struby,  who  has 
been  with  the  newspaper  since  1976i  was 
named  deputy  Carolina  Living  editor/ 
entertainment. 

Pete  Pepinsky,  on  the  staff  fora  year, 
was  named  deputy  Carolina  Living  edi¬ 
tor/graphics.  He  previously  was  director 
of  public  affairs  at  Winthrop  College. 
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Larry  Cohen  was  appointed  electro¬ 
nic  informations  systems  coordinator  for 
the  Atlanta  Journal  and  Constitution.  As 
cable  tv  news  director  for  the  Florida 
Times-Union  and  Jacksonville  Journal, 
Cohen  developed  and  managed  a  24-hour 
alphanumeric  cable  news  channel  and 
was  responsible  for  producing  program¬ 
ming  using  staff  talent.  In  his  new  post, 
Cohen  is  responsible  for  research  and  de¬ 
velopment  of  electronic  information  pro¬ 
jects  for  the  Atlanta  papers. 

*  * 

Richard  Flath  was  promoted  to  per¬ 
sonnel  manager  at  the  Hartford  (Conn.) 
Courant.  He  joined  the  newspaper  in 
March,  1981 ,  as  employee  relations  man¬ 
ager  and  had  previously  been  personnel 
officer  with  the  Berlin  Savings  Bank, 
Kensington,  and  compensation  specialist 
for  the  Hartford  Insurance  Group. 

*  *  * 

James  H.  Gutman,  a  business  writer 
for  the  Baltitnore  Sun,  was  named  busi¬ 
ness  news  editor  of  the  Milwaukee  Sen¬ 
tinel. 

*  ♦  * 

Jack  Cairns,  city  editor  of  the  Toledo 
Blade,  has  been  named  assistant  manag¬ 
ing  editor.  Cheryl  Lutz,  assistant  city 
editor,  assumes  Cairns’  former  duties. 

*  *  9k 

J.L.  Jennings  ,  vicepresident  of  the 
Donrey  Media  Group’s  central  newspap¬ 
er  division  since  1950,  retired  July  1.  Jen¬ 
nings  served  on  Donrey’s  board  of  direc¬ 
tors  and  supervised  13  daily  and  seven 
weekly  Oklahoma  newspapers.  He  will 
continue  to  be  a  consultant  for  Donrey 
and  assist  the  company  with  acquisitions 
and  the  management  of  Donrey  Cablevi- 
sion-Bartlesville,  Okla. 

*  *  9k 

Joseph  Maino,  circulation  operations 
manager  of  the  Detroit  Free  Press  since 
1979,  was  named  manager  of  operations 
analysis. 

*  ♦  * 

Newspapers,  Inc.,  publishers  of  the 
Milwaukee  Journal  and  Sentinel,  has 
elected  promotion  manager  Abigail  J. 
Nash  and  controller  Peter  Sensen- 
BAUGH  ,  Jr.  vicepresidents.  Trueman 
Farris,  Jr.,  Sentinel  managing  editor, 
was  named  a  company  director. 


Pat  LeMay  Burr  was  appointed 
senior  corporate  director,  marketing,  for 
Harte-Hanks  Communications,  Inc.  For 
nine  years.  Dr.  Burr  has  been  an  associ¬ 
ate  professor  of  business  at  the  Universi¬ 
ty  of  Texas,  San  Antonio,  and  formerly 
was  associate  administrator  of  the  U.S. 
Small  Business  Administration. 

9k  9k  9)C 

Patricia  T.  O’Conner  has  joined  the 
New  York  Times  as  a  copy  editor  on  the 
financial  desk.  She  was  a  copy  editor  on 
the  national  desk  of  the  Wall  Street  Jour¬ 
nal  and  formerly  was  an  assistant  city 
editor  at  the  Des  Moines  Register  and  the 
Waterloo  (Iowa)  Courier. 

*  +  * 

Blaine  Newnham,  sports  editor  of 
the  Eugene  (Ore.)  Register-Guard,  joins 
the  staff  of  the  Seattle  Times  in  August  as 
assistant  managing  editor  for  the  Sunday 
newspaper. 

Bill  Kuykendall,  who  joined  the 
Times  staff  in  June,  is  now  photo  director 
and  Donn  Fry,  arts  and  entertainment 
editor. 

Newnham,  with  the  Eugene  newspaper 
as  sports  editor  since  1971,  previously 
was  a  sports  writer  for  the  Oakland 
(Calif.)  Tribune.  Kuykendall,  a  former 
editor  of  News  Photographer  magazine, 
was  picture  editor  of  the  Worthington 
(Minn.)  Daily  Globe  and  has  taught 
photojournalism  and  graphics  at  the  Uni¬ 
versity  of  Missouri  School  of  Journalism. 

Fry  previously  was  ai  ts  and  books  edi¬ 
tor  of  the  Indianapolis  Star  and  earlier 
was  with  the  Associated  Press  and  the 
Franklin  (Ind.)  Daily  Journal. 

9k  9k  ♦ 

Hugh  Patterson  ended  a  42-year 
career  in  the  circulation  department  of 
the  Waterloo  (Iowa)  Courier  in  June.  He 
became  circulation  director  in  1969. 

Also  retiring  at  the  newspaper  was 
Don  Lancelot,  who  concluded  a  38- 
year  career  that  began  in  display  advertis¬ 
ing.  He  became  production  coordinator 
in  l%5. 

9k  9k  * 

H.  Donald  Hoag,  assistant  research 
manager  in  the  marketing  department  of 
the  Detroit  News,  has  been  appointed 
editorial  research  manager. 

3k  9k  ♦ 

Patrick  R.  Cullen,  assistant  edito¬ 
rial  page  editor  of  the  Fort  Myers  (Fla.) 
News-Press,  was  appointed  editor  and 
general  manager  of  the  Bonita  Springs 
Extra.  Both  papers  are  owned  by  the 
Gannett  Co.  Cullen  has  specialized  in 
writing  editorials  about  the  Bonita 
Springs-Naples  area  for  five  years  and 
previously  was  assistant  metropolitan 
editor  at  the  News-Press.  He  ea:!ier 
worked  at  Cocoa  Today  and  the  Palm 
Beach  Post. 
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IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 

New  controllers  for  the  Des  Moines 
Register  and  Tribune  Company  and  the 
Des  Moines  Register  and  Tribune  news¬ 
papers  are:  Ronald  J.  Peterson,  named 
controller  of  the  Register  and  Tribune 
Company.  He  is  a  former  division  con¬ 
troller  and  assistant  treasurer  with  Mid- 
Continent  Bottlers  of  Des  Moines. 

Robert  L.  Dodd,  named  controller  of 
the  Des  Moines  Register  and  Tribune.  He 
had  been  controller  of  the  Central  Divi¬ 
sion  of  Pittsburgh-Des  Moines  Steel 
Corp.,  Des  Moines. 

Susan  A.  Brunkan,  an  assistant  divi¬ 
sion  controller  at  Mid-Continent  Bot¬ 
tlers,  became  assistant  controller  of  the 
Register  and  Tribune  Company. 

♦  *  ♦ 

Wyman  F.  Rice,  manager  of  advertis¬ 
ing  sales  of  the  Bangor  (Me.)  Daily  News, 
has  retired  after  34  years  of  service.  Rice 
is  succeeded  by  Frederick  B.  McAl- 
ARY,  previously  retail  advertising  mana¬ 
ger. 

Other  appointments  include:  Wayne 
A.  Lawton,  retail  advertising  manager; 
John  E.  Nygren,  assistant  retail 
advertising  manager,  and  John  G. 
O’Brien,  special  promotions  salesman. 

♦  *  * 

Phil  Angelo  was  named  adviser  to 
The  Lantern,  daily  newspaper  at  the  Ohio 
State  University  School  of  Journalism. 
Angelo,  a  former  managing  editor  of  the 
Urhana  (Ohio)  Daily  Citizen,  was  named 
an  assistant  professor  of  journalism  and 
will  teach  a  basic  course  in  news  report¬ 
ing. 

*  *  ♦ 

Pearl  a.  Bo.sco  is  the  new  editor-in- 
chief  of  the  weekly  community  newspap¬ 
ers  in  the  Courier  Life  Inc.  group.  Brook¬ 
lyn,  N.  Y.  She  previously  was  an  editor  at 
Enlightenment  Press  in  New  York. 

Eric  J.  Greenberg  is  the  new  manag¬ 
ing  editor.  He  previously  worked  for  the 
Associated  Press  and  Buffalo  Evening 
News. 


ENGLISH  ADVERTISING 
SALES  TEAM 


One  of  England's  best  telesales 
teams  selling  advertising  space  in 
professional  publications  seeks 
change  this  winter.  Includes  two  of 
England’s  top  salesmen. 

Will  relocate  in  U.S.  or  sell  in  Lon¬ 
don  for  U.S.  publisher,  or  set  up  Euro¬ 
pean  operation  for  U.S.  owner  in  high¬ 
ly  profitable  advertising-based 
controlled  circulation  books  and  mag¬ 
azines. 


H 


Please  contact,  quoting  AM: 

Paula  Bicknell 
11  Connaught  Place 
London  W.2,  England 
Tel:  01-402-9461  Telex;  299067 


Three  former  columnists  for  the 
defunct  Cleveland  Press  have  joined  the 
Willoughby  (Ohio)  News-Herald. 

Bob  August,  with  the  Press  36  years 
as  sports  editor,  sports  and  general  col¬ 
umnist,  joined  the  News-Herald  as  sports 
editor  and  columnist. 

Bob  Roberts,  a  former  News-Herald 
sports  editor  who  switched  to  the  Press  in 
1973,  returned  to  the  newspaper  as  hand- 
icapper  and  horse  racing  writer. 

Bill  Barrett,  with  the  Press  41  years 
and  known  for  his  columns  on  television 
and  its  personalities,  became  the  News- 
Herald’s  television  critic. 

«  *  * 

Alfred  T.  Banfield  Jr.  has  been 
appointed  managing  editor  of  the  Lakevil¬ 
le  (Conn.)  Journal.  He  had  been  acting 
news  editor  of  the  Bangor  (Maine)  Daily 
News  and  previously  managing  editor  of 
The  County  Times,  Presque  Isle,  Maine, 
and  was  with  the  Kansas  City  Star  and 
Times. 

♦  *  * 

Robert  L.  Krout  was  named  general 
manager  of  the  Houghton  (Mich.)  Daily 
Mining  Gazette,  in  a  move  from  advertis¬ 
ing  manager  of  the  Hanover  (Pa.)  Evening 
Star,  a  sister  newspaper. 

William  Seymour,  vicepresident  of 
Thomson  Newspapers,  had  been  acting 
general  manager,  while  replacing  Robert 
Skuggen,  who  resigned  to  take  a  job  as 
an  aide  to  Gov.  William  Milliken  of 
Michigan. 

3k  4c  * 

Ellen  L.  Snodgrass  has  joined  the 
Sacramento  Bee  as  classified  advertising 
manger  from  the  Kansas  City  Times! Star, 
where  she  was  manager  of  the  telephone 
sales  division  of  the  classified 
department.  Earlier  in  her  career  Snod¬ 
grass  was  classified  advertising  manager 
for  the  San  Juan  Star. 


UPl  realignments 

Regional  executive  appointments  and 
realignment  of  the  sales  and  marketing 
department  for  United  Press  Internation¬ 
al’s  Central  Division  include: 

Tom  Peterson,  to  regional  executive 
for  Minnesota,  North  Dakota  and  South 
Dakota,  based  in  Minneapolis.  He  was 
Newspictures  bureau  manager  in  Des 
Moines. 

Jack  Graeme,  regional  executive 
formerly  based  in  Minneapolis,  is  now 
regional  executive  for  Michigan,  based  in 
Detroit. 

Richard  Bobbs,  regional  executive 
for  Michigan,  was  appointed  to  the  newly 
created  position  of  regional  executive  for 
Wisconsin  and  northern  Illinois,  based  in 
Chicago. 

Boggs  joins  regional  executive  Byron 
Tracy,  Springfield,  for  marketing  activi¬ 
ties  in  Illinois.  Bruce  Kanner,  whose 
territory  now  includes  Iowa  and  Nebras¬ 
ka,  remains  headquartered  in  Des 
Moines.  Phil  Stone,  Indianapolis,  con¬ 
tinues  as  regional  executive  for  Indiana. 
*  *  « 

Mary  Grandon  was  appointed  pro¬ 
motions  director  for  Lawrenceville  (Ga.) 
Gwinnett  Daily  News.  She  was  with  the 
Sterling  (III.)  Daily  Gazette  the  past  15 
years  and  earlier  on  the  editorial  staff  of 
the  Moline  (Ill.)  Dispatch. 

*  *  * 

Kenneth  E.  Grube  will  retire  as  edi¬ 
tor  of  the  editorial  page  of  The  Day,  New 
London,  Conn.,  on  August  27,  ending  a 
25-year  association  with  the  newspaper. 
A  past  president  of  the  New  England 
Society  of  Newspaper  Editors  and  of  the 
Connecticut  Circuit,  Associated  Press, 
Grube’s  career  spans  44  years. 
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Notes  on  people 

Birthday  applause  for  Arizona  newsman 


Walter  Zipf,  80, 
at  work,  assisted 
by  "Betsy",  70 


“There  is  not  a  person  on  the  staff  who 
writes  a  better  sentence  than  Walter,” 
Managing  Editor  Max  Jennings  of  the 
Mesa  (Ariz.)  Tribune,  declared. 

He  was  saying  that  about  Walter  Zipf, 
who  turned  80  July  3  and  has  worked 
more  than  60  years  on  Arizona  newspap¬ 
ers. 

During  the  official  birthday  party  given 
by  the  Tribune  staff.  Mesa  Mayor  Don 


CALL 

Joe  Shafran,  Kathleen  Hall  or 
Dave  Cullen, 


(202)  554-9000. 

Public  Affairs  Department 

NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington,  DC  20024 


Strauch  described  the  honor  guest  as 
“the  consummate  newsman.” 

Walter  writes  three  columns  weekly  in 
the  Tribune,  offering  commentary  and 
human  interest  stories.  His  writing  style 
is  classic,  disciplined  prose,  written  at 
rapid,  two-fingered  pace  on  a  70-year  old 
Underwood  typewriter  named  “Betsy” 
amid  a  panoply  of  newsroom  computers. 

Only  this  year,  Walter  relinquished  his 
duties  as  editor  of  the  Sun  Valley  Spur- 
News,  which  was  purchased  by  the  Tri¬ 
bune,  and  concentrated  on  the  columns. 

The  dean  of  working  journalists  in  Ari¬ 
zona  was  born  in  Hopedale,  Illinois,  but 
his  family  moved  to  Tucson  when  he  was 
very  young.  His  career  was  launched  on 
high  school  publications,  and  pro¬ 
fessionally  as  a  part-time  sports  writer  for 
the  Arizona  Daily  Star  in  Tucson  while  a 
student  at  the  University  of  Arizona. 

Leaving  college  to  work  at  the  Bishee 
Daily  Review,  and  staying  eight  years, 
Walter  then  moved  to  the  Arizona  News 
in  Phoenix. 

Walter’s  next  editing  post  was  with 
the  Douglas  Daily  Dispatch,  and  there  he 
met  the  telegraph  editor  who  became  his 
wife.  Mitzi  and  Walter  worked  together  at 
several  newspapers,  including  the  Sun 
Valley  Spur-News,  which  both  joined 
after  a  short-lived  retirement  in  1965.  Mrs. 
Zipf  died  in  1979. 

The  birthday  story  in  the  Mesa  Tribune 
relates  that  Walter’s  time  away  from  the 
newspaper  offices  includes  his  pets.  He  is 
called  “the  dog  chauffeur”  by  friends 
because  every  day  he  gives  his  three  dogs 
a  ride  along  a  regular  route. 

The  birthday  celebration  was  heralded 
by  President  Reagan,  who  sent  a  message 
on  White  House  stationery.  Mayor 
Strauch  proclaimed  July  3  as  “Walter 
Zipf  Day”;  Arizona  Governor  Bruce 
Babbit  sent  congratulations,  as  did  other 
VIPs  including  Senator  Barry  Goldwater 
of  Arizona,  who  said  he  looked  forward 


to  reading  Walter’s  columns  for  many 
years  to  come. 

Walter  himself  cut  the  enormous  birth¬ 
day  cake.  The  icing  decoration  was  a  car¬ 
ton-like  sketch  of  Walter  at  his  typewri¬ 
ter. 


The  Shakespeare  puzzles 

Bob  Fenster,  the  Palo  Alto  Weekly 
copy  editor  and  movie  reviewer,  consid¬ 
ers  himself  Shakespeare’s  number  one 
fan. 

So  he  has  come  up  with  a  puzzle  book 
collaboration  between  himself  and  The 
Bard.  Shakespeare  provided  the  words 
and  Fenster  provided  the  puzzles, 
anagrams  and  word  mazes  that  play  upon 
the  words. 

They  all  are  combined  as  “Shake¬ 
speare  Games”,  a  collection  based  on 
Shakespeare’s  writings  and  published  by 
Harmony  Books,  a  division  of  Crown 
Publishers. 

This  is  Fenster’s  second  game  book. 
The  first  one,  “Literally  Amazing  Puz¬ 
zles,”  was  featured  in  Reader’s  Digest 
and  Games  Magazine. 

By  the  time  he  finished  writing  the  new 
book,  Fenster  told  Joseph  Hooper  in  an 
interview  for  the  Weekly’s  arts  page,  he 
had  a  feeling  Shakespeare  put  puzzles  in 
his  plays  to  amuse  himself  and  for  later 
generations  to  figure  out. 

“Don’t  discount  Fenster’s  peculiar 
perspective.  Bob  and  The  Bard  go  a  long 
way  back,  possibly  to  the  16th  century  if 
we  are  to  believe  the  mystic  who  told 
Fenster  he  had  been  an  original  member 
of  Shakespeare’s  acting  troupe  in  a  past 
life,”  adds  Hooper.  “If  the  roots  of  their 
relationship  don’t  reach  quite  back  to 
Stratford-upon-Avon,  they’re  traceable 
to  Long  Island  where  twelve-year-old 
Bob  Fenster  devoured  the  Collected 
Plays.” 


To  recable  or  not  to  recable 

When  it  comes  to  the  pros  and  cons  of 
taking  the  San  Francisco  cable  cars  out  of 
service  for  two  years  and  reconstructing 
the  system  at  a  cost  of  some  $60  million,  a 
couple  of  San  Francisco  newspaper  col¬ 
umnists  are  on  opposite  sides  of  the 
tracks. 

Charles  McCabe  of  the  Chronicle, 
according  to  a  Wall  Street  Journal  story 
on  reconstruction  plans,  huffed,  “If  the 
whole  antiquated  cable  car  system  were 
to  be  dismantled  and  forgotten  about,  it 
would  probably  be  the  best  thing  that  ever 
happened  to  this  city  .  .  You  cannot 
build  a  stable  economy  on  charm.” 

Chronicle  columnist  Herb  Caen, 
however,  favors  the  reconstruction.  Take 
the  cable  cars  away,  and  “we  will  pay  a 
price  this  city  can  no  longer  afford — the 
price  of  ordinariness,”  he  declared. 

EDITOR  &  PUBLISHER  for  July  24,  1982 


22 


EQUIPMENT  NEWS  SECTION 


READY  TO  GO — Allen  H.  Neuharth,  chairman  and  president  of  Gannett 
Company,  Inc.,  looks  over  Prototype  IV  of  USA  Today  printed  at  the 
Olympian  in  Olympia,  Washington.  The  company  success^lly  completed  a 
test  of  its  satellite  network  last  week.  To  the  right  of  Neuharth  is  Lewis 
Rondeau,  production  manager  at  the  Olympian. 


All  systems  ‘go 
for  USA  Today 


USA  Today,  Gannett's  national  gener¬ 
al  interest  daily  newspaper  which  debuts 
September  15,  has  completed  a  success¬ 
ful  test  of  its  satellite  network  with  simul¬ 
taneous  transmissions  to  five  sites  and 
printing  at  a  Midwest  and  a  West  Coast 
plant. 

The  successful  testing  was  announced 
by  Philip  T.  Gialanella.  Today  president. 
He  also  released  copies  of  the  fourth  To¬ 
day  prototype  printed  at  the  St.  Cloud 
(Minn.)  Daily  Times,  and  the  Olympia 
(Wash.)  Olympian. 

“USA  Today  Prototype  IV  printed  at 
these  two  Gannett  newspapers,  along 
with  the  first  three  prototypes  printed  at 
the  Army  Times  in  Springfield,  Virginia, 
establishes  our  capablity  to  produce 
coast-to-coast  quality  color  for  advertis¬ 
ers  and  readers,”  Gialanella  said. 

Today  personnel  transmitted  pages  of 
Prototype  IV  from  the  Army  Times  via 
Westar  III  to  printing  sites  in  Olympia; 
St.  Cloud;  Gainesville,  Georgia;  New 
Kensington,  Pennsylvania;  and  Spring- 
field,  Virginia. 

Today  will  begin  regular  publication  on 
September  15,  with  its  first  edition  to 
service  a  five-state  area  around  the  Wash¬ 
ington,  D.C,  and  Baltimore  markets. 

The  newspaper  will  expand  into  similar 
market  clusters  around  Atlanta  on 
September  20,  Minneapolis-St.  Paul  on 
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September  27  and  Pittsburgh  on  October 
4. 

Dates  and  sites  for  USA  Today’s  start¬ 
up  were  announced  by  Allen  H. 
Neuharth,  chairman  and  president  of 
Gannett  Co.  It  will  be  published  morn¬ 
ings,  Monday  through  Friday,  and  have  a 
single-copy  price  of  250. 
le-copy  price  of  250. 

Neuharth  said  during  the  first  quarter 
of  1983  USA  Today  will  expand  into  the 
following  areas;  Chicago,  Denver,  De¬ 
troit,  Houston,  Los  Angeles,  Miami, 
New  York,  Philadelphia,  San  Francisco 
and  Seattle.  Dates  for  those  market  start¬ 
ups,  and  entries  into  additional  markets  in 
1984,  will  be  announced  later. 

Under  the  direction  of  USA  Today,  the 
American  Satellite  Company  and  Rapi- 
com,  Inc.  developed  the  satellite  facsi¬ 
mile  network. 

ASC,  located  just  outside  Washington, 
D.C.,  in  Rockville,  Maryland,  is  under 
contract  to  install  and  operate  the  system, 
which  generates  less  than  one  error  in 
every  100,000  bits  of  information  trans¬ 
mitted.  Performance  is  rated  ten  times 
more  accurate  than  alternative  methods 
of  transmission. 

Rapicom’s  Telepress®,  the  special 
transmission  equipment  used  by  USA 
Today,  scans  a  single  full  page  proof.  At 
each  receiver  site,  a  laser  exposes  print¬ 


ing  plate  film  down  to  spot  size  1/1200 
inch  in  diameter,  giving  USA  Today  the 
capability  of  printing  with  magazine  qual¬ 
ity  in  fiill  color. 

Atex,  Inc.  of  Bedford,  Massachusetts, 
provides  the  newspaper  front  end  system 
which  consists  of  five  Atex  computers 
and  Atex’s  Copy  Management  Proces¬ 
sor.  This  system  supports  125  reporter 
and  editor  terminals  on  site  at  USA  To¬ 
day  headquarters  in  Arlington,  Virginia. 

Gialanella  said  the  circulation  projec¬ 
tion  for  USA  Today  in  the  five  startup 
markets  by  year-end  1982  is  200,000.  Pro¬ 
jected  daily  circulation  by  year-end  1983, 
after  the  newspaper  has  been  phased  into 
15  market  areas,  is  1,150,000. 

Under  a  five-year  business  plan,  the 
circulation  nrojection  nationwide  by 
year-end  1;  is  2,350,0(X).  The  company 
has  said  it  expects  the  new  newspaper  to 
be  profitable  within  three  to  five  years. 


Gannett  names 

William  C.  McKinney,  32,  was  named 
president  and  publisher  of  Lansdale  (Pa.) 
Reporter,  and  Richard  L.  Holtz,  42,  ad 
director,  Burlington  (Vt.)  Free  Press, 
was  named  to  succeed  him  as  president 
and  publisher  of  Marietta  (Oh.)  Times. 
McKinney,  whose  great  grandfather 
founded  the  Marietta  Times,  succeeds  H. 
Charles  Berkey,  whose  father  owned  the 
Reporter  prior  to  its  sale  to  Gannett.  Ber¬ 
key  resigned,  Gannett  said,  to  “pursue 
other  personal  and  business  interests.” 
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N.Y.  News  sets 
pay  cut  deadline 

New  York  News  publisher  Robert  Hunt 
has  set  August  6  as  the  new  deadline  for 
agreements  to  be  reached  on  payroll  cuts 
with  the  newspaper's  1 1  unions. 

Hunt  said  the  News  is  prepared  to  pro¬ 
vide  “substantial  termination  bonuses" 
for  eligible  employees  in  unions  whose 
contracts  do  not  provide  for  job  guaran¬ 
tees  and  said  he  is  prepared  to  extend 
union  labor  contracts  an  additional  three 
years  to  1987. 

Hunt  said  the  News  has  offered  the 
unions  a  total  of  $92  million  in  buyouts  or 
bonuses  in  an  attempt  to  reduce  the  news¬ 
paper’s  work  force  by  1,340  full-time 
positions.  That  money  will  also  be  used  to 
modernize  the  News'  production  plant 
operation.  The  News  currently  has  3,800 
employees. 

He  said  the  News  currently  projects 
losses  of  $30  million  a  year  through  1984. 

Agreements  have  been  reached  with 
six  of  the  1 1  unions,  but  Hunt  said  should 
no  agreement  be  reached  with  all  the  un¬ 
ions,  management  would  consider 
“shrinking”  the  newspaper. 

“It  involves  giving  up  significant 
blocks  of  circulation  and  advertising  re¬ 
venue,  as  well  as  production  capacity," 
Hunt  said.  “This  is  muscle  and  bone  we 
will  never  be  able  to  replace.” 

Hunt  said  should  such  a  plan  be  im¬ 
plemented,  the  result  would  be  a  shutting 
down  of  the  News  in  1984  “or  earlier.” 

“We  have  made  major  progress,” 
Hunt  said.  “We  now  have  solid  agree¬ 
ments  with  five  unions — printers.  Guild, 
machinists,  electricians  and  garage 
mechanics.  We  are  within  site  of  an 
agreement  with  the  Photoengravers.” 

News  management  said  it  will  accept 
160  of  the  201  Guild  members  who  volun¬ 


teered  to  leave  in  exchange  for  buyouts. 
Of  that  total,  1 15  work  in  the  newsroom. 
Some  are  expected  to  change  their  minds 
and  stay,  however. 

According  to  the  Guild,  News  manage¬ 
ment  has  stated  the  buyouts  will  proceed 
even  if  agreements  cannot  be  reached 
with  other  unions. 

One  veteran  News  reporter  said,  “If 
they  all  take  the  buyouts  it  will  involve  a 
major  realignment  of  the  news  staff.” 

Hunt  also  said  management  has  re¬ 


duced  the  newspaper’s  exempt  or  non¬ 
union  staff  by  more  than  20%. 

The  three  unions  that  are  furthest  apart 
on  new  agreements  are  the  deliverers,  the 
pressmen  and  the  mailers.  Each  is  re¬ 
portedly  watching  and  waiting  to  see 
what  the  other  settles  for  before  coming 
to  any  agreement  of  its  own. 

News  management  is  reportedly  seek¬ 
ing  sizable  manpower  cuts  from  the  de¬ 
liverers,  seeking  to  “job-out”  delivery 
service  in  the  suburbs. 


Ad  in  New  York  Times  rebuts 
Waii  Street  Journai  report 

Eastern  Airlines,  concerned  about  certain  details  that  appeared  in  a  Wall 
Street  Journal  report  on  July  14,  sent  the  business  and  financial  daily  a  letter-to- 
the-editor  pointing  out  “factual  errors  which  must  be  corrected.” 

The  airline  also  prepared  a  full-page  large,  all-ty^,  ad  pointing  out  those  same 
“factual  errors.”  The  ad  was  sent,  according  to  a  company  spokesperson,  to  the 
Journal  and  the  New  York  Times  with  instructions  that  the  ad  should  be  held  up 
until  approval  for  it  to  run  was  given  by  Eastern. 

The  Eastern  official  said  it  wanted  to  give  the  Journal  a  chance  to  run  the  letter 
which  contained  the  “corrections.”  If  the  Journal  refused  to  run  the  letter,  the 
ad  would  be  run  in  both  newspapers  simultaneously.  If  the  letter  ran,  a  decision 
would  be  made  as  to  whether  or  not  to  run  the  ad. 

Due  to  a  foul-up  somewhere  along  the  line,  the  Times  prematurely  ran  the  ad, 
headlined  “A  response  from  Eastern  Airlines  to  an  article  in  the  July  14th  Wall 
Street  Journal”  on  the  back  page  of  its  July  19  edition.. 

“It  came  as  quite  a  shock  to  us  when  we  picked  up  the  paper,”  said  the 
Eastern  spokeperson  from  the  airline’s  headquarters  office  in  Miami. 

The  next  day,  the  Wall  Street  Journal  ran  the  letter-to-the-editor,  which 
acknowledged  some  factual  errors  in  the  story.  Eastern  then  withdrew  the  ad  it 
had  submitted  to  the  Journal. 

A  spokesperson  for  Eastern  said  that  although  the  Times  ran  the  ad  when  it 
was  not  supposed  to,  the  newspaper  will  be  paid. 

“We  feel  our  point  has  been  made,”  the  Eastern  official  said. 

Eastern  had  been  concerned  about  the  original  article  because,  “certain  facts 
in  the  Wall  Street  Journal  story  were  very  disturbing  to  the  investment  commun¬ 
ity.  Since  they  read  the  Wall  Street  Journal,  we  felt  it  important  to  correct 
them.” 

Eastern  is  reportedly  conducting  an  investigation  to  find  out  where  the  foul-up 
occurred  that  permitted  the  ad  to  be  run  prematurely. 
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Jet  crash 

(Continued  from  page  13) 

which  would  produce  the  bulk  of  photos 
for  the  first  a.m.  edition  of  the  paper. 

The  police  radio  at  the  city  desk  was 
now  alive  with  calls  for  roadblocks,  in¬ 
structions  for  setting  up  command  posts 
and  reports  of  burning  houses.  Then 
came  the  somber  calls  for  body  bags  and 
word  of  a  temporary  morgue  being  set  up 
in  the  Delta  hangar  at  the  airport. 

In  minutes,  Davis  had  25  reporters  in¬ 
volved  in  covering  what  was  now  clearly 
a  major  disaster.  Hart  assigned  1 1 
photographers  to  the  scene,  to  hospitals 
in  the  area  and  to  the  airport.  Davis 
assigned  reporters  Ron  Thibodeaux  and 
Barri  Marsh  from  the  River  Parishes 
bureau,  west  of  the  airport,  to  the  scene, 
reasoning  that  they  would  avoid  the 
heavy  outgoing  rush-hour  traffic  that  was 
impeding. reporters  from  the  main  office. 
It  proved  to  be  a  wise  move. 

With  coverage  set  up,  editor  Charles  A. 
Ferguson  arranged  for  four  open  pages 
and  called  a  planning  session  to  prepare 
for  the  deluge  of  news  stories  and  photos 
coming  from  the  crash  scene. 

Metro  editor  Davis  and  bureau  chief 
Gill  would  be  in  immediate  charge  of  the 
coverage.  Executive  news  editor  Tom 
Gregory  took  over  the  editing  and  place¬ 
ment  of  crash  stories  and  photos.  Two 
extra  copy  editors  were  called  in. 

News  art  director  George  Berke  pro¬ 
duced,  maps  and  other  graphics  while 
photographers  G.E.  Arnold,  David 
Leeson,  Andy  Boyd,  Bryan  Berteaux  and 
Kurt  Mulcher  continued  to  shoot  at  the 


The  AMI  edition  of  the  paper  rolled 
only  a  half-hour  late  and  contained  a  de¬ 
tailed  main  story  and  numerous  side- 
bars,  photos  and  a  map.  It  was  saturation 
coverage  which  grew  through  AM2  and 
the  AMI  final  edition. 

At  2  a.m.,  with  the  crash  scene  secured 
by  the  authorities  for  the  night,  editors 
and  reporters  called  it  a  day,  but  most 
were  back  by  8  a.m.  Saturday  to  pick  up 
the  coverage.  The  hectic  pace  continued 
through  mid-week  with  the  compilation 
of  the  list  of  victims,  schematics  showing 
the  path  of  destruction  through  the  subdi¬ 
vision,  statements  from  federal  investiga¬ 
tors,  more  eyewitness  accounts,  and 
background  on  the  victims. 

The  TP/SI  scored  a  beat  with  a  lead 
story  on  Tuesday  quoting  federal  sources 
on  the  cause  of  the  crash;  heavy  payload 
and  adverse  weather  conditions.  There 
had  been  windshear  alerts  at  the  airport. 
By  Friday  the  authorities  said  the  jet  lost 
speed  and  altitude  when  struck  by  violent 
winds  shortly  after  takeoff.  The  cockpit 
recorder  tape  showed  the  crew  had  re¬ 
ceived  the  mechanical  command;  “Pull 
up,  pull  up,”  but  it  was  too  late. 

At  week’s  end,  mop-up  coverage  on 
funerals  and  background  of  victims  con¬ 
tinued. 


Leaves  NAAP 

James  Pearson,  executive  director. 
National  Association  of  Advertising  Pub¬ 
lishers,  headquartered  in  Madison, 
Wise.,  has  left  the  free  newspaper  asso¬ 
ciation.  An  interim  director  was  named. 
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WASTE  INK. 

IRS,  offers  the  only  ink 
reclamation  service  in  the 
country  that  can  recycle 
your  waste  ink.  It  makes 
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you  wish  to  repurchase. 

For  more  information 
about  this  solution  to  your 
“What  do  I  do  with  my 
w  aste  ink?”  question,  call: 

203-443-5890 
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and  di-litho  news  inks. 
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Syndicates 

By  Lenora  Williamson 

Grimace,  Texas,  created  for  comic  strip 


Universal  Press  Syndicate’s  newest 
comic  strip  creator  is  a  transplanted  Kan¬ 
sas,  who  first  worked  as  a  staff  artist  at 
the  Wichita  Eagle-Beacon,  then  as  edito¬ 
rial  cartoonist  for  the  Albuquerque  Tri¬ 
bune. 

He  is  Jerry  Bittle,  32,  who  left  the  daily 
newspaper  routine  in  1978  to  move  to 
Dallas  and  go  into  advertising  as  a  free¬ 
lance  illustrator. 

And  now  Bittle’s  first  comic  strip 
brings  him  back  into  the  newspaper  busi¬ 
ness  with  Universal  Press’  launching  of 
“Greech”  on  July  18. 

“Greech”  is  set  in  Grimace,  Texas, 
and  reflects  the  humor  of  small  town 
America.  Bittle  says  some  of  the  charac¬ 
ters  are  based  on  impressions  of  people 
he  knew  while  growing  up  in  Arkansas 
and  Kansas.' 

This  may  be  a  natural  turn  of  events  in 
Bittle’s  career  since  as  a  kid  his  ambition 
was  to  grow  up  to  own  a  drug  store  so  he 
could  read  all  the  comics  without  having 
to  buy  them. 

He  went  to  Wichita  State  University 
planning  to  be  an  architect.  But  his  math 
being  somewhat  weak,  Bittle  concen¬ 
trated  on  art  and  after  graduation  became 
staff  artist  for  the  Eagle-Beacon.  While 
there  he  got  interested  in  editorial  car¬ 
tooning  and  left  after  four  years  to  take 
the  editorial  cartoonist  post  in  Albu¬ 
querque. 

About  three  years  after  his  move  to 
Dallas,  Bittle  started  developing 
“Greech”,  title  character  of  the  new 


Jerry  Bittle 

Charter  clients  for  the  new  daily  and 
Sunday  strip  include:  Baltimore  Evening 
Sun,  Seattle  Times,  Philadelphia  Daily 
News,  Cincinnati  Post,  Portland  Orego¬ 
nian,  Indianapolis  Star,  San  Antonio  Ex¬ 
press  and  News,  Memphis  Press  Scimi¬ 
tar,  Calgary  Herald,  Tulsa  World,  Evans¬ 
ville  (Ind.)  Courier,  St.  Paul  Dispatch, 
Santa  Ana  (Calif.)  Register,  Anchorage 
Daily  News,  Quad  City  Times,  Daven¬ 
port,  Iowa;  Rocky  Mountain  News,  De¬ 
nver;  Columbus  (Ohio)  Dispatch,  Hous¬ 
ton  Chronicle,  Dallas  Times  Herald,  De¬ 
troit  News,  Deseret  News,  Salt  Lake  City 
and  Dayton  Journal  Herald. 


strip.  The  hero  is  described  as  an  inno¬ 
cent  and  unsophisticated  fellow  whose 
simpleness  evokes  universal  humor. 

Bittle’s  first  priority  for  “Greech”  is 
that  it  be  fun,  both  for  him  and  the  reader. 
“If  so,  I  won’t  have  to  worry  about  think¬ 
ing  up  a  second  priority,”  he  adds. 

The  other  main  characters  are  headed 
by  “Merle”,  the  gas  station  owner  who 
hires  “Greech”  out  of  desperation.  Their 
relationship  in  the  strip  is  Laurel-and- 
Hardy  cartoon  humor.  Then  Bittle  has 
created  the  diner  waitress  “Ruby”,  who 
may  have  a  heart  of  gold  hidden  by  a 
razor-sharp  tongue.  The  fourth  major 
player  in  the  strip  is  “Rabbit”,  a  Navy 
veteran  who  owns  the  only  pool  hall  in 
town. 
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The  newest  entrant  onto  the  roster  of 
syndicated  comic  strip  creators  is  mar¬ 
ried.  He  and  his  wife  Trish  have  two 
daughters,  Jordan,  who  is  two  and  one- 
half,  and  Carrie,  born  several  weeks  ago 
around  the  time  debut  dates  were  being 
scheduled  for  “Greech”  and  his  friends. 


*  *  * 

An  interesting  indicator  of  news  signifi¬ 
cance  in  the  past  18  months — as  reflected 
in  the  index  of  subjects  in  the  Chicago 
Tribune  Graphics  service — shows  up  in 
the  new  20-page  booklet  listing  over  1 ,000 
selected  pieces  since  the  service  started. 

An  informal  check  of  the  index  of 
graphics  shows,  as  would  be  expected, 
that  “maps,  general”  head  the,  top 


graphic  subjects,  closely  followed  by 
“financial,  general,”  and  “health,  dis¬ 
eases,  illnesses,  treatments”;  followed 
by  country  facts/map,  agriculture,  auto 
general,  consumerism,  military,  oil, 
taxes,  and  U.S.  budget  among  the  most 
numerous  subjects. 

The  index  was  designed  to  provide  a 
list  of  material  that  has  some  shelf  life  or 
can  be  updated  with  new  information. 

The  booklet  was  put  together  under 
direction  of  Howard  Finberg,  graphics 
editor  of  the  Chicago  Tribune,  in  re¬ 
sponse  to  requests  from  many  clients  of 
the  service.  Copies  are  available  by  con¬ 
tacting  Walter  Mahoney,  vicepresident/ 
sales  manager  of  The  Tribune  Company 
Syndicate. 

♦  ♦  ♦ 

James  E.  Strothman,  who  writes  a  syn¬ 
dicated  column  on  computers,  “At  Your 
Command”,  has  been  named  news  editor 
of  MIS  Week,  a  Fairchild  business 
publication  in  the  management 
information  field. 

Strothman’ s  column  was  launched  by 
Register  and  Tribune  Syndicate  last  Fall. 

A  former  Associated  Press  aerospace 
reporter  at  Cape  Kennedy,  he  also  wrote 
for  the  Miami  Herald.  Strothman  then 
served  as  senior  editor  for  computer  news 
and  managing  editor  of  Electronic  News, 
another  Fairchild  Publication. 

Prior  to  joining  MIS  Week,  he  was  a 
partner  in  Strothman  Associates,  a  free¬ 
lance  writing  and  marketing  com¬ 
munications  firm,  which  he  formed  in 
1981 ,  after  an  eight  year  career  with  IBM. 
He  worked  in  the  data  processing  division 
and  then  held  the  post  of  manager  of  com¬ 
munications  in  the  research  division. 


Powers  appointed 
by  Family  Weekly 

James  B.  Powers,  formerly  Eastern 
sales  manager  for  Family  Weekly,  was 
named  director  of  agency  and  client  rela¬ 
tions. 

Powers  came  to  Family  Weekly  in  1974 
as  an  account  manager  and  was  named 
Eastern  sales  manager  in  1979.  Prior  to 
that  he  had  been  with  American  Home 
magazine  and  was  on  the  sales  staff  of 
Parade  from  1958  to  1973. 

Lew  Oeen,  formerly  New  York  sales 
manager  of  McCall’s  magazine  has  joined 
Family  Weekly  as  Eastern  sales  manager, 
was  announced  by  Gerald  S.  Wroe, 
advertising  director. 

Green  joined  McCall’s  in  1971  and  was 
named  New  York  manager  in  1975.  Prior 
to  that  he  spent  9  years  on  the  sales  staff 
of  the  Chicago  Tribune. 
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Cable  network 

(Continued  from  page  12) 


Videotapes  supplied  by  local  newspa¬ 
pers  and  distributed  nationally  by  CNC 
will  be  identified  with  the  paper's  logo. 

“We  offer  preemption  of  any  of  our 
programming  for  local  origination  pro¬ 
gramming  or  news  which  no  other  cable 
network  offers,”  Engberg  said. 

Another  third  of  CNC’s  national  offer¬ 
ings  will  be  hosted  programs,  which  Eng¬ 
berg  described  as  “the  sections  of  the 
newspaper  coming  to  life,”  and  television 
magazines  in  a  60  Minutes  type  format. 

These  shows  will  focus  on  a  particular 
topic  such  as  business,  society,  medicine, 
and  consumer  affairs  and  take  up  about  35 
hours  per  week. 

The  final  third  will  be  standard  enter¬ 
tainment  including  movies,  theater,  con¬ 
certs,  and  variety  shows.  CNC  also  plans 
to  have  both  entertainment  and  news 
programming  for  children. 

CNC  decided  against  a  continuous 
news  format  because  such  programming, 
in  its  view,  fails  to  sustain  an  audience. 

Ovr  4,000  resumes 

CNC  has  received  over  4,000  resumes 
from  people  wishing  to  work  for  the  plan¬ 
ned  network.  Engberg  said  “qualified 
broadcast  people”  including  technicians, 
camera  operators,  and  on-camera  talent 
will  be  used  to  staff  the  national  and  Lon¬ 
don  bureaus. 

He  said  “certain  newspaper  talent” 
will  also  be  used  by  the  network  but 
“probably  not  on-camera.”  He  explained 
those  with  a  newspaper  background  will 
be  used  for  their  story-gathering  abilities. 

Most  medium  and  small  sized  dailies  in 
CNC  will  probably  only  have  to  hire  one 
person  with  a  technical  background  in 
television  for  their  studio  operations, 
Engberg  said.  CNC  will  train  newspaper 
staffers  to  be  camera  crews  and  on- 
camera  talent. 

The  Greensburg  Tribune-Review  plans 
to  rely  on  employees  who  have  radio  and 
tv  experience  for  the  bulk  of  its  cable 
news  staff  but  will  also  hire  some  addi¬ 
tional  people.  The  Yuma  Daily  Sun  also 
plans  to  use  its  own  people  for  the 
videotape  productions. 

“Exclusive  franchises” 
Newspapers  signing  up  with  CNC  will 
have  an  “exclusive  franchise”  for  CNC 
on  their  cable  systems. 

CNC  will  allow  newspapers  with  low 
power  tv  stations  which  broadcast  in 
another  CNC  newspaper’s  cable  area  to 
become  affiliates,  Engberg  said. 

CNC  will  deal  with  non-newspaper 
cable  operators  or  lessees  who  want  to 
join  the  network,  “but  we  don’t  actively 
pursue  them”  Engberg  commented. 
“They  have  to  prove  to  us  they  can  do  a 
local  news  effort.” 
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“More  secure”  channel  leases 
Engberg  believes  CNC  will  give  news¬ 
papers  leasing  channels  a  “more  secure  Jameson  resians 

arrangement  with  cable  operators.  He  ex-  ^ 

plained  operators  would  be  less  inclined  Barclay  Jameson,  editor,  Colorado 
to  terminate  leases  and  take  over  the  local  Springs  Sun,  has  resigned  as  editor, 
news  operation  themselves  if  they  knew  Robert  Franken,  managing  editor,  was 
newspapers  leasing  channels  were  back-  appointed  to  replace  Jameson.  Frank 
ed  up  by  a  national  network.  Boggs,  sports  editor,  was  named  associ- 

A  large  network  will  also  strengthen  ate  editor,  and  will  direct  the  Sun’s  news 
newspapers  as  lobbyists  in  Congress  and  staff  and  continue  to  write  sports  columns 
state  governments  “against  these  cable  weekly, 
operators,”  Engberg  said.  “Who  better 
can  do  local  origination  which  most  states 
require?” 


SCORE  A  TOUCHDOWN 
WITH  YOUR  READERS! 

Football  fans  —  and  advertisers  —  will  love 
the  Official  NFL  NAME  SEARCH  PUZZLE. 

Use  It  In  your  football  supplements,  sports  pages 
or  TV  booklets.  A  puzzle  for  each  pro  team. 

Great  graphic  look.  Provides  28  weeks  of  excitement. 


Sign  up  in  time  for  the  first  pre-season  game  on  August  7th. 
For  rates  and  avaiiabiiity 
caii  Brad  Busheii  toii  free  at  1-800-221-4816. 
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Family-owned  company 


manages  for 

The  future  has  arrived  in  Dubuque, 
Iowa. 

In  1980,  William  Woodward,  president 
of  Woodward  Communications,  Inc., 
started  looking  for  better  ways  to  manage 
the  future  of  the  corporation.  In  addition 
to  the  Dubuque  (la.)  Telegraph  Herald,  a 
daily,  the  corporation  owns  newspapers 
in  Waverly,  la.;  radio  stations  in  Dubu¬ 
que,  Appleton,  Wise.;  and  Lincoln, 
Nebr.;  and  free  distribution  shoppers  in 
Plattesville  and  Prairie  du  Chien,  Wise; 
and  Edgewood  and  Oelwein,  la. 

“Most  managers  accept  the  premise 
that  the  successful  business  effectively 
manages  the  three  basic  types  of  re¬ 
sources:  financial  (capital);  technological 
(equipment  and  information)  and,  human 
(employees),”  says  Woodward.  “We  de¬ 
cided  to  put  this  principle  into  practice  in 
our  organization.” 

The  change  started  with  the  Telegraph 
Herald.  Early  in  1978,  Norman  McMul- 
lin,  publisher,  became  concerned  with 
the  workforce  morale  and  the  “people” 
aspects  of  the  company.  By  addressing 
the  people  concerns,  he  felt  the  em¬ 
ployees  could  better  cope  with  relative 
static  circulation  numbers  and  the  in¬ 
creased  competition  for  advertising  dol¬ 
lars.  McMullin  felt  that  by  making  the 
organization  better  prepared  to  face  these 
and  other  problems,  the  “bottom  line” 
situation  would  be  aided  directly  and  in¬ 
directly. 

The  first  step  was  a  measurement  of 
how  the  employees  felt  about  the  com¬ 
pany,  the  programs,  communications  and 
management.  With  the  help  of  research¬ 
ers  from  the  University  of  Chicago’s 
Human  Resource  Center,  an  employee 
attitude  survey  was  conducted  in  Jan¬ 
uary,  1978.  Concurrently,  an  ad  hoc  com¬ 
mittee  was  formed  with  representatives 
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growth 

from  the  newsroom,  photography,  library 
and  personnel  departments  to  develop 
job  descriptions  and  performance 
appraisal  forms. 

The  results  of  the  attitude  survey  con¬ 
firmed  some  of  McMullin’s  concerns  that 
the  newspaper  needed  to  improve  the 
manner  by  which  people  were  treated — 
especially  in  regard  to  pay  increases  and 
performance  appraisals.  Additionally, 
employees  identified  the  need  for  super¬ 
visor  training,  improved  communica¬ 
tions,  and  clarification  of  what  the  com¬ 
pany  expected  from  each  of  them. 

With  the  aid  of  Bill  Murray,  a  consul¬ 
tant  from  the  Human  Resources  Center,  a 
top  management  group  of  the  newspaper 
started  the  lengthy  task  of  Job  evaluation, 
the  first  step  in  establishing  a  pay-for- 
performance  wage  and  salary  program  for 
all  employees  who  were  not  represented 
by  a  bargaining  unit.  The  management 
group  developed  two  separate  salary 
programs — non-exempt  (hourly)  em¬ 
ployees  which  began  in  January,  1979, 
and  exempt  (salaried)  employees  prog¬ 
ram,  which  began  in  July,  1979.  Both 
programs  were  tied  to  a  regular  system 
for  performance  appraisals  which  empha¬ 
size  goal  setting  for  improvement. 

The  new  pay-for-performance  systems 
made  the  management  group  aware  of  the 
need  for  formal  training  of  all  newspaper 
supervisors  on  the  basics  of:  how  to  man¬ 
age;  how  to  appraise  performance;  how 
to  delegate,  communicate  and  plan.  In 
November  1979,  the  first  of  a  regular 
program  of  supervisor  training  work¬ 
shops  were  coniJucted  by  Bill  Murray  and 
Sid  Scott,  then  director  of  development 
and  promotion. 

Many  other  improvements  have  taken 
place  as  a  result  of  the  publisher’s  emph¬ 
asis  on  internal  organizational  improve¬ 
ment.  Each  employee  now  knows  his/her 
job  grade  and  the  date  at  which  perform¬ 
ance  will  be  reviewed  by  the  supervisor. 
Employees  are  also  aware  that  the  better 
the  performance — the  higher  the  pay  in¬ 
crease,  since  performance  is  directly  re¬ 
lated  to  pay.  The  management  by  objec¬ 
tives  concept,  incorporated  into  the  sys¬ 
tem,  allows  employees  to  improve  their 
performance  by  solving  problems,  de¬ 
veloping  their  knowledge  and  skills,  or  by 
accomplishing  innovative  goals. 

Officially,  Telegraph-Herald,  Inc. 
became  Woodward  Communications, 
Inc.  in  February,  1981  at  the  annua!  meet¬ 
ing  of  the  board  of  directors.  The  name 
change  also  paved  the  way  for  the 
development  of  a  corporate  mission 
statement. 

The  mission  statement  developed  by 
the  Woodward  family  and  the  board  of 
directors  is  to: 


*  remain  a  family-owned  corporation, 
concentrating  in  the  information/com¬ 
munications  field,  primarily  in  the  Mid¬ 
west. 

increase  our  sales  and  profitability 
through  internal  growth,  expansion,  and 
acquisition. 

*  improve  the  quality  of  products  and 
services  to  the  public. 

*  expand  employee  career  opportuni 
ties  by  proper  recognition  and  develop¬ 
ment  of  its  human  resources. 

As  a  result  of  the  mission  statement, 
and  planning  meetings  held  with  a  group 
of  managers  from  each  of  the  WCI  operat¬ 
ing  units  and  staff  support  departments, 
three  goal  statements  were  developed 
and  committees  assigned  to  complete  the 
goals. 

The  first  goal  dealt  with  the  corporate 
structure.  After  the  structure  committee 
submitted  a  recommendation  to  the  presi¬ 
dent,  a  new  structure  was  developed  to 
anticipate  future  growth  and  acquisitions. 
Three  new  corporate  staff  positions, 
based  on  the  matrix  system,  were 
announced:  George  Lipper  was  named 
chairman  of  corporate  acquisitions  and 
expansion;  John  Martin  was  named  chair¬ 
man  of  corporate  technology  research; 
and  Norman  McMullin  was  named  chair¬ 
man  of  corporate  human  resources.  The 
intention  of  all  three  chairmanships  was 
to  start  investigations  in  each  respective 
area  looking  towards  the  future  possibil¬ 
ity  that  the  position  could  become  full¬ 
time  and  need  additional  staff  assistance. 

The  second  goal  concentrated  on  de¬ 
veloping  a  five-year  growth  plan  to  opti¬ 
mize  the  use  of  the  financial  resources 
and  to  expand  employee  career  opportu¬ 
nities.  The  growth  plan  committee  de¬ 
veloped  an  extensive  plan  which  was 
approved  by  the  board  of  directors  meet¬ 
ing  in  November,  1981. 

The  financial  plan  provides  for  orderly 
growth  by  setting  a  debt  limit  formula  for 
acquisitions  and  for  maintaining  its  ex¬ 
isting  properties,  keeping  them  competi¬ 
tive  and  profitable.  Criteria  are  included 
for  the  types  of  properties  being  sought, 
and  the  size  and  location  of  prospective 
markets.  The  impact  of  growth  on  the 
staff  services  is  also  addressed  in  the 
plan.  One  key  staff  area  need  which  was 
identified  was  the  area  of  human  re¬ 
sources  support  to  develop  leadership  for 
newly  acquired  properties  and  improve 
utilization  of  people  at  existing  WCI 
properties. 

In  that  regard,  William  Woodward  has 
recently  authorized  the  establishment  of 
a  new  corporate  human  resources  depart¬ 
ment.  Sid  Scott  is  corporate  director  of 
human  resources,  reporting  to  the  presi¬ 
dent.  Scott  provides  services  for  the  en¬ 
tire  corporation  in  addition  to  the  Tele¬ 
graph  Herald.  This  allows  the  corpora¬ 
tion  to  move  into  areas  such  as  wage 
programs,  supervisory  training,  im¬ 
proved  communications  and  systems  for 
all  units  of  the  company. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MOVIE  REVIEWS 


AUDIO-VIDEO  column,  mfofmative,  exciting,  MOVIE  REVIEWS,  interviews  with  photos  of 
entertaining.  Questions  answered!  Technical  celebrities  and  national  political  figures.  Inter- 
editor,  samples  free.  Box  4549.  Editor  &  Pub-  national  Photo  News,  Box  2405.  West  Palm 
lisher.  Beach  FL  33402i  (305)  793-3424. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your  rOLICc  P/ICaC 

local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and  WHO-DUN-IT  books  reviewed  for  mystery  and 
answers  by  publisher-professor  use  fact,  logic  detective  fans.  MYSTERY  FORUM  by  Bob 
and  humor.  S  Gale  Denley,  The  Journal,  Box  Myers  on  a  weekly  basis  from  Feature  Associ- 


278,  Bruce  MS  38915.  ] 

OVER  100  FEATURES:  Cartoons,  puzzles,  i 

humor,  info,  kids:  some  daily.  Big  catalog  $3  ' 
refundable  with  order.  OBI,  17700  Western  j 
e9e.  Gardena  CA  90248. 

"TRIVIAGRAMS".  A  unique  cartoon  panel  that  ; 
film  and  tv  fans  will  turn  to  first!  Details:  CAR- 
TOONMIX,  Box  108,  Village  Station,  New  York 
NY  10014.  I 

- 1 

WE  HAVE  IT.  Anything  from  comic  strips,  puz-  ' 

zies,  stories  or  whatever.  Dickson-Bennett, 
1324  N  3rd,  St  Joseph  MO  64501. 


"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501.  I 

- I 

MOVIE  REVIEWS _ i 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for  ' 
weekend  section  or  entertainment  pages.  I 
Camera  ready.  Star  photos.  Our  8th  year.  Cine-  ! 
man  Syndicate,  7  Charles  Court,  Middletown  < 
NY  10940;  (914)  692-4572. 


Feature  Your  Feature  in 
Features  Available 
and  v^atch  your 
syndicate  sales  soar! 


Run  your  ad  for  12,  26  or  52 
issues 

and  benefit  from 
our  low  contract  rates. 


Call  for  information: 

E  &  P  CLASSIFIEDS  (212) 
752-7050 

We’ll  give  you  something  to 
write  about! 


A  WEEKLY  specialty  newspaper,  unlike  any  |  ED  0  MEYER.  Licensed  Broker-Appraisals- 
other  in  the  country,  has  managed  to  develop  j  Consultation-Sales.  Suite  lOl-E,  300  W 
over  the  last  SIX  years  in  Michigan's  unhealthy  '  Franklin  St.  Richmond  VA  23220.  (804)  643- 
economic  climate.  How?  By  capturing  a  high-  j  7816  or  2%-1522. 

income,  professional  market  with  a  product  _ 

they  can't  find  elsewhere.  If  it  can  work  in  j 

Michigan  it  can  work  in  Texas.  California.  New  I  IIMMV  PDDUUP 

England,  Illinois,  Arizona  or  in  Washington.  |  JflVIlVIl  VyrvLJVVc. 

DC.  We  have  done  research  in  these  and  other  ;  CONFIDENTIAL  NEGOTIATIONS 
areas  and  are  s^ing  capital  to  expand  this  '  specializing  in  the  best  Southern  markets.  114 
unique  pi^l'^g  concept.  Annual  gross  j  Wickersham  Dr.  Savannah  GA  31411;  (912) 


ates,  3334  Kerner  Blvd,  San  Rafael  CA  94901 . 


_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald.  Dallas  News, 
Buffalo,  Rochester,  Des  Moines,  etc.  800-word 
column,  7th  year.  National  award:  "concise, 
entertaining,  wealth  of  real  estate  knowledge, 
solid  writing  skills."  E  Lank.  240  Hemingway. 
Rochester  NY  14620;  (716)  271-6230. 

IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  tx)x  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  address^  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we'll  discard  your  reply. 


around  $500,000.  Interested  parties  may  re-  ; 
quest  additional  information  by  writing  tO;  Box 
4545.  Editor  &  Publisher.  | 

NEWLY  FORMED  TMC  SHOPPER  ! 
iVi  million  copies  free  circulation  weekly. 
TOTAL  MARKET  COVERAGE,  CENTRAL  ‘ 
FLORIDA.  By  carrier.  We  are  looking  for  inves-  ' 
tor  or  investors.  Annual  potential 
$21,600,000.  Minimumnetprofit25to30%.  j 
Box  4439.  Editor  &  Publisher.  | 

VEGAS— COLOR  IT  GREEN!!!!  j 

Marketing  Sales  pros  wanted  to  promote  Vegas  ' 
ventures  in  cities  across  America  Part-time.  ! 
Great  potential.  Small  investment.  Mr  Evans.  I 
Vegas  Marketing.  (702)  384-2389, 42 1  E  Car-  : 
son.  Ste  612.  las  Vegas  NV  89101. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partnership,  : 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Kr^biel, 
Box  88,  Norton  KS676M  or  Robert  N  Bolitho,  ' 
Box  7133,  Shawnee  Mission  KS  66207.  | 

VALUATIONS  PERFORMED  for  estate,  tax.  I 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033;  , 
(609)  795-6026. 

NEWSPAPER  BROKERS 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE  | 
James  W.R.  White  ! 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St.  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


598-0931,  day  or  night. 

KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133.  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HOOELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
I  Rte  1.  Box  146,  Theodore  AL  36582 
I  (205)  973-1653 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


NEWSPAPER  CONSULTANTS 

JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way.  Parker  (X)  80134. 

34  YEARS  successfully  supervising  depart¬ 
ments.  newspapers,  groups  of  newspapers, 
substantiate  our  ability  and  knowledge. 

Write  or  call  ROBERT  J.  ROSSI 
Management  (Consultant  for  Newspapers 
227B  RRl.  Brookneal  VA  (804)  376-3021 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  GalvalL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 

WE  KNOW  TEXAS,  sell  only  Texas  newspapers. 
Bill  Berger.  Associated  Texas  Newspapers.  Inc. 
1801  Exposition  Blvd,  Austin  tx  78703; 
(512)  476-3950. 


W*  mov*  machiiwty! 
E«P  CLASSIFIEDS 
(212)  7S2-70S3 


1  NEWSPAPERS  FOR  SALE 

j  GROUP  OF  WEEKLIES  in  New  York  metropoli¬ 
tan  area  grossing  over  $600,000.  Strong 
growth  rate.  Box  4529,  Editor  &  Publisher. 

I  NOME-BASED  weekly  newspaper  and  print 
,  shop,  $100,000  annual  gross.  Circulation 
I  19()0.  price  $40,000.  Interested  parties 
,  should  write  to  Golden  Dust  Publications,  Inc. 

I  Attn  Rich  Rusk.  Box  968,  Nome  AK  99762. 

i  NORTHWEST  MOUNTAIN  county  seat  exclu- 
I  sive  weekly,  population  8000,  circulation 
I  5000,  full  plant.  3-unit  web.  gross  $517,000. 

I  $775,000,  $150,000  down,  15  years.  11% 
I  interest. 

i  WEST  ZONE  5  DAILY,  growth  community. 
I  10,000  population,  city  zone,  full  plant  3-unit 
I  Goss,  gross  $488,000.  $750,000,  25% 
I  down,  10  years.  10%. 

1  CALIFORNIA  WEEKLY  GROUP  in  mountains. 
I  central  plant,  over  $8CX).000  volume.  $1  mil- 
!  lion.  $290.0i00  down.  15  years  12%. 

,  IOWA  CONTY  SEAT  exclusive  weeklies,  shop¬ 
pers.  gross  $900,000,  central  plant.  Negoti- 
I  able.  $1.5  million,  terms. 

I  For  information,  write 

1  ROBERT  N  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  66207 
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CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  — $4.50  per  line. 

2  weeks — $4.00  per  line,  per  issue 

3  weeks— $3.40  per  line,  per  issue. 

4  Areeks— $2.80  per  line,  per  issue. 


Effective  January  2,  1982 

POSITIONS  WANTED 
s.  1  week  — $3.00  per  line, 

i.  per  issue  2  weeks — $2.50  per  line,  per  issue, 

i.  per  issue.  3  weeks— $2.25  per  line,  per  issue, 

i.  per  issue.  4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  tor  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Availabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEAOLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdHar  &  Publisbrnr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


ANNOUNCEMENTS  i 

NEWSPAPERS  FOR  SALE  i 

CANADIAN  FARM  NEWSPAPER  in  Prairie  Pro-  1 
Vinces — high  revenue — low  costs— ideal  in-  I 
vestment— retirement  sale.  Consider  offers  { 
around  $200,000  (Canadian).  Box  4552,  Edi¬ 
tor  &  Publisher. 


ESTABLISHED  shopper  located  on  growing 
central  California  coast.  1982  gross  in  excess 
of  $750,000.  Many  major  accounts.  Tab  size. 
Own  typesetting  equipment,  no  press.  Excel¬ 
lent  growth  record  and  potential.  Over  40.(X)0 
circulation,  carrier  delivered.  Write  Box  4488. 
Editor  &  Publisher. 


INDUSTRY 

SERVICES 


Owners  Say  SELL! 


YOU'LL  NEVER  BE  ABLE  TO 
BUY  THESE  CHEAPER! 

1.  New  Jersey  resort  area  weekly. 

2.  Southern  Jewish  weekly  serving  Southeast. 

3.  Historic  Maryland  county  seat  weekly. 

4.  West  Virginia  coalfield  weekly  serving  2 
counties. 

5.  Two  Virginia  weeklies  plus  web-offset  com¬ 
mercial  shop. 

Full  information  to  established  competent 
buyers.  Edwin  0  Meyer.  Broker.  Suite  lOl-E. 
300  W  Franklin  St.  Richmond  VA  23220. 

PROFITABLE  suburban  weekly  in  Zone  5.  Gros¬ 
sing  $450,000.  Growing  rapidly.  20%  profit. 
No  equipment.  Qualified  buyers  only.  Box 
4178.  Editor  &  Publisher. 


RETIRING — Get  your  bite  of  the  Big  Apple. 
Successful  weekly.  Established  1954.  “Din¬ 
ing-Entertainment-Travel."  High  income  read¬ 
ership.  Great  opportunity.  "It'soneof  a  kind." 
Box  4493.  Editor  &  Publisher. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957.  Editor  & 
Publisher. 

WEEKLY  in  Rocky  Mountain  area.  Recent  high 

frowth  in  both  business  and  locale.  Over 
200,000  gross.  Challenging  role  in  colorful, 
dynamic  community.  Good  investment,  living, 
even  better  life.  Box  4396,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  FOR  SALE 

SUCCESSFUL  SENIOR  monthly  tab;  Southern 
California  mom/pop  operation;  no  building/ 
equipment.  Sell  for  gross.  Box  4535,  Editor  & 
Publisher. 

PUBUCATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

WANT  TO  BUY  MAGAZINE  oriented  toward 
agriculture,  animals,  pets,  veterinary  science, 
or  livestock.  Box  4514,  Editor  &  Publisher. 


CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates,  3864  Center  Rd, 
#10C.  Brunswick  OH  44212;  (216)  225- 
7440. 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill  - 
when  the  advertisers  baulk  at  the  pending  crisis 
don’t  panic!  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  mrketing  operations. 

(215)  586-3954 

ENGINEERING  & 
INSTALLATIONS 

PRESS  REMOVAL  AND  INSTALLATION 
Cleaning.  Painting  and  Sen/ice 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9600 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we  be¬ 
lieve  the  role  of  a  newspaper  research  firm  does 
not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  linage  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  (jail  our  Director  of  Newspaper 
Research,  Jack  Brodbeck,  at  (305)  655-0926, 
or  write  for  our  brochure. 

CONSUMER  DATA 

j  COMEAU  BUILDING 

I  319  Clematis  Street 

West  Palm  Beach  FL  33401 


MARKETING  SERVICES 

BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White/Bob  Giambelluca,  (716)  688-4162 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


SHOPPING  GUIDES 

TIRED  OF  LIVING  ON  DEAD  CENTER? 
Advertising  acceptance  comes  very  slowly 
when  you  restrict  your  salespeople  to  conven¬ 
tional  sales  methods.  If  you  are  fighting  a  big- 
ger-than-life  daily,  you  need  specialized 
marketing  ideas  to  get  your  paper  in  the  ball- 
game.  Combat  category-wide  boycotts  and 
advertiser  indifference  with  smarter  strategy. 

SHOPPER'S  PUNAGRAM  #1 
Shows  you  how  to  use  the  leverage  of  your  pre¬ 
sent  position  to  easily  boost  your  paper  to  a  new 
plateau.  It  could  be  the  best  money  you  ever 
spent.  Order  today  and  start  moving  ahead. 
Estil  Cradick,  950  Parkwood  Dr,  Dunedin  FL 
33528, 


To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


EDITOR  &  PUBLISHER  for  July  24,  1982 
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Use  this  handy  order  form  to  order: 

1982  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  April,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1982  Edition  $40  per  copy  □  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  Number  ot  copies 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets 

□  1982  Edition  $40  per  copy  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  Number  of  copies 

Name _ Title _ 

Company _ _ _ 

Nature  of  Business  _ _ 

Address _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

$50  per  copy  including  postage  outside  U.S.  and  Canada. 

New  York  State  residents  add  applicable  sales  tax. 
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Enclose  this  card 
with  your  payment. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


MAILROOM 


2  COMPUSCAN  Alpha  Scanners,  good  operat¬ 
ing  condition,  including  spare  parts. 

(517)  725-5136 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)437-2779 

Box  2798  Long  Beach  CA  90801  ; 


SQUeeze  Lenses,  new  and  trade  ins.  . 

Manufacturer/Specialists  since  1968  I 

New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25%  ! 

CK  Optical  (213)372-0372  I 

Box  1067,  Redondo  Beach  CA  90278  . 


COMPUTER  SOFTWARE 


FACTORY  REBUILT  INSERTER 
Kansa  DG  Model  320,  used  four  months,  two 
into  one  with  quarter  fold  attachment,  card 
inserter,  and  spare  parts.  For  sale  or  will  trade 
for  Goss  Community  oil  bath  unit.  Phone  Don 
Catherman,  (512)  237-3546. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


AN  ACCOUNTING  SYSTEM  for  medium  sized 
publications.  Take  the  hassle  out  of  payroll. 
(Xintrol  your  accounts  receivable.  A  newspaper 
tested  general  ledger,  payroll  and  accounts 
payable/receivable  system  designed  for  profes¬ 
sionals  by  professionals  to  be  used  on  profes¬ 
sional  equipment.  Has  many  features  including 
month-enddiscountsand  late  charges.  Contact 
the  Computer  Systems  Store,  621  tanning 
Une.  Rolla  MO  65401;  (314)  341-3766. 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher,  Control 
Systems.  Steve  Kuckuk,  TO  Box  476,  Shawano 
Wl  54166;  (715)  526-6188. 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  classified  dis¬ 
play.  regular  classified,  legal,  job  printing,  web 
printing,  other  and  receipts.  The  program  is 
very  "user  friendly."  You  don't  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
senrice  charges  and  prepares  itemized  state¬ 
ments  for  end  of  month  billing,  including  indi¬ 
vidual  statements  needed  for  coop  reimburse¬ 
ment.  The  program  generates  over  35  informa¬ 
tion-packed  reports,  and  overall,  is  an  extreme¬ 
ly  valuable  business  tool.  Fora  brocure  describ¬ 
ing  the  program  in  detail,  write:  The  Chiefland 
Citizen,  Drawer  980,  Chiefland  FL  32626,  or 
call  Walter  H  Wilson  at  (904)  493-4796. 


MAILROOM 


j  PHOTOTYPESeniNG  j 

i  i 

i  ACM  9000  with  direct  entry  keyboard.  6  film  ] 
I  strips,  good  condition.  Contact  Jess  Hillman  or 
I  Davis  Basinger  at  the  Commercial  Dispatch 
I  (Columbus,  Mississippi)  (601)  328-2424.  I 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  TYPESETTERS.  Unisetter  LR,  $6500.  Un¬ 
isetter  HR.  $7500.  Unified  Composer,  $3500. 

'  MDT  350,  $3250.  DEK,  $1950.  Videosetter 
{  2414,  $7000.  Unisetter  Strips,  $100  and  up. 
I  Bob  Weber.  (216)  729-2858. 


CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
rantee  on  parts.  $3500  each.  Graphic  Systens 
Exchange,  Inc,  (716)  385-3027. 


MDT  350,  $3100;  trendsetter  HR  812,  3 
years,  $865();  Unified  Composer,  $3500;  CG 
7200  LI.  $1850.  Guaranteed.  Bob  Weber, 
(216)  729-2858. 


TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


!  TELERAM  P1800  portable  terminal  for  sale, 
j  Serial  #1650.  Good  condition.  Call  Jess  Hill¬ 
man,  (601)  328-2424. 


PRESSES 


AVAIUBLE  NOW 
4  units  Harris  845 
4  units  Goss  Community 
Also  Community  add-on  units 
4  units  2CD — with  balloon  Hoe  Lithomaster 
4  units  Thatcher  Pacer 
4  units  Color  King 
8  units,  3  folders  Harris  V25 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

NORTHEAST  ST()RAGE  &  INDUSTRIES 
(213)  257-7557 


AVAILABLE  MARCH  1983 
8units4CD.  360  HP  drives  with  balloon  R  Hoe 
Lithomaster 

All  presses  include  folders,  drives,  etc. 

Double  position  R  Hoe  Reel  Tension  paster  for 
single  width  newspaper  press. 

Tow  motor  6000  pound  paper  roll.  50  inch 
clamp  truck,  elevation  12'. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 

357-0196. _ 

MUELLER  Model  259  high  speed  counter¬ 
stacker,  new  1979. 

Ferag  conveying  systems.  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Ck)unt-0-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines,  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


ONE  HYTROL  omnitlex  wire  mesh  belt  con¬ 
veyor.  10'  long  infeed  tangent  ending  in  90 
degree  cunre.  Belt  18"  wide.  ^4  hp  motor  208 
volt  3  phase.  Conveyor  speed  75  FPM.  Con¬ 
veyor  is  still  in  original  shipping  case,  never 
used.  $3800.  Firm  FOB  my  dock.  DougCifers, 
(415)  757-2525. 


4-STATION  Stepper  Paper  Man  inserter  with  Vx 
folder,  $7000.  Raymond,  Washington,  (206) 
942-3466. 


Universal  Printing  Equipment 
TO  Box  455 
Lyndhurst  NJ  07071 

Telephone  (201)  438-3744  Cable  UPECO 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 


Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Or,  PO  Box  1 5999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


8  UNITS  OF  HOE  (Xilormatic  with  one  3:2  (ol¬ 
der.  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  in  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  for  the  sum  of  $850,000. 

Northeast  Industries,  (213)  257-7557 
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7  UNIT  (^immunity.  2  folders,  1975 

5  unit  Harris  V22.  RBI  (older 
Vanguard  V-15.  4  and  5  units 
2  units  Community 

6  unit  Harris  V-15A.  1979 

Harris  845,  4  units,  224'4",4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


5  UNIT  HARRIS  V-15C,  like  new,  installed  ! 
October,  1979,  must  sell  immediately,  I 

save  $100,000.  I 

2  unit  Goss  Community,  recondition-  | 

ed.  grease  lub.  | 

Community  add-on  units,  reconditioned,  { 

grease  lub.  j 

4  unit  News  King,  reconditioned.  ! 

9  unit  News  King,  KJ8,  Mfg  1976/69,  availa- 
ble  May.  1982. 

News  King  add-on  units.  | 

TURNKEY  SERVICES  I 

Offered  exclusively  tqr 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Or,  TO  Box  159^  i 

Lenexa.  Kansas  66215 

(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WAREHOUSE  SALE 

Newsking,  2  units  (stacked),  Vx  folder-1966 

Newsking  add-on  units-1966 

Color  King  add-on  unit-1979 

Goss  Urbanite.  4  units,  rebuilt- 1971 

Acumeter  gluer 

Harris  one  position  roll  stand 

InterWeb  Systems 
BILL  KIRK 
(305)  629-4330 
TO  Box  2725 
Winter  Park  FL  32790 


GOSS  SC.  7  units,  circumferential.  1978. 
(^immunity  add-on  units,  1968-75. 

Suburban  15(X).  4  units,  1975. 

Urbanite,  10  units,  1980. 

Urbanite  add-on  units  and  folders. 

SU  folder,  half/quarter/double  parallel. 

Metro.  6  units,  mid-1970's. 

HARRIS  V15  A.  6  units,  1977. 

V15  A,  5  units,  1973. 

V25,  7  units,  1980. 

V25,  4  units.  1978. 

Folders:  JF7,  JFl,  JF4,  JFIO,  JF25. 

845,  4  units,  1975. 

845,  4  units,  1978. 

HOE  Lithomatic  II,  9  units.  5  Color  Humps. 

SOLNA  KING  Color  King,  5  units.  1979. 
Newsking.  6  units.  1970. 

BUTLER.  CARY.  MEG  Auto-Splicers. 

GREG  SHEETERS.  imprinters,  etc. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)321-3992  Telex  700563  | 


GOSS  COMMUNITY,  3  units  with  quarter  fol¬ 
der,  3-color,  35"  web  width,  new  1970. 
$69,500.  Bob  Weber,  (216)  729-2858. 


PRESSES 


Harris  V-15A,  add-on  units,  1977. 

Hams  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  W  and  VS  folder  JF-1 . 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  4.  6,  8-position  roll  stand. 

Goss  1500  series.  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  arid  controls. 

Harris  845.  22Vx.  8  units,  1973. 

Harris  845,  6  units.  22V4". 

Hams  V-25,  8  units,  1978. 

3  Butler  pasters.  1600  FPM.  1975. 

(>}lor  King  presses  and  units. 

Fairchild  Color  King,  4  units.  1969. 

Harris  V-25.  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Or 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


MARTIN  FLYING  PASTERS  new  1979,  run- 
on  Urbanite,  will  sell  all  6  or  individual. 

WEB  SPECIALISTS.  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web,  running  on  Ur¬ 
banite. 

IPEC,  INC,  97  Marquardt  Dr,  Wheeling  IL 

60090,  (312)  459-9700,  Telex  20-6766. 


NORTHEAST  INDUSTRIES  isoffering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

KJ6  L^uarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss.  Hams  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

TO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17H"x24V5"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


GOSS  MARK  1, 16G0SS  units  23  9/16  ABO  and 
82,  12  Mark  I  Goss  units  22  Vx  A  80.  8  half 
decks  A  80  and  82.  6  color  humps  A  80  and 
82. 4  2: 1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  Vx,  6  Goss  auto- 
pasters.  18  Kline  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Please  call 
Mr  Headliner.  Printing  Press  Services  Inc,  E 
34th  St,  Cleveland  OH;  (216)  883-8724. 

UK  factory  phone  01 1-44-772-797050. 


I  JOIN  OUR  CONTRACT  CREW! 

I  .  .  .Those  individuals,  com- 
I  parties,  syndicates  that  know  the 
i  value  of  an  E&P  ad  and  run  with  us 
I  on  a  regular  basis. 

I  Whether  it's  12,  26  or  52  times  per 
I  year,  we  produce  business  and  pro- 
I  fit  for  these  people.  We  offer  you 
I  freedom  to  rotate  your  copy  within 
j  our  regular  deadline  times,  month- 
I  ly  billing  and  the  best  expiosure  in 
I  the  field. 

'  Reserve  your  place  now,  in  the 
I  most  effective  classified  market  in 
j  the  newspaper  industry. 

I  E&P  CLASSIFIEDS 

Rates  on  Roquost 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESS  CONVERSIONS 

WANTED  TO  BUY 

WANTED  TO  BUY 

GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  bM>  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 

CONVERSIONS 

INSTALLATIONS 

PRESS  REMOVAL 

Contact  Mr  Headliner,  Printing  Press  Services 
Inc,  E  34th  St,  Cleveland  ()H;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050 

TOP  PERSONNEL  and  parts  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 
most  importance. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen  TX  78501 
(512)682-7011 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)289-7900.  AMS.  1290 
Cenual  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 
12121  752-7050 

LATE  STYLE 

COTTRELL  V22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

IPE(5,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 

GOSS  URBANITE  PRESS  COMPONENTS 

21  Vi  CUT-OFF 

IPEC,  INC.  97  Marquardt  Dr.  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 

MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates,  Inc,  1 1  Main  St,  PO  Box  55,  South- 
boro  MA  01772;  (617)  481-8562. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

HELP  WANTED 


ACADEMIC 


JOURNALISM.  Lecturer  or  assistant  professor. 
Full-time,  temporary  one  year  appointment  (te¬ 
nure-track  pouible,  depending  on  creden¬ 
tials).  Gederalist  to  teach  advertising/pr.  PhD 
with  professional  ei^ience  preferred.  Salary 
competitive.  AA/EOE.  Omtact  Roy  Clark,  Jour¬ 
nalism  Program,  Sam  Houston  State  Univrsity, 
Huntsville  TX  77341.  Deadline  for  applica¬ 
tions:  August  16,  1982.  (713)  294-1495. 


PUBLICATIONS:  Advisor,  Southern  Methodist 
University,  Dallas,  is  seeking  an  experienced 
advisor-director  for  its  student  publications, 
which  include  newspapers,  yearbook,  literary 
magazine,  directory  and  radio  station.  Master's 
degree  required;  PhD  and  professional  media 
experierKe  preferred.  Salary  negotiable.  Ap¬ 
plications  must  be  submitted  by  September 
15,  1982,  to:  Giles  Hudson,  Chairman  of  the 
Board,  SMU  Student's  Publishing  Co,  Box 
456SMU,  Dallas TX75275.  Southern  Method¬ 
ist  University  is  an  equal  opportunity  employer. 


THE  DEPARTMENT  OF  COMMUNICATION  at 
Mississippi  State  University  anticipates  an 
opening  for  Instructor  beginning  with  the 
1982-83  academic  year.  Bachelors  degree 
with  newspaper  experience  required;  MA  and 
newspaper  experience  preferred.  Responsibili¬ 
ties  include  teaching  journalism  courses.  Sal¬ 
ary  commensurate  with  qualifications  and  ex- 
pNience.  Candidates  should  submit  a  vita  and 
three  letters  of  recommendation  by  August  1 5, 
1982,  to  Search  Committee,  Drawer  PF,  Mis¬ 
sissippi  State  MS  39762.  Mississippi  State 
University  is  an  affirmative  action/equal  oppor¬ 
tunity  employer. 


ADMINISTRATIVE 


CONTROLLER/CFO  wanted  for  10,000  cir¬ 
culation,  family-owned  Zone  2  daily  with 
30,000  circulation  weekly  shopper.  Must  have 
ability  to  become  general  manager.  Applicant 
must  be  strong  on  accounting,  computers,  per¬ 
sonnel,  planning  and  interperwnal  relations. 
Five  years  of  newspaper  experience  required. 
Ideal  for  the  executive  who  is  tired  of  the  group 
ownership  rat-race.  Please  include  salaries 
with  resume.  Reply  to  Box  4509,  Editor  &  Pub¬ 
lisher. 


RECENT  graduate  with  interests  in  both  selling 
and  writing  needed  as  management  trainee  by 
Midwest  newspaper.  Please  apply  only  if  you 
are  a  top  speller  with  a  desire  and  an  ability  to 
get  into  management.  Send  detailed  letter  ab¬ 
out  your  accomplishments  and  interests  along 
with  a  complete  resume  to  Box  4351,  Editor  & 
Publisher. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  fhe  od,  c/o  Editor  &  Publisher, 
57S  Lexington  Av,  New  York,  NY  1(X)22. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Inclu^ 
only  material  which  con  be  forwarded  in 
o  Iwge  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  t<ot  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


E&P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  communi^ 


Be  A  Pioneer 

VIEWTRON*,  the  exciting  new  electronic  home 
information  service,  offers  creative  graphic  designers  a 
challenging  opportunity  to  pioneer  in  the  world  of 
videotex. 

Viewdata  Corporation  of  America,  a  subsidiary 
of  Knight-Ridder  Newspapers,  Inc.,  is  looking  for 
congenial,  dedicated  professionals  with  at  least  three 
years  of  experience  in  print  or  video  design.  Positions  are 
available  in  Miami,  New  York  and  Chicago. 

Candidates  are  encouraged  to  send  detailed 
resumes  which  state  salary  requirements  in  confidence 
to  Roger  F.  Fidler,  Director/I^ign  and  Graphics, 
Viewdata  Corporation  of  America,  Inc.,  Ill  Lincoln 
Road,  7th  Floor,  Miami  Beach,  FL  33139. 


VEWDAU  CORPOMTIOH  OF  AMEMOk.INC 

111  Lincoln  Road,  7th  Root 
Miami  Beach,  Rorida  33139 


ADMINISTRATIVE 


SMALL  ESTABLISHED  WEEKLY  newspaper  in 
Western  ski  resort  seeks  couple  to  run  paper  for 
owner  who  is  out-of-town  often.  Must  be  famil¬ 
iar  with  all  phases  of  newspaper  publishing, 
capable  of  writing,  editing,  etc.  Income  negoti¬ 
able,  commensurate  with  abilities.  Successful 
development  of  newspaper  could  lead  to  equity 
position.  Write  Box  4448,  Editor  &  Publisher. 


MAJOR,  Zone  6  metro  newspaper  has  an  open¬ 
ing  for  an  experienced  MBA  and/or  CPA  with  a 
successful  track  record  in  financial  manage¬ 
ment.  Will  assume  full  departmental  (F  and  A) 
responsibility.  We  offer  the  growth  potential  of 
a  driving  area  and  the  opportunity  to  relocate  to 
the  Sunbelt.  Send  resume  to  Box  4505,  Editor 
&  Publisher. 


ADVERTISING 


ADMINISTRATIVE 


MANAGER/PUBLISHER  to  direct  rapidly  grow¬ 
ing  small  daily  in  Aspen,  Colorado.  Four-year- 
old  paper  has  strong  editorial  reputation. 
Needs  personality  with  sales,  writing,  account¬ 
ing  skills.  (303)  925-2220,  8-1  lam  (MDT), 
Dave. 


ADVERTISING 


SMALL  OHIO  DAI  LY  needs  an  advertising  man¬ 
ager  who  can  build  sales  in  a  compeitive  mar¬ 
ket.  Good  opportunity  for  a  person  who  wants  to 
move  up.  Nice  area,  $20,000  salary  plus 
bonus,  insurance.  Send  resume  to  Box  4508, 
Editor  &  Publisher. 


ZONE  9  TMC  shopper  needs  experienced  ad 
salesperson  ready  to  move  up  to  sales  manage¬ 
ment.  Send  resume  to  Box  4496,  Editor  &  Pub¬ 
lisher. 


WE’RE  GROWING! 

GROW  WITH  US! 

We  are  one  of  the  fastest  growing  community  newspaper 
groups.  At,  present,  our  group  consists  of  20  dailies,  10  produc¬ 
ing  Sunday  newspapers,  14  weeklies  and  19  controlled  distribu¬ 
tion  products.  Our  newspapers  are  Icxjoted  in  New  Yotk,  Virgi¬ 
nia,  North  Carolina,  G^gia,  Florida,  Arkansas,  Oklahoma, 
Indiana,  Michigan,  Illinois  and  Nebraska.  Our  headquarters  Is 
located  in  Ithaca,  New  York,  a  friendly  community  at  the  foot  of 
Cayuga  Lake  in  the  Finger  Lakes  district.  Ithaca  is  the  home  of 
'Cornell  University  and  Ithaca  College. 

In  order  to  keep  pace  with  the  needs  of  <xjr  expanding  news- 
pxaper  group,  it  is  necessary  for  our  corporate  management 
staff  to  grow  as  well.  If  you  are  building  a  career  in  newspaper- 
ing  and  hove  a  strong  background  in  innovative  advertising  or 
circulation,  we  would  like  to  hear  from  you.  We  are  in  need  of 
corporate  advisors  in  each  of  these  areas.  The  positions  will 
require  trcavelling  to  <xir  various  newspaper  locations  to  advise 
and  develop  advertising  and  circulation  programs. 

These  positions  require  people  with  strcxfg  organizational,  su¬ 
pervisory  and  interpersonal  skills,  as  well  as  a  proven  track 
record  in  the  implementation  of  creative  sales  programs.  The 
position  as  advertising  and  circulation  advisor  can  certainly 
lead  to  more  responsible  general  management  positions  as 
Park  Newspapers  grows. 

If  challenge  and  growth  appeal  to  you  and  you  would  enjoy 
living  in  the  beautiful  upstate  New  York  community  of  Ithaca 
and  are  willing  to  travel  as  a  step  to  brcxxtening  yrxir  career, 
contact  us.  We  prefer  you  do  not  call,  but  send  a  detailed 
resume,  your  salary  expect(3tions  and  in  general,  a  discussion 
about  ycxirself  and  your  ambitions  to: 

J.  Allan  Meath 
Executive  Vice  President 
Park  Newspapers,  Incorporated 
Terrace  Hill 
PO  Box  550 

Ithaca,  New  York  14850 

Of  ccxjrse,  all  replies  will  be  held  In  strictest  confidence.  We  are 
an  equal  opportunity  employer. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Large  Missouri  suburbair  group  is  looking  for  a 
creative  leader,  man  or  woman,  wtio  is  willing 
and  able  to  show  salespeople  how  it's  done! 
Sales,  organization,  and  training  abilities  a 
must.  Prior  suburban  advertising  management 
experience  a  definite  plus.  Very  attractive  com¬ 
pensation  oackage  including  profit  sharing. 
Present  advertising  director  will  help  with 
selection  of  new  director.  Resume  and  prior 
salary  history  to  Ron  Lindsay,  Townsend  Com¬ 
munications,  7007  NE  Parvin  Rd,  Kansas  City 
MO  64117  or  call  (816)  454-9600. 

ADVERTISING  MANAGER  for  small  but  grow- 
ing  daily  in  Zone  4.  Must  be  self-starting,  sea¬ 
soned,  and  able  to  train  and  motivate  staff. 
Resume  and  references,  tox  4506,  Editor  & 
Publisher . 

ADVERTISING/MARKETING 

DIRECTOR 

Waukesha  Freeman  seeks  dynamic,  innovative 
Advertising/Marketing  Director.  (Competitive 
market.  Should  be  outstanding  in  sales,  orga¬ 
nization  and  training,  and  must  be  capable  of 
spearheading  computer  reprogramming,  prom¬ 
otion  strate»,  TMC,  morning  conversion.  Ex¬ 
cellent  ben^its,  wortiing  conditions.  Send  re¬ 
sume  and  salary  requirements  to  Paul  Kritzer, 
Publisher.  Waukesha  Freeman.  PO  Box  7, 
Waukesha  Wl  53187. 

ADVERTISING  MANAGER  for  14,000  state 
capital  daily  in  northern  Rockies.  Should  be 
strong  on  marketing,  staff  leadership,  advertis¬ 
er  motivation  and  quality  control.  Apply  let¬ 
ter  with  resume,  present  salary  to  Publisher, 
Independent  Record,  Helena  MT  59604. 

COMBINATION  advertising  manager/editor 
needed  by  Zone  5  suburban  weekly.  Excellent 
fringe  benefits  including  car.  Chance  for  part 
ownership  without  investment  on  your  part. 
Write  in  care  of  Box  4468,  Editor  &  Publi^er. 
State  present  salary  earnings. 


GENERAL  SALES  MANAGER 

To  50K  (Zones  4  and  9) 

REGIONAL  SALES  MANAGER 

To  38K  (Zone  9) 

DISTRICT  SALES  MANAGER 

To  28K  (Zone  4) 

Are  you  aggressive,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper  indus¬ 
try.  Please  call  or  send  resume  to:  Dennis  Fear¬ 
ing.  Multi-Media  Enterprises  Inc,  8242  Louise 
Av,  Northridge  CA  91325:  (213)  344-7166. 

HELP  START  WEEKLY  newspaper  in  busy  Zone 
8communiW  that  has  daily.  You  sell  ads.  I  write 
news.  Box  4533,  Editor  &  Publisher. 

MARKETING  REPRESENTATIVE 
For  Wyoming's  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  pa  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require¬ 
ments  to  Joanne  Miears,  Personnel  Director, 
Casper  Star-Tribune,  PO  Box  80,  Casper  WY 
82601:  (307)  266-0500. 

MEDIUM-SIZED  Zone  4  daily  seeking  an  indi¬ 
vidual  to  direct  all  phases  of  classified  advertis¬ 
ing  department.  Immediate  opening  with  good 
salary  and  benefit  package.  Unlimited  oppor¬ 
tunity  with  outstanding  newspaper  group. 
Candidate  must  be  skilled  self-starter  with 
proven  management  skills.  Send  resume  and 
salary  requirements  to  Box  4476,  Editor  &  Pub¬ 
lisher. 

MAJOR  ACCOUNTS  REPRESENTATIVE— 
Large  weekly  newspaper  group  in  New  Jersey 
seeks  experienced  professional  capable  of 
making  strong  client  presentations  and  skilled 
in  use  of  sales  materials.  Marketing  knowledge 
a  plus.  Excellent  benefits.  Send  resume  and 
salary  requirements  to  Box  4504,  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  ADVERTISING  SALESPERSON: 
Fast-growing  weekly  newspaper  serving  a  large 
rural/urban  market  needs  experienced  column 
inch  producers.  1000-1500  inches  a  week 
earns  $26-$28,0(X)  yearly  salary  and  profit 
sharing.  The  West  Virginia  Advocate,  P(J  Box 
171,  Capon  Bridge  W  26711:  (304)  856- 
3651. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER  for  21,000 
Oregon  6-day  daily.  We  need  a  shirt-sleeve 
manager  to  set  the  pace  for  a  small  retail  staff 
and  ad  service  department.  Need  5  years  news¬ 
paper  sales  experience  with  planning  and  lead¬ 
ership  abilities.  Send  resume  and  salary  re¬ 
quirements  to  John  Buchner,  General  Mana¬ 
ger.  Albany  Democrat-Herald,  PO  Box  130, 
Albany  OR  97321. 

ARTIGRAPHICS 

ILLUSTRATOR/DESIGNER 
Needed  as  assistant  chief  artist  in  editorial  art 
department  of  the  Miami  Herald.  Must  be 
talented  newspaper  illustrator  who  can  also  do 
page  layout  and  type  design,  be  able  to  critique 
and  motivate  other  artists,  and  work  well  with 
editors.  Send  resume  and  samples  to  the  Miami 
Herald,  Editorial  Art  Department,  1  Herald  Pla¬ 
za.  Miami  FL  33101. 

_ CIRCULATION _ 

CIRCULATION  MANAGER— 7000  daily  has 
immediate  opening  for  experienced  person 
able  to  take  complete  charge  of  department. 
Permanent  and  excellent  chance  to  join  grow¬ 
ing  firm  with  good  advancement  possibilities. 
Send  resume  to  Daily  Gate  City,  TO  Box  528, 
Keokuk  lA  52632. 

CIRCULATION  DIRECTOR,  growing  Arizona 
group.  Should  have  experience  with  dailies, 
weeklies,  TMC,  carriers,  mail,  and  ABC.  We 
have  computer  circulation  and  PIA.  Good 
career  opportunity.  Looking  for  a  proven  leader. 
Good  remuneration,  benefits.  Don  Kramer.  Sr, 
Publisher.  Casa  Grande  Valley  Newspapers  Inc, 
TO  Box  639.  Casa  Grande  AZ  85222. 

CIRCULATION 

MID-MANAGEMENT 

Limited  number  of  opportunities  open  for  chal¬ 
lenged  circulators  seeking  mid-management 
circulation  experience  with  a  future.  Must  have 
4  or  more  years  solid  experience  as  district 
manager  or  higher. 

Responsibilities  include  crew-carrier  sales,  tot¬ 
al  subscriber  service  and  single  copy  market¬ 
ing.  Your  staff  would  include  4  to  7  full-time 
employees.  If  hired  you  will  be  an  active  mem¬ 
ber  of  one  of  the  Southwests  most  progressive 
daily  newspapers.  Salary$15,(XX)to$23.5(X) 
depending  on  ability  and  experience.  Send  re¬ 
sume  to  Box  4553,  Editor  &  Publisher. 


PRIZE-WINNING  Ohio  weekly  needs  mature.  Corno 
experienced  ad  director.  Don't  answer  if  you  *1, 

can't  handle  every  facet  of  running  an  ad  de-  nousi 

partment,  in  a  highly  competitive  market.  Good  oe  sen 
salary  and  bonuses.  Box  4536,  Editor  &  Pub-  Recni 
lisher. 

EDITOR  &  PUBLISHER  for  July  24,  1982 


CIRCULATION 

DIRECTOR 

We’re  now  interviewing  for  the 
top  position  in  our  circulation 
marketing  department.  To  Qualify, 
you  must  he  an  experienced  direct 
mail  copy  writer,  you  must  know 
list  analysis,  purchasing  and  list 
tracking,  you  must  have  prepared 
direct  mail  solicitation  packages 
of  some  variety,  over  a  period  of 
years.  You  must  also  know  mail¬ 
ing  requirements  for  direct  mail, 
have  a  sound  knowledge  of  ABC 
and/or  BPA  auditing  reouirements 
and  he  able  to  plan  ana  execute  a 
complete  circulation  marketing 
program.  You  must  have  a  knowl¬ 
edge  of  data  processing  as  it  appl¬ 
ies  to  circulation  fulfillment. 
Experience  in  both  business  and 
consumer  circulation  marketing  is 
vital.  Budgeting  and  cost  contrm  is 
necessary  in  this  position,  so  it  is 
suited  to  only  a  few  highly- 
experienced  people.  For  such  a 
professional,  this  is  an  important 
career  opportunity  with  a  growing 
magazine/newspaper  publishing 
house.  We  are  a  subsidiary  of  the 
E.W.  Scripps  Co.  and  also  are  the 
leading  publisher  of  local  busi¬ 
ness  newspapers  in  the  U.S.  with 

fublications  in  12  major  cities. 

his  position  would  be  at  the 
headquarters  plant  in  Houston 
and  is  one  of  the  company's 
important  management  posts.  For 
information  or  interview,  contact 
Bob  Gray,  President.  Cordovan 
Corporation,  5314  Bingle  Road. 
Houston,  TX  77092.  Resumes  may 
be  sent  in  confidence  to  Cordovan 
Recruiting  at  the  same  address. 


HELP  WANTED 


aRCULATION 


CIRCULATION 

MANAGEMENT 

We  are  looking  for  a  progressive,  experienced 
individual  for  the  position  of  division  supervisor 
(Zone  manaw).  Individual  must  be  capable  of 
working  on  his/her  own  with  limited  interfer¬ 
ence.  This  is  a  high  pressure  job  with  good 
opportunity  for  advancement  if  able  to  pro¬ 
duce.  Super  opportunity  for  assistant  or  cir¬ 
culation  mana^  of  smaller  newspaper  who  is 
ready  for  a  challenge  of  140,000  plus  all  day 
newspaper.  Salary  range  $23,000  to 
$27.(>00.  Send  resume  to  Eiox  4554,  Editor  & 
Publisher. 

NEWSPAPER  ASSISTANT  to  circulation  mana¬ 
ger  for  6-day,  18,000  aggresssive  community 
daily.  Supervise  carriers,  adult  motor  drivers, 
plan  department  operations.  Strong  sales  and 
crew  work  background  a  must.  Permanent,  ex¬ 
cellent  benefits,  chance  for  advancement.  Call 
Bob  Cook,  Daily  Times^ll,  Longmont.  Colora¬ 
do,  (303)  776-2244. 


ASSISTANT  TO  COPY  ; 

AND  REVIEW  EDITOR  j 

National  health  agency  seeks  individual  with  ! 
college  degree  plus  sound  knowledge  of  spell¬ 
ing,  grammar,  and  proof  reading  symbols.  Must 
be  capable  of  proof  reading  mnuscripts,  gal¬ 
leys,  mechanicals  and  maintaining  the  depart¬ 
ment  reference  files.  Salary  low  teens.  Please 
send  resume  in  confidence  to  Box  454 1 ,  Editor 
&  Publisher. 

an  equal  opportunity  employer 

BEGINNING  EDITOR.  New  position  begins  in 
October  at  growing  15.0(X)  paper  in  Zone  1.  We 
need  someone  who  is  hard  working,  ready  to 
learn  new  skills  and  happiest  when  asked  to 
meet  demanding  standards.  Desk  experience 
helpful,  but  we  will  consider  an  able  writer 
ready  to  make  the  move.  Your  title  will  be  assis¬ 
tant  news  editor  and  you  will  layout  pages,  edit 
state  wire  copy  and  work  one-on-one  with  staff 
writers  and  freelancers.  Box  4523,  Editor  & 
Publisher. 

EDITOR:  Top-notch  individual,  both  personally 
and  professionally,  to  fit  into  rapidly  growing 
27M  plus,  offset.  (6-days,  no  Sunday)  PM  daily 
in  Zone  3.  Must  know  newsroom  operation  from 
bottom  up,  quality  product  and  ability  to  work 
with  people  at  all  levels,  both  inside  and  out¬ 
side  plant.  Excellent  retirement  and  hospita¬ 
lization  benefits.  Write  Box  4489,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


70,000  AM  Daily  in  SEC  country  looking  for 
talented  sports  reporter  who  can  (M  some  desk 
and  makeup  work.  Two  years  experience  mini¬ 
mum.  Setxl  resume  and  clips  to  Box  4430, 
Editor  &  Publisher. 

BEST  PLACE  TO  LIVE  and  work — top-ranked 
national  business  publishing  group  needs  ex¬ 
perienced  editor  and  writer  at  top-rated  loca¬ 
tion.  Resume  to  BTO  Box  27M.  High  Point  NC 
27261. 

ENTERPRISING  Southeast  daily  looking  for 
general  assimment  reporters.  Must  be  good 
writers,  who  know  how  to  get  the  facts  right  the 
first  time  and  turn  them  into  tight  copy.  Arxf 
must  kncnv  the  value  of  putting  people  in  those 
stories.  Send  resume  and  clips  to  Box  4510, 
Editor  &  Publisher. 

EDITORIAL  ADVISOR 
OF  STUDENT  PUBLICATION 
AND  INSTRUCTOR  OF  JOURNALISM 
Advise  twice-weekly  student  newspaper  and 
advise  and  coordinate  student  staff  and  news¬ 
room  operation.  Teach  two  undergraduate 
courses  in  mass  communications  department 
that  include  mass  media  and  society,  begin¬ 
ning  news  gathering  and  reporting  and  any 
other  course  in  the  news  editorial  sequence. 
Coordinate  all  news  editorial  writing  labs  with 
student  publications.  Minimum  Bachelor's  de¬ 
gree  in  Joumalism/Mass  Communications-or 
other  related  field.  Master's  preferred.  Mini¬ 
mum  of  3  years  teaching  experieiKe  at  college 
or  university  level.  Experience  in  graphics  and 
p^uctkxi  required. 

Three  to  five  years  of  successful  professional 
experience  on  community  newspai^  required. 
The  University  of  Texas  at  El  P^  is  part  of  the 
UT  system.  UTEP's  enrollment  is  about 
16,000.  The  mass  communication  depart¬ 
ment.  housed  in  a  recently  rerxivated  building 
has  about  350  majors.  Student  publications 
offices,  completely  rerxivated  are  situated  in 
the  union  and  hou%  Compugraphic  video  dis¬ 
play  terminals  and  other  modem  equipment. 
Send  vita  and  3  letters  of  recommendation  to: 

Wilma  Wirt,  Chairperson 
Dept  of  Mass  Communications 
University  of  El  Paso 
El  Paso  TX  79968 

Closing  date  for  receiving  vitas  is  August  15, 
1982  or  until  adequate  p^  of  qualified  appli¬ 
cants  is  received.  This  university  if  an  equal 
opportunity/affirmative  action  employer. 

COPY  EDITOR — We're  looking  for  a  bright, 
graphics-minded  editor  for  general  layout  and 
editing  duties  on  our  Zone  2.  44M  circulation 
daily.  Must  have  2-3  years  experierx*,  the  abil¬ 
ity  to  learn  and  a  healthy  dose  of  ambition. 
Reply  to  Box  4495.  Editor  &  Publisher.  An 
equal  opportunity  employer. 


'Aviation  MaAetidg' 
Commuiiicatioiis 

We  are  conducting  an  exclusive  professional  search 
for  an  individual  with  a  background  in  writing  for  the 
Aviation  Industry.  Our  company  is  a  recognized  world 
leader  in  the  Aerospace/Electronics  Industry. 

This  challenging  opportunity  will  be  involved  with 
writing  copy  for  sales  brochures,  news  releases, 
direct  mail.P.O.P.;  assisting  in  the  development  of 
advertising  and  promotional  plans,  and  working  with 
our  advertising  agency  in  the  development  of  national 
advertising. 

The  successful  candidate  will  have  creative  writing 
ability,  five  or  more  years  in  advertising  or  journalism, 
and  a  degree  in  a  related  field.  A  pilot’s  license  is  pre¬ 
ferred,  but  experience  in  general  aviation  writing  will 
be  considered. 

If  you  believe  your  background  and  interests  relate 
to  this  challenging  assignment,  please  communicate 
your  qualifications  including  writing  samples  and 
salary  history  to  us  with  the  assurance  that  absolute 
professional  confidence  will  be  strictly  enforced, 
and  under  no  condition  will  your  trust  be  violated. 

^  Box  4555,  Editor  &  Publisher 

r  z 

*  Equal  Opportunity  Employer  ' 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDUCATION  WRITER.  The  right  person  has  at 
least  five  years  experience  on  the  "EducatKtn 
^t"  and  IS  interested  in  moving  toa  newspap¬ 
er  and  an  area  where  school  news  is  a  top 
priority.  This  person  can  gather  the  news  and 
report  it  crisply,  accurately  and  concisely.  We 
are  seeking  someone  who  has  the  know-how  to 
work  independently  yet  the  capability  of 
accepting  and  benefiting  from  supervision  and 
direction  of  experienced  editors.  Pay  range: 
$325-45.  Send  resume  and  clips  to:  Nelder 
Dawson.  Personnel  Director.  Alexandria  Daily 
Town  Talk.  PO  Box  7558.  Alexandria  LA 
71306.  An  equal  opportunity  employer. 


EDITORIAL — States  News  Service,  now  a  joint 
venture  of  Pulitzer  Publishing  Company  and 
Indian  Head  Inc.  is  looking  for  reporters  with 
strong  hard  news  background.  Apply:  States 
News  Service.  654  Pennsylvania  Av.  SE. 
Washington  DC  20003. 

EDITOR  wanted  for  this  32.000  AM  daily  lo- 
cated  in  Missoula.  Montana.  Qualifications  in¬ 
clude  at  least  5  years  of  reporting  and  editing 
experience  along  with  BA  or  equivalent.  Mis¬ 
soula  is  a  university  city  of  65.000  located  in 
the  Rocky  Mountains.  Apply  in  writing  only  via  a 
detailed  education  and  employment  resume  as 
well  as  a  short  statement  discussing  views  on 
the  role  of  a  mid-sized  daily  newspaper  and 
personal  philosophy  on  editing  such  a  publica¬ 
tion.  Send  to  Bobbie  Engelstad.  Missoulian. 
PO  Box  8029.  Missoula  MT  59807  by  Tues¬ 
day,  August  10,  1982. 

GENERAL,  society  reporter  with  layout  and 
sales  experience  for  progressive  rural  weekly  in 
northern  Montana.  Send  clips,  resume  to 
Dwight  Pfeifer,  Phillips  County  News.  PO  Box 
850,  Malta  MT  59538. 


WASHINGTON, 

D.C. 


Conscientious  working  journalist  not 
already  reporting  for  banking  publica¬ 
tion,  to  sbing  for  established  national 
financial  newspaper  on  steady,  long¬ 
term  basis.  Must  know  way  around 
OIDC.  Fed.  FOIC,  FHLBB.  NCUA, 
House-Senate  Committees,  be  able  to 
shift  our  regulatory  hard  news  affect¬ 
ing  ways  financial  products  are  mar¬ 
keted.  Resumes  with  specific  regula¬ 
tory  agency  experience  plus  samples 
(which  we’ll  return)  to  Box  4497,  Edi¬ 
tor  &  Publisher. 

IMMEDIATE  OPENING  for  sports  reporter  for  a 
4-person  staff.  Job  duties  include  limited  desk 
work,  regular  coverage  of  local  sports  and  some 
column  writing.  Knowledge  of  auto  racing  or 
outdoors  a  plus.  Some  experience  preferred, 
but  top-notch  recent  grad  considered.  Send 
resume  and  samples  of  work  to  Gary  Schwab. 
Sports  Editor,  Gastonia  Gazette.  PO  Box  1538, 
G^tonia  NC  28052. 

IMMEDIATE  openings  for  experienced  general 
assignment  reporter  and  sports  reporter  on 
three-day-a-week  county  seat  newspaper. 
Camera  experience  a  must.  Reply  to  G  Gobc- 
zynski,  Salem  Times-Commoner,  120  S  Broad¬ 
way,  Salem  IL  62881.  No  phone  calls. 


MANAGING  EDITOR 


GROWING  college-town  daily  near  New  Orleans 
seeks  experienced  reporter.  Call  or  write  Man¬ 
aging  Editor,  Box  1 149,  Hammond  LA  70404; 
(504)  345-2333. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited.  Box  36^-J,  Lacey  WA  98503. 


MORNING  DAILY,  large  Southwestern  city 
seeks  copy  editor.  Editing  experience  and  com¬ 
mitment  to  excellence  required.  Send  resume 
and  salary  history  to  Box  4527,  Editor  &  Pub¬ 
lisher. 


COPY  EDITORS— Zone  1  AM  needs  desk  peo¬ 
ple  with  two-plus  years'  experience.  Accuracy, 
layout  skill,  bright  heads  essential.  VOT  know¬ 
ledge  helpful.  Box  4511,  Editor  &  Publisher. 

CARIBBEAN  JOB.  English-language  weekly 
seeks  editorKlirector.  ^t  for  retired  journal¬ 
ist.  Spanish  and  sales  experience.  Write  to  the 
NEWS,  PO  Box  106-2,  Santo  Domingo.  Domi¬ 
nican  Republic. 


DESIGNER  with  flair  and  backsound  in  news¬ 
paper  or  magazine  design  sought  by  aggressive 
AM  in  computer  market.  Send  work  samples, 
resume  and  salary  requirements  to  Mike  Camp¬ 
bell,  Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99502.  No  calls  please. 


Consummate  professional  needed  for  well 
established  Denver-based  home/design/lifes¬ 
tyle  magazine.  Working  knowledge  of  interior 
design,  homes,  architecture,  foods  and  garden¬ 
ing  essential.  Candidates  must  possess  top 
skills  in  writing,  editing,  and  management. 
Send  resume,  clips  and  salary  requirements  to 
Colorado  Homes  and  Lifestyles.  2550  31st  St, 
Ste  154,  Denver  CO  80216. 

MAGAZINE  EDITOR 

Are  you  bubbling  with  story  ideas?  Do  you  have 
the  skills  to  work  with  a  staff  of  talented  repor¬ 
ters  to  develop  those  Ideas?  Do  you  have  the 
graphic  expertise  to  sell  the  stories  with  punch 
and  verve?  Mid-sized  daily  in  Ohio  wants  to  help 
you  grow  if  you  are  excellent.  Box  4521,  Editor 
&  Publisher. 


SOUTHWESTERN  DAILY  seeks  assistant  news 
editor  ready  to  face  challenges  in  ambitious 
metro  competitive  atmosphere.  Supervisory 
and  copy  desk  experience  necessary.  Send  re¬ 
sume  and  salary  history  to  Box  4528,  Editor  & 
Publisher. 


SPORTS  EDITOR  for  7000  daily  in  Princeton, 
Indiana.  Person  must  possess  editing,  layout 
and  management  skills.  Photo  experience 
helpful.  Send  resume  and  clips  to  Ernie  Gov- 
erneur.  Clarion,  100  N  Gibson,  Princeton  IN 
47670. 


TALENTED  PEOPLE 


NEWSPAPERS....SHOPPERS....PRIIYnNG 

Brill  Media  Company,  Inc.  is  interviewing  qualified  people  at  all 
levels  to  add  to  its  print-media  management  team. 

While  we  promote  from  within  our  organization,  our  growth 
presents  the  need  to  develop  more  top-level  management  personnel 
and  attract  people  with  the  talent,  desire  and  drive  to  now  or  one 
day  become  publisher  of  these  properties. 

If  you  seek  a  future  in  the  publishing  field,  we  can  offer  that 
opportunity  in  a  people-oriented  atmosphere.  Your  compensation 
and  benefit  package  will  be  most  competitive. 

If  you  would  like  to  visit  in  confidence,  respond  by  letter  with 
your  resume  and  salary  history  to  Alan  R.  Brill,  President,  Brill 
Media  Company,  Inc.,  P.O.  Box  3353,  Evansville,  Indiana  47732. 


NEWSFEATURES  EDITOR  | 

The  Seattle  Times  is  looking  for  a  newsfeatures 
editor  to  supereise  an  experienced  staff  that 
produces  several  sections  including  daily  lifes¬ 
tyle,  Sunday  arts  and  entertainment,  Sunday 
tv.  Wednesday  food,  Friday  entertainment, 
plus  weekly  sub-sections  covering  fashion, 
home  and  books,  and  a  monthly  gourmet  sec¬ 
tion. 

Must  have  experience  as  a  supervising  editor  in 
the  newsfeatures  field  and  the  ability  to  lead  a 
group  of  section  editors.  Must  be  able  to  work 
cooperatively  with  the  newspaper's  design 
staff. 

Competitive  salary  and  good  benefits.  Send  re¬ 
sume  with  your  philosophy  of  newsfeatures 
coverage,  salary  history  and  samples  of  sec¬ 
tions  you've  edited  to  RC  Follett,  Personnel 
Dept,  The  Seattle  Times,  PO  Box  70,  Seattle 
WA  98111  by  August  13,  1982. 

NEWS  EDITOR  wanted  for  award-winning 
semi-weekly  located  in  South  Carolina.  Must  be 
able  with  staff  of  four  to  produce  a  competitive, 
quality  newspaper.  Must  write  and  direct 
staff— good  working  conditions,  usual  incen¬ 
tives,  ^nd  complete  resume  to  Box  4519,  Edi¬ 
tor  &  Publisher. 


OUR  LAST  STAFF  REPORTER  just  got  another 
editors  job.  Now  we  need  to  replace  him.  If  you 
work  hard,  have  a  sense  of  humor,  know  news 
from  malarkey,  call  Perry  White  at  (607)  652- 
7303.  The  Mirror-Reporter,  Stamford,  New 
York,  is  a  weekly  newspaper  in  the  Catskill 
Mountain  region  of  upstate  New  York. 

REPORTERS — Old  Lyme  and  Mystic,  Connec¬ 
ticut-based  weeklies  are  seeking  reporters  with 
experience.  Salary  plus  benefits.  Resumes  and 
clips  to  The  Gazette,  Box  765,  Old  Lyme  CT 
06371. 

REPORTER/EDITOR  needed  IMMEDIATELY 
for  100-plus  year  old  weekly  newspaper  located 
in  Delhi,  New  York.  If  a  professional  challenge 
along  with  clean  air  and  being  located  in  a 
friendly  college-town  are  important  to  you,  this 
be  your  spot.  For  more  information  call  Laurie 
Stabbert  at  (607)  746-2176,  or  write  to  Dela¬ 
ware  County  Times.  4  Court  St,  Delhi  NY 
13753. 


REPORTER  for  Coastal  community  newspaper. 
Must  enjoy  sports,  be  community  minded  and 
produce  both  analytical  and  feature  work  that  is 
lively  and  concise.  Send  resume,  recent  clips 
and  salary  requirements  to  Bar  Harbor  Times. 
66  Main  St,  Bar  Harbor  ME  04609. 

SPCRTS/OUTDOOR  photojournalist  for  solid 
weekly  in  a  sports  cra^  town.  Heavy  work  sche¬ 
dule  covering  high  school  sports,  adult  leagues, 
features,  intennews,  weekly  column  and  out¬ 
door  news.  Apply  to  Joel  Remaley,  Hobart 
Gazette.  413  Main,  Hobart  IN  46342. 


THE  TIMES-PICAYUNEFTHE  STATES-ITEM  of 
New  Orleans  is  seeking  copy  editors  for  a  num¬ 
ber  of  openings  resulting  from  expansion  of 
news  coverage  in  this  growing  area.  Undidates 
should  have  at  least  two  years  of  copy  desk 
experience  and  be  able  to  demonstrate  a  strong 
command  of  the  English  language  and  ^m- 
mar,  plus  good  headline  writing  skills.  All  copy 
desk  positions  require  evening  work. 

Send  resume  to  the  Personnel  Director.  The 
Times-Picayune/The  States-ltem,  3800  Ho¬ 
ward  Av.  New  Orleans  LA  70140. 

an  equal  opportunity  employer  m/f 

VERSATILE  REPORTER  needed  by  growing 
twice  weekly  in  northeast  Texas.  Photography, 
layout  and  darkroom  skills  helpful.  Send  re¬ 
sume,  clips  and  salary  requirements  to:  Brian 
Sherman,  The  Bowie  County  News,  PO  Box 
818,  New  8oston  TX  75570. 

WANTED:  News  editor  immediately.  Number 
two  person  on  talented  11-person  news  staff. 
lO.dOO  PM  daily  in  heart  of  oil  and  agriculture 
land.  Desk  experience  necessary.  Interested 
applicants  only,  please.  Contact  Jerry  Chap- 
weske,  Williston  Herald,  Williston  ND  5^01; 
(701)  572-2165. 


WANTED 

MASTER  WORDSMITH 

If  you  can  make  ‘em  laugh/cry, 
while  enlightening  them,  there 
might  he  a  spot  for  you  on  one  of 
the  nation’s  healthiest  major 
PM  dailies  in  the  fast-growing 
Sunbelt. 

We  need  a  top  news/feature 
columnist,  a  master  at  produc¬ 
ing  upbeat  columns.  Person 
selected  for  this  top  spot  will 
show  clips  proving  a  bright  style 
of  writing  with  flair  for  enter¬ 
taining  and  informing  readers. 

Must  be  versatile  .  .  .  tear- 
jerkers,  personality  pieces 
focusing  on  the  little,  the  big 
and  the  in-betweens.  Ability  to 
analyze  local  controversy  with 
depth  and  fairness,  without 
editorial  comment,  a  must. 

Minimum  five  years’  experi¬ 
ence  as  a  columnist.  Send  re¬ 
sume  and  chps  to: 

Box  4524 
Editor  &  Publisher 


I  _ FREELANCE _ 

I  OPPORTUN ITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers-also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  acress  the  country.  Bonus-.  Com¬ 
puterized  resume  and  referral  service!  For  sam- 
CatskiM  pl®.  *  SASE:  Freelancer's  Newsletter. 

Dept  N,  307  Westlake  Or,  Austin  TX  78746. 

_ JOB  LEADS _ 

ters  with 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow- 

_  stone.  Forest  Hills  NY  11375. 

)IATELY  - 

r  located  PRESSROOM 

hallenge  — — 

ted  in  a  ELECTRONIC  TECHNICIAN  needed  by 
you,  this  130,000  daily  North  (Carolina  newspaper.  A|> 
t  plicants  should  have  at  least  three  yrars  experi- 

ih'  ivv  '''  tepair  and  maintenance  of  compu- 

eini  NT  {gf  systems  and  related  equipment.  Send  re¬ 
sume  to  Electronic  Department,  PO  Box  191, 

-  Raleigh  NC  27601. 

vspaper.  ° _ 

OPPORTUNITY  for  an  experienced  Goss  Metro 
rxinatis  pressperson  that  can  move  to  Mexico,  learn 
°  T  m'***  Spanish,  run  the  press  well,  keep  the  people 
r  I  imes,  challenged  and  the  machine  in  good  shape  for 
growing  twice-a-day  newspaper  in  Monterrey, 

: - rr  Mexico.  Call  Tel.  43-27-26. 

for  solid  _ 

jrksche-  PRESS  MANAGER 

j8ues.  niggj  quality-conscious  press  manager,  experi- 
“1?  enced  in  web  offset  operation  and  knowledge- 

,  Mooart  aijij  Urbanite  press.  Excellent  salary, 

company  benefits  and  good  working  condi¬ 
tions.  Zone  6.  (^11  John  Hancock,  (713)  779- 
4444. 


PRESSROOM  MANAGER  for  28,000  circula¬ 
tion  daily  printed  on  9  unit  Urbanite.  Wealso  do 
commercial  printing.  Proven  management  abil¬ 
ity  coupled  with  hands-on  press  experience  is 
required.  In  addition  to  living  on  the  Texas  Gulf 
Coast,  we  offer  excellent  starting  salary  and 
generous  benefits.  Include  salaiy  history  with 
resume  and  mail  to  Box  4449,  Editor  &  Pub¬ 
lisher.  All  applications  will  be  in  strict  confi¬ 
dence. 


PRESS  MANAGER 

Seven-day-a-week  AM  newspaper,  60,000 
average  daily.  Sunday  circulation.  7-units,  2 
half  decks  of  Goss  metro  offset  press.  Must  be 
ambitious  individual  with  strong  organization¬ 
al,  leadership  and  people  skills;  quality  con¬ 
scious;  goal-oriented  and  possess  the  technical 
ability  to  operate  metro  offset  equipment.  Con¬ 
tact  James  Fuller,  Ledger  Publishing  Co,  PO 
Box  408,  Lakeland  FL  33802,  (813)  687- 
7861. 


PRODUCTION 


lie  XIIC, 

ilitv  to  SERVICE  DIRECTOR 

7  We  are  looking  tor  a  person  with  experience  in 
y  with  large  newspaper  press  installation,  knowledge- 
ithoii  t  offset  to  direct  and  man- 

1  iiiu  u  I  age  our  letterpress  to  offset  conversion  installa- 
st.  tion  and  field  personnel.  The  position  requires 

'xnpri-  person  to  be  based  in  the  Chicago  area, 
Apci  1-  extensive  travel,  field  work  on  occaision  and  a 
nd  re-  work  history  that  includes  supervisory  responsi¬ 
bilities.  Salary  and  beneifts  are  liberal  and 
negotiable  based  on  experience  and  accom¬ 
plishments.  Send  resume  to  Ranih  Coakley, 
ar  President,  Press  Machinery  Corp,  230  James 

**  St,  Bensenville  IL  60206. 

EDITOR  &  PUBLISHER  for  July  24,  1982 


I 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please  be 
selective  in  the  number  of  clips 
submitted  in  response  to  an 
ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manila  envelope. 


HELP  WANTED 


SALES 


AGGRESSIVE  NEWSPAPER  PEOPLE 
Growing  company  in  southern  California  seeks 
account  representatives  for  (1)  South  Central 
states,  (2)  Mid-West  states,  (3)  Northeast 
states,  and  (4)  Southeast  states.  Install  and 
sell  comprehensive  newspaper  advertising, 
business,  and  circulation  systems.  Effective 
account  representatives  can  make  $40,000  or 
more.  Stock  options  available  to  persons  prom¬ 
oted  into  regional  management  positions.  Get 
in  on  the  ground  floor  of  a  company  formed  fwo 
years  ago  with  substantial  venture  capital  sup¬ 
port  by  newspaper  veterans  with  more  than  75 
years  of  industry  experience.  Preference  given 
to  applicants  with  newspaper  expertise  (adver¬ 
tising,  business,  circulation),  evidence  of  sales 
and  management  ability,  entrepreneural  in¬ 
stincts,  and  familiarity  with  computers.  All  in¬ 
quiries  kept  in  confidence.  Please  send  current 
resume  tO:  Personnel,  Newspaper  Systems, 
Inc,  5701  Slauson  Av,  Suite  100,  Culver  City 
CA  90230. 


HELP  WANTED 


SALES 


ADVERTISING  MANAGER 
For  small  New  England  daily.  Shirt-sleeve  job 
of  directing,  motivating  sales  staff.  Strong  on 
organization,  creativity,  layout.  Box  4534,  Edi¬ 
tor  &  Publisher. 


FASTEST  GROWING  DAILY  IN  FLORIDA,  in 
one  of  the  fastest  growing  communities  in  Flor¬ 
ida  is  seeking  an  experienced  salespeison  with 
ad  layout  ability  who  is  motivated  and  willing  to 
service  established  accounts  and  develop  new 
accounts.  Excellent  company  benefits,  ^lary 
comensurate  with  ability.  Send  resume,  refer¬ 
ences  and  salary  requirements  to  Sheila  Tuttle. 
PO  Box  1268.  Vero  Beach  FL  32961-9981. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


POSITION  WANTED 


EDITORIAL 


SPORTS  XIURNALISM/REPORTER  seeks  en¬ 
try-level  position.  Recent  college  graduate, 
well  traveled,  photography  experience.  Wel¬ 
come  any  op|xirtuni$  in  Zone  1,  2,  3.  Box 
4498,  Editor  &  Publisher. 


SPORTS  DESK  MAN.  9  years  experience.  Lay¬ 
outs  helped  newspaper  place  second  in 
statewide  best-section  contest.  VDT  trained. 
Very  adept  with  color.  Box  4502,  Editor  &  Pub¬ 
lisher. 


THIS  EDITOR  can  train  your  staff,  give  it  direc¬ 
tion  and  improve  your  p^uct.  Sbong  on  local 
news,  with  good,  responsible  judgment,  he  cur¬ 
rently  manages  the  newsroom  of  a  daily  news¬ 
paper.  It's  worth  your  time  to  take  a  look.  Box 
4548,  Editor  &  l^blisher. 


WEEKLY  editor  seeks  general  assignment  re¬ 
porting  position.  Able  to  seek  out  stories,  offers 
layout,  photography  and  reporting  skills  gained 
as  one  person  staff.  Relocation  anxious^  anti- 
i  cipated.  Box  4544,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


A  UNIQUELY  QUALIFIED  couple  with  over  20 
years  experience  in  newspaper  and  direct  mail 
shopper  management— sales,  sales  manage¬ 
ment,  general  management,  editorial,  produc¬ 
tion,  seeks  opportuniW  to  help  a  weekly  news¬ 
paper  in  Zones  8  or  9  to  grow  200  thousand 
plus  circulation  and  share  in  profits.  Box  4518, 
Editor  &  Publisher. 


DEDICATED  JOURNALIST/MARKETING  SPE¬ 
CIALIST/FAMILY  MAN  in  late  30's  with  strong 
line  management,  business  academic  back¬ 
ground  seeks  top  management  position  with 
quality  suburban  newspaper  or  group.  MBA 
seasoned  with  time  and  newsroom,  selling  ma¬ 
jors,  running  web  printing  business,  sitting  on 
chamber  board,  and  in  both  publisher  and 
general  manager  chair.  Box  4526,  Editor  & 
Publisher. 


EXPERIENCE 

My  credentials  are  my  experience  in  all  phases 
of  advertising  and  circulation  management.  I 
have  been  employed  by  dailies  in  small  cities 
and  in  metropolitan  centers.  My  references 
would  command  the  respect  of  any  potential 
employer. 

My  wife  has  become  the  victim  of  an  illness  that 
can  be  relieved  only  in  an  environment  where 
temperatures  are  consistantly  moderate.  This 
circumstance  compels  me  to  leave  my  present 
employer. 

I  seek  an  opportunity  to  harness  my  energy  and 
experience  to  your  needs.  I  can  be  reached  at 
Box  4499,  Editor  &  Publisher. 


GENERAL  MANAGER.  Knowledgeable  all 
phases  newspaper  operations,  with  solid  record 
of  substantially  lowering  operating  costs  while 
increasing  margin.  Proven  record  with  highest 
references.  Box  4543,  Editor  &  Publisher. 


PUBLISHER  small  6-day  issue  seeks  position- 
larger  organization.  43.  experienced  AM/PM . 
shoppers,  conversions,  weeklies,  acquisitions, 
bugeting,  strong  sales  management  and  people 
background.  Prefer  Zones  6,  8,  9.  Box  4513, 
Editor  &  Publisher. 


CARTOONIST 


YOUNG,  award-winning,  unique  cartoonist- 
illustrator.  Journalism  BA — extensive  art 
education — daily  experience  in  all  phases  jour¬ 
nalism.  Take  a  look,  I  may  be  right  for  your 
paper.  (213)  289-1407. 


You  May  Take  One  Giant  Step... 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


EDITORIAL 


FORMER  editor  of  three-day-a-week  newspap¬ 
er  seeks  position  in  Zone  5,  7,  9.  Good  desk, 
writing  skills.  Available  immediately.  RE  Wack- 
row,  (312)  595-7173. 


GOOD  REPORTER.  24,  with  experience, 
awards,  wants  to  move  up  to  100,000  plus 
daily  in  Zones  2,  3,  4  or  5.  Prefer  general 
assignment  or  government  reporting  but  will 
consider  alternatives.  Box  4540,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


AWARD-WINNING  sportwriter/columnist  for 
mid-size  daily  looking  to  relocate  to  large  daily 
in  major  market.  Major  college  and  pro  part  of 
regular  coverage.  VDT,  teleram  experience.  Box 
4474,  Editor  &  Publisher. 


COVERED  IT  ALL— or  much  of  it — from  local 
police  beat  to  national  business  stories.  See 
new  challenge.  Box  4539,  Editor  &  Publisher. 


EDITOR  CLEVELAND  PRESS  WEEKLY  SHOW 
magazine  seeks  similar  or  equal  post.  Prefer 
Coastal  states.  Strong  copy  editor,  layout, 
photo  editor  for  33  years.  Jules  Wagman,  (2 16) 
751-6687. 


EAGER  young  sportswriter  with  nearly  2  years 
experience  on  30.000  PM  seeks  more  respon¬ 
sibility  and  challenge.  Knows  and  enjoys 
sports,  particularly  on  the  high  school,  collet 
and  local  levels.  Prefer  Zones  1  or  2  but  will 
relocate  for  right  offer.  Call  Chris  (914)  358- 
8138. 


EDITING  POSITION  with  seven  years  experi¬ 
ence  on  weekly  covering  county  government, 
courts,  and  school  system.  Will  relocate.  Use 
wheelchair  and  drive  van.  Jim  Krauth,  Rt  3, 
Madison  Heights  VA  24572. 


EXPERIENCED  NEWSROOM 
PERSONNEL  AVAILABLE 


Suspension  of  our  evening  edition,  the  Saraso¬ 
ta  Journal,  has  made  surplus  several  members 
of  our  newsroom  staff  including  desk  people, 
reporters,  photographers,  and  wire  room  per¬ 
sonnel.  If  you  plan  to  augment  your  newsroom 
staff  in  the  near  future  please  contact  CS 
McColley,  Personnel,  for  resumes  and  informa¬ 
tion.  Lindsay  Newspapers,  Inc,  PO  Box  1719, 
Sarasota  FL  33578  or  phone  (813)  953-7755. 


ENERGETIC  SPORTS  EDITOR  (25,000  am) 
seeks  job  as  sports  copy  editor  on  larger  paper. 
Strong  on  layout.  Learning  p^ination.  Will 
consider  any  area.  Mel  Bracht,  701  S  Nebras¬ 
ka.  Marion  IN  46952;  (317)  668-7185. 


FREE  agent  sports  writer-deskman  with  8  years 
experience,  6  on  VDT.  Age  28.  Sharp,  energe¬ 
tic.  street-wise.  Call  Mark.  (216)  943-0165 


HUSTLING  VERSATILE  reporter,  2  years  out  of 
J-school,  seeks  immediate  lower-level  Zone  9 
opening.  VDT  and  photography  skills.  Call 
Marc,  (301)  764-8859. 


HELP!  Experienced  reporter  and  copy  editor 
needs  a  change  and  a  chance  to  show  what  he 
can  do.  Looking  for  editing  position  on  a  quality 
daily.  Currently  in  Zone  5.  will  relocate  any¬ 
where.  Call  Dennis.  (513)  399-3157. 


I  WANT  A  JOB,  any  Zone.  Young  reporter  with 
top  references,  dapable,  fast  learner.  Ted 
Stump,  18552  Collins,  Tarzana  CA  91356; 
(213)  342-2619. 


MY  LAYOUTS  HAVE  WON  state  awards  and  are 
featured  in  journalism  textbooks.  I  also  write 
lucidly,  edit  ruthlessly  and  supervise  efficient¬ 
ly.  I  have  13  years’  metro  editing  experience  in 
news,  sports,  business  and  editorial.  I  have  the 
versatility  and  creativity  to  make  a  major  im¬ 
pact  on  your  paper.  Need  convincing?  Box 
4480,  Editor  &  Publisher. 


EDITORIAL 


MOTIVATED  '81  graduate  seeking  full-time  re¬ 
porter  position.  &perience  with  photography, 
layout.  Writing  background  in  news,  science. 
Karen  Heller,  2  Barclay  Rd,  Scarsdale  NY 
10583. 


NEWS  VETERAN  seeking  top  writing  or  man¬ 
agement  job.  Zones  3-8.  Strong  on  training 
reporters,  investigative  reporting,  breaking 
news,  photography,  editorials.  Wason,  PO  Box 
361,  Osprey  FL  33559. 


NINE  YEARS  of  experience,  including  desk 
work,  business  coverage.  Seek  desk  job  on  dai¬ 
ly.  Prefer  Northeast.  Box  4538,  Editor  &  Pub¬ 
lisher. 


OH  TO  BE  IN  NEW  ENGLAND  AGAIN.  New 
York  City  writer  with  strong  news/features/ 
sports  bKkground  seeks  position  on  Zone  1 
daily.  Call  collect  evenings.  (212)  691-M52. 


POOR  BUT  HONEST  part-timer  for  nationally 
respected  daily  aspires  to  full-time  desk  job  in 
New  England  or  Pacific  Northwest.  Conpetent. 
enthusiastic  and  broke.  Box  4546.  Editor  & 
Publisher. 


SPORTS  EDITOR  of  Iowa  daily  needs  change. 
BA,  33. 16  years  experience.  Jeff  Green,  (319) 
234-4850  before  3pm. 


WRITER/EDITOR  tired  of  weekly  newspaper 
scene  seeks  position  on  daily  or  maguine  in 
California.  Orlorado  or  Zones  1,  2.  Six  years 
experience  in  news,  features.  newsnx>m  man¬ 
agement;  1981  award-winner.  Box  4547,  Edi¬ 
tor  &  Publisher. 


YOUNG,  executive-type  Ms  journalist  10  years 
experience  copy  desk  to  publisher,  everything 
between.  Pr,  newspapers,  magazines  (trade 
and  consumer)  in  Los  Angeles.  Chicago,  New 
York.  Santa  Barbara  to  to  Los  Angeles  Valley 
preferred,  but  will  consider.  Reply  Box  4515, 
Editor  &  Publisher. 


FREELANCE 


OALLAS/FORT  WORTH  freelance  assignments 
wanted.  Reporter  with  five  years  daily  newspap¬ 
er  experience.  Judith  Putnam,  7682  Courtney 
Oaks  #2077,  Fort  Worth  TX  76112;  (817) 
429-8137. 


HOLLYWOOD  FREEUNCER  knows  the  stars 
and  gets  the  story.  Profiles,  news  items,  gossip 
column.  Call  (213)  932-0875. 


PHOTOGRAPHER 


FORMER  PHILADELPHIA  BULLETIN  STAFF 
PHOTOGRAPHER  seeks  photo  position  on  dai¬ 
ly.  Portfolio  available.  Please  call  (215)  671- 
8350. 


PHOTOJOURNAUST 


PHOTOJOURNALIST— Young,  talented  and 
motivated.  Two  years  experience  on  small  daily 
in  metro  market.  Lost  my  job  when  paper 
folded.  News,  features,  sports,  essays-you 
name  it,  I  do  it  well.  Will  relocate,  will  consider 
all  offers.  Ken  Rude.  611  S  48th  St.  Phi¬ 
ladelphia  PA  19143;  (215)  727-5774. 


PHOTOJOURNALIST  with  many  awards  seek¬ 
ing  photo-oriented  publication.  15  years  ex¬ 
perience  including  writing,  layout,  editing, 
management.  Any  Zorre,  6preferred.  Available 
now.  Reply  to  (713)  265-5184  or  Box  4520, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER.  Proven  record  in¬ 
creasing  productivity  while  lowering  operating 
costs.  Highest  references.  Box  4542,  Editor  & 
Publisher. 


SALES 


SALES/MANAGEMENT 
To  newspaper  indus^,  well  connected,  suc¬ 
cessful  track  record.  East  and  South,  resumes 
and  references.  J  Keffer,  3550  Harrowgate  Rd, 
York  PA  17402.  (717)  755-6530. 
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Shop  Talk  at  Thirty _ 

By  Daniel  E.  Thornburgh 

Author  and  classic  textbook 


Thousands  of  professional  journalists 
know  iconoclastic  Curtis  D.  MacDougall 
vicariously  through  his  Interpretative  Re¬ 
porting,  a  trend-setting  reporting  text¬ 
book. 

Hundreds  of  others  got  well  ac- 
quaninted  with  the  retired  Medill  profes¬ 
sor  first-hand  as  former  students  during  a 
quite  eventful  25-year  teaching  career  at 
Northwestern  University.  They  today 
are  editing  many  of  the  nation’s  news¬ 
papers. 

Most  of  both  groups  will  be  pleased  to 
learn  that  the  stimulating  and  provoking 
professor  and  his  classic  textbook  are  still 
going  strong.  In  his  seventy-ninth  year, 
MacDougall  is  hard  at  work  on  a  book 
about  superstitions  perpetuated  by  the 
press. 

Interpretative  Reporting,  the  bible  to 
many,  reached  a  milestone  on  March  22, 
1982,  its  fiftieth  birthday.  To  celebrate 
that,  MacDougall  rewrote  his  popular 
text  for  the  ninth  time  for  Macmillan  Pub¬ 
lishers,  New  York. 

It  is  the  nation's  longest-living  journal¬ 
ism  text  because  MacDougall  rewrote 
each  edition  to  meet  the  needs  of  journal¬ 
ists.  In  March,  1932,  Macmillan  first 
came  out  with  MacDougall’s  College 
Course  of  Reporting  for  Beginners, 
which  he  revised  in  1938  into  Interpreta¬ 
tive  Reporting,  the  first  of  eight  editions. 

MacDougall  wrote  his  first  text  in  the 
summer  of  1931  at  the  age  of  28  while 
working  on  his  Ph.D.  at  the  University  of 
Wisconsin.  By  then  he  had  already  been  a 
reporter  for  two  Wisconsin  newspapers 
and  United  Press  in  Chicago,  earned  a 
bachelor’s  degree  from  Ripon  College 
and  a  master’s  from  Northwestern  and 
headed  up  the  journalism  program  at 
Lehigh  University. 

“When  I  left  United  Press  at  Chicago 
for  Lehigh,  I  found  that  there  was  not  a 
suitable  text  for  teaching  reporting.  To 
supplement  my  lectures  and  labs  I  wrote  a 
desk  book  for  the  Lehigh  student  news¬ 
paper  which  I  also  used  in  a  way  as  a 
text,’’  MacDougall  recalled. 

Brown  and  White  Style  Book,  pub¬ 
lished  first  in  1928,  was  a  144-page  fore¬ 
runner  of  his  future  text.  The  style  book 
received  such  favorable  comments  as 
“thorough,”  “a  gem,”  and  “something 
to  study  with  profit”  from  professional 
journalists  and  classroom  teachers.  Mac¬ 
Dougall  began  to  wonder  about  writing  a 
full-blown  text. 

“After  I  heard  Frank  Casey  say  at  a 


(Thornburgh  is  chairman,  journalism. 
Eastern  Illinois  University.) 
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national  1930  convention  of  college  jour¬ 
nalism  teachers  that  a  reporting  text  was 
badly  needed,  I  decided  to  devote  my 
summer  to  the  task,”  MacDougall  said. 

MacDougall’s  effort,  a  thorough  and 
pragmatic  approach,  was  an  instant  pub¬ 
lishing  success  for  Macmillan.  Frank 
Luther  Mott,  then  director  of  journalism 
at  Iowa  City,  called  it  “probably  the  full¬ 
est  manual  for  the  reporter.”  The  E&P 
reviewer  in  the  May  28,  1932  edition  said 
the  book  was  “a  promising  addition  to  the 
list  of  textbooks  on  journalism.”  Macmil¬ 
lan’s  office  was  flooded  with  favorable 
comments  and  the  book  became  the  num¬ 
ber  one  reporting  text  within  a  year. 

From  1932  until  1937,  when  his  pub¬ 
lisher  wanted  a  rewrite  of  his  text,  Mac¬ 
Dougall  finished  his  doctorate  in  sociolo¬ 
gy  and  went  to  the  St.  Louis  Star-Times. 
After  a  year  there,  he  moved  to  Evanston 
as  editor  of  the  Daily  News-Index. 

“By  the  time  of  my  editorship  at  Evan¬ 
ston,”  MacDougall  pointed  out,  “1 
changed  my  basic  journalistic  philosophy 
from  objectivity  to  interpretation.  I  came 
to  believe  that  my  readers  needed  to 
know  how  the  news  affected  them.” 

MacDougall  accomplished  this  by  in¬ 
cluding  an  editor’s  note  before  major 
news  stories.  “I  hadn’t  yet  decided  to 
work  interpretation  into  the  news 
account  itself,  but  I  found  the  editor’s 
note  concept  accepted  by  my  readers  for 
the  most  part,”  he  said. 

“When  Macmillan  asked  me  to  rewrite 
Reporting  for  Beginners,  I  decided  to  use 
the  opportunity  to  advocate  that  the 
newsgatherer  should  change  his  method 
of  reporting  the  news  by  expanding  it  to 
include  interpretating  the  news  because 
of  changing  social  conditions,”  the  pro¬ 
fessor-author  said. 

MacDougall  does  not  claim  to  have  in¬ 
vented  interpretative  reporting  but  there 
is  no  doubt  that  his  1938  text  by  that  name 
helped  to  popularize  a  change  in  reporting 
styles  of  the  nation’s  reporters. 

Recognition  of  Interpretative  Report¬ 
ing’s  golden  anniversary  is  underway. 
The  Midland  Society  of  Authors  and  the 
Committee  to  Defend  the  First  Amend¬ 
ment  have  held  special  ceremonies  in  its 
and  MacDougall’s  honor.  The  Newspa¬ 
per  Division,  Association  for  Education 
in  Journalism,  will  celebrate  at  a  special 
recognition  dinner  the  fiftieth 
anniversary  of  the  textbook  in  July  at 
Athens,  Ohio. 

MacDougall’s  claim  to  fame  does  not 
rest  solely  with  the  reporting  text.  Author 
of  13  other  books,  the  retired  professor 
has  had  an  affinity  for  being  in  the  fore¬ 


front  on  varied  social  issues.  He  is  a 
prophet,  as  much  as  Interpretative  Re¬ 
porting  was  when  it  was  first  published. 
He  is  never  afraid  to  speak  out  in  support 
of  causes  he  advocates. 

A  master  of  outrageous  overstatement, 
MacDougall  dominates  any  situation.  In 
the  classroom  he  was  a  role  model  for  his 
students  to  respond  as  he  harped  about 
their  need  to  be  socially  conscious. 

Casey  Bukro,  Chicago  Tribune,  a  for¬ 
mer  student,  once  remarked  that  Mac¬ 
Dougall  told  budding  journalists  for  30 
years  “in  his  direct,  forceful,  and  some¬ 
times  irascible  way”  to  do  what  the 
young  people  were  shouting  from  the 
streets  in  the  1970s,  “Give  a  damn.” 

“He  forced  us  to  think.  He  could  so 
move  a  class  to  anger  that  every  member 
of  that  class  was  forced  into  intellectual 
thought  of  a  very  high  caliber,”  another 
former  student  observed. 

The  unconventional  professor  is  busier 
in  retirement,  he  said,  than  he  ever  was 
during  his  teaching  career.  “In  the  past  10 
years  I’ve  written  four  books,  revised  In¬ 
terpretative  Reporting  twice,  written 
numerous  articles,  given  several  major 
addresses  and  been  a  visiting  professor 
on  15  college  campuses,”  MacDougall 
said. 

A  portion  of  MacDougall’s  time  in  the 
past  decade  has  been  devoted  to  his 
advocacy  of  the  professional  journalism 
approach  to  journalism  education. 
Known  nationally  as  a  leader  of  the 
“green  eyeshade  professors,”  he  has 
appeared  in  E&P  storjfts  as  an  author  in 
opposition  to  journalism  educators  called 
“communicologists.  ’  ’ 

The  question  of  why  Interpretative  Re¬ 
porting  has  lasted  50  years  is  best 
answered  by  its  author.  “This  is  one  book 
that  never  has  abandoned  the  basics.  It 
shall  continue  to  adhere  to  that  policy,” 
MacDougall  observed. 


Donate  plant 

Gannett’s  Reno  Gazette-Journal  has 
donated  its  former  West  Second  St.  pub¬ 
lishing  plant  to  Old  College,  a  school  for 
law,  the  humanities,  and  hotel-restaurant 
management,  that  was  started  in  1980  by 
Rev.  John  P.  Leary,  S.J.,  former  presi¬ 
dent  of  Gonzaga  University.  The  gift  is 
valued  at  $5  million. 
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&  SON 

S.  Leigh  Park 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

30  Years  Notion>Wide  Personal  Service 


EDITOR  &  PUBLISHER  for  July  24,  1982 


HOW  DO  YOU  GET  TO  CAPITOL  HILL? 


In  the  pages  of 
Editor  &  Publisher... 

Getting  through  to  Congress  is  not  easy... it’s  very  busy  up  there  these 
days.  Calling  or  writing  your  Representative  simply  won’t  pack  enough 
punch.  So  use  the  power  of  the  Press. 

Parlay  the  association  you  have  with  hometowm  newspaper  editors 
with  a  well-placed  ad  campaign  in  Editor  &  Publisher-the  one  publi¬ 
cation  that  a  hometown  editor  is  sure  to  read. 

Research  shows  that  93%  of  newspaper  editors  read  E&P  every 
week.’^  These  are  the  people  you  know  you  need  to  reach  to  position 
your  message  effectively. 

And  Editor  &  Publisher  is  the  best  vehicle.  It’s  the  oldest,  most  widely 
read  newspaper  publication  in  the  nation.  It  can  work  for  you.  It  can 
help  you  say  what  you  need  to  say  to  all  the  right  people. 


Editor  &  Publisher<on  target. 


Warren  Abrams  &  Associates 
Study  of  Readership  Among 
Newspaper  Industry  Leaders 


To  tell  the  public... tell  the  press,  in 

Editor  &  Publisher  575  Lexington  Avenue,  New  York,  N.Y  10022 


^ ..  ...  ... 

Judgment  days . . . 


DICK  THORNBURG 


JAMES  G.  WIEGHART 


GEORGE  E.  REEDY 


Three  distinguished  American  journalists  will  gather  in  Cincinnati 
for  two  days  in  August  for  one  of  the  toughest  assignments  of 
their  careers.  They'll  be  judging  the  annual  in-house  editorial 
competitions  for  Scripps-Howord's  doily  newspapers. 

Our  top  executives  hove  been  hard-pressed  to  choose  winners 
of  the  monthly  awards  program  in  five  categories.  They  hove 
often  found  it  mandatory  to  list  o  number  of  runners-up  reflecting 
the  outstanding  quality  of  news  coverage  offered  in  every 
Scripps-Howord  city. 

We  ore  extremely  proud  that  so  impressive  o  panel  has  agreed 
to  judge  entries  for  the  third  annual  contest  year,  which  ended 
June  30.  Its  quality  odds  immeasurably  to  the  honor.  Members  ore 
George  E.  Reedy,  former  White  House  press  secretary  and  now  o 
journalism  professor  at  Marquette  University;  James  G.  Wieghort, 
editor  of  The  New  York  Doily  News;  and  Dick  Thornburg,  retired 
editor  of  The  Cincinnati  Post, 

They  will  select  Scripps-Howord's  Reporter,  Writer,  News  Writer, 
News  Photographer  and  Headline  Writer  of  the  Year.  Winners 
receive  $1000  and  plaques.  Runners-up  earn  $500  and  citations. 
A  sixth  category,  Graphics  Pacesetter,  has  been  added  to  the 
program  in  the  next  contest  year,  which  began  July  1. 

The  biggest  winners  ore,  naturally,  Scripps-Howord  readers. 


Scripps-Howard  Newspapers 

1100  Central  Trust  Tower,  Cincinnati,  Ohio  45202 
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